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Reactionaries? 


It  is  clear  from  remarks  made  at  the 
conference  organised  by  Humberside 
LPC  on  Sunday  (p300)  that  the 
Pharmaceutical  Services  Negotiating 
Committee  is  already  resigned  to  picking 
up  the  pieces  of  the  proposed  new  method 
of  allocating  NHS  remuneration, 
following  the  conference  of  LPC 
representatives  on  March  7.  That  pieces 
only  should  remain  after  so  much 
preparatory  work  on  a  new  contract  is 
unfortunate,  to  say  the  least,  but 
inevitable  in  view  of  the  mixed  reaction 
the  latest  proposals  received  when 
circulated  to  LPCs  for  comment. 

The  document  seems  to  have 
stimulated  more  than  the  usual  crop  of 
alternative  proposals,  most  of  them 
containing  elements  which  have  been 
previously  considered  and  rejected  for 
good  reason.  And,  as  always,  there  are 
misunderstandings  about  the  current 
method  of  payment  which  cloud  the  issue. 
Indeed,  it  was  for  the  umpteenth  time  on 
Sunday  that  Mr  M.  Brining,  PSNC 
financial  executive,  began  his  exposition 
on  the  new  proposals  with  a  rundown  on 
the  old.  He  also  made  known  that  the 
book  on  remuneration  prepared  for  the 
guidance  of  the  newly-appointed  review 
panel  is  to  be  reprinted  for  the  benefit  and 
education  of  contractors  themselves.  Had 
such  guidance  been  available  in  advance 
of  the  new  proposals'  circulation,  perhaps 
they  would  have  been  differently  received. 

The  one  clear  point  to  emerge  on 
Sunday  was  that  a  system  of  annual 
review  of  remuneration  must  be  instituted 
and  seen  to  be  working  before  many 
contractors  will  release  their  hold  on  the 
on-cost  principle  —  which  some  still  see  in 
terms  of  a  commercial  profit  margin 
(something  they  can  understand)  and 
which  most  regard  as  their  only  protection 
against  inflation  while  the  government 
drag  their  feet  in  negotiations.  The 
fallacy,  of  course,  is  that  on-cost  in  itself 


brings  money  into  the  pool  —  it  is  merely 
a  method  of  paying  out  an  agreed  total. 

In  reality,  a  system  that  relies  on 
ingredient  cost  could  become  a  millstone 
at  any  time  —  not  only  government 
policies  can  affect  prescribing  costs  but 
pharmacists  themselves  are  continually 
pressing  for  prescribing  reductions  on 
professional  and  public  interest  grounds. 
The  LPCs  aim  on  March  7  must 
therefore  be  not  to  throw  the  baby  out 
with  the  bathwater  if  they  are  unable  to 
accept  the  new  proposals:  the  principles 
on  which  the  proposals  are  based  are  too 
important  for  the  long-term  future  of  the 
profession. 

These  principles  are  also  to  the  long- 
term  advantage  of  the  public  because  they 
seek  to  ensure  a  fair  and  adequate 
distribution  of  pharmaceutical  services 
throughout  the  community  and  to  reward 
the  pharmacist  for  his  professional  advice, 
tendered  without  fear  of  allegations  of 
commercial  bias.  These  factors  should 
appeal  to  any  government  —  not  least 
because  they  should  appeal  to  MPs,  who 
can  bring  strong  pressure  to  bear  on 
government  thinking. 

For  this  reason,  we  hope  the 
Department  of  Health  will  take  urgent 
note  of  all  findings  of  the  independent 
panel,  so  that  its  reviews  may  come  to  be 
regarded  by  contractors  themselves  as 
something  to  be  trusted  —  trusted 
sufficiently  for  the  changes  in  direction  of 
remuneration  to  be  welcomed  rather  than 
feared.  ■ 
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THIS  WEEK'S  NEWS 


LPCs  likely  to  force 
'go-slow'  on  contract 


The  forthcoming  conference  of  Local 
Pharmaceutical  Committee 
representatives  is  likely  to  say  "let's  make 
haste  slowly"  on  the  new  NHS 
remuneration  proposals  —  there  seems  no 
question  of  proceeding  on  the  proposals 
as  set  out  in  the  documents  already 
circulated. 

Those  forecasts  were  made  by  Mr  M. 
D.  Brining,  financial  executive  of  the 
Pharmaceutical  Services  Negotiating 
Committee,  at  a  conference  of  contractors 
organised  by  Humberside  Pharmaceutical 
Committee  on  Sunday.  Mr  Brining  said 
that  although  a  small  majority  of  LPCs 
supported  the  proposals  a  substantial 
minority  was  against.  There  was  support 
for  an  increase  in  basic  practice  allowance 
and  a  phased  reduction  in  on-cost,  but 
insufficient  consensus  of  support  for  the 
whole  document.  "We  will  have  to  move 
more  gradually  to  a  change  in  the  balance 
of  remuneration  and  I  expect  that  view  to 
be  reflected  at  the  conference". 

'Disadvantages'  pointed  out 

The  proposals  had  both  advantages  and 
disadvantages  and  the  LPC  comments 
had  brought  up  many  of  the  latter,  said 
Mr  Brining.  They  had  pointed  out  that 
contractors  had  been  thankful  for  on-cost 
as  a  hedge  against  inflation  and 
particularly  in  the  year  1977-78  when  the 
stockholding  inquiry  reduced  the 
allocation  from  1 1  to  7  weeks  and  pay 
policies  held  back  the  "left  hand  side"  of 
the  balance  sheet.  At  that  time  on-cost 
had  increased  the  amount  paid  to 
contractors  and  kept  many  pharmacies 
afloat.  "We  understand  the  fear  of 
casting  on-cost  aside,  but  this  only 
underlines  the  need  for  a  system  of  annual 
review  —  as  proposed  by  the  Franks  panel 
—  so  that  contractors  will  know  exactly 
where  they  stand  for  each  ensuing  year". 
Mr  Brining  acknowledged  that 
contractors  suffered  cashflow  problems 
because  they  never  knew  when  their 
increase  in  remuneration  was  coming. 
Given  an  annual  review  the  rates  could  be 
set  for  a  year  ahead  and  eliminate  the  need 
for  an  on-cost  "safety  net". 

Mr  Brining  agreed  that  in  the 
circulated  document  it  seemed  the  smaller 
contractor  would  suffer  a  loss  on  a  change 
to  the  new  system.  However,  that  must  be 
read  in  conjunction  with  the  "no 
detriment"  clause  which  required  the 
proposals  to  be  brought  in  at  a  time  when 
there  was  sufficient  money  in  the  balance 


sheet  to  raise  remuneration  across  the 
board,  so  that  no  one  would  have  a 
financial  penalty  imposed. 

Concerning  the  criticism  that  the 
proposals  moved  away  from  the  principal 
of  a  more  individualised  contract,  Mr 
Brining  pointed  out  that  the  additional 
pharmacist  allowance  was  still  PSNC 
policy;  the  pre-registration  training  grant 
would  continue  and  there  was  no  bar  to 
negotiations  on  the  premises  allowance. 

DHSS  'smarting' 

The  DHSS  had  put  a  case  to  the  panel  on 
profit  for  1981  —  they  were  still  smarting 
under  the  Franks  award.  However,  PSNC 
considered  retrospective  references  to  the 
panel  undesirable  —  if  they  were  to  be 
allowed  "we  can  think  of  a  whole  host  of 
things  to  submit  which  would  render  the 
system  unworkable".  Mr  Brining  hoped 
the  panel  would  throw  the  DHSS 
submission  out.  He  added  that  while  other 
groups  went  forward  from  year  to  year 
pharmacy  found  itself  fighting  to 
maintain  its  existing  position. 
Nevertheless,  PSNC  would  argue  for  an 
improvement  even  on  the  Franks  award. 

Another  issue  over  the  years 
concerned  payment  for  the  full  time  of  the 
first  pharmacist.  Mr  Brining  believed 
there  was  a  need  to  get  away  from  the 
work-study  system  (which  showed  81  per 
cent  of  the  pharmacists'  time  allocated  to 
NHS)  and  to  look  at  the  statutory 
requirements  on  the  pharmacist  as  a  basis 
for  remuneration.  PSNC  had  received  a 
letter  from  Mr  Lewis,  secretary  and 
registrar  of  the  Society,  which  suggested  it 
was  now  desirable  for  the  pharmacist  to 
be  involved  or  readily  available  for 
intervention  right  from  the  receipt  of  a 
prescription. 

Mr  Brining  looks  ahead 

Looking  forward  to  the  prospects  for 
1982  Mr  Brining  foresaw  no  radical 
changes.  "At  the  end  of  the  day  we  need 
to  maximise  the  money  paid  to 
contractors  and  argue  afterwards  how  to 
pay  it  out".  Nevertheless  there  were 
problems  with  "political  interference"  on 
the  current  system  of  updating  by  indices, 
with  a  proposed  4  per  cent  limit  on  labour 
costs  and  9  per  cent  on  all  other 
overheads.  These  figures  had  to  be  set 
against  an  anticipated  average  12  per  cent 
increase  in  costs.  PSNC  will  be  putting  its 


case  against  the  limits  to  the  review  panel. 

"The  panel  has  now  received  a  book 
explaining  the  remuneration  system, 
agreed  between  the  DHSS  and 
PSNC, "said  Mr  Brining.  This  was  being 
reproduced  for  contractors  in  the  next  few 
weeks  and  would  be  in  loose-leaf  form  for 
regular  updating. 

The  first  issue  before  the  panel 
concerned  the  allocation  of  property  costs 
(outstanding  since  1973)  and  PSNC  would 
be  meeting  the  panel  on  March  4.  The 
panel  was  expected  to  report  to  the  two 
sides  probably  in  April  and  any  award 
would  be  retrospective  to  1977.  This  could 
be  a  great  deal  of  money  —  possibly  £30m 

—  creating  an  interesting  political 
consideration  for  the  Government. 

'Annual  review'  called  for 

During  the  discussion  there  was 
considerable  backing  for  an  annual  review 

—  "there  will  be  much  more  support  for 
the  remuneration  proposals  when 
contractors  can  see  the  review  working," 
said  one  participant.  Mr  G.  Calder, 
Cleethorpes,  pointed  out  that  it  was  a 
basic  principle  of  accounting  and  should 
be  a  priority.  Mr  Brining  agreed,  but 
warned  that  the  panel's  reviews  would  not 
be  binding  on  the  DHSS,  which  could  still 
drag  out  the  negotiations.  He  doubted 
whether  the  system  of  annual  review  could 
be  in  operation  by  April  1983  because  of 
the  workload  already  placed  upon  the 
panel. 

More  government  'norms'? 

Asked  whether  the  proposed  new  system 
of  remuneration  would  allow  the 
government  to  apply  "norms"  more 
easily,  Mr  Brining  pointed  out  that  norms 
had  already  been  applied  under  the 
present  system.  Another  questioner 
suggested  that  there  may  be  no  legal 
"teeth"  to  refuse  to  pay  out  an  increased 
basic  practice  allowance  of  £8,000.  Mr 
Alan  Smith  replied  that  withholding  was 
legally  possible  and  had  been  done  —  any 
claim  that  it  was  a  restraint  of  trade  also 
had  to  show  that  it  was  against  the  public 
interest. 

Mr  J.  Kime  asked  about  the  current 
state  of  the  discount  inquiry  and  was  told 
that  after  a  pilot  study  last  summer  the 
main  inquiry  started  in  December  with  a 
sample  of  500  contractors.  It  was  expected 
the  results  would  be  available  by  the  third 
quarter  of  the  year,  after  which  there 
would  be  negotiations  on  the  findings.  Mr 
Brining  hoped  the  results  would  differ 
little  from  the  assumptions  made  in  the 
present  discount  scale.  ■ 

Further  conference  report  on  p324 
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"The  effects  of  last  night's  promethazine  elixir  is  wearing  off" 


. . .  and  Mr  Bob 
Worby  fuels 
the  debate 

Some  members  of  the  Pharmaceutical 
Services  Negotiating  Committee  have 
been  accused  of  exercising  bias  in  recent 
voting  on  the  issue  of  whether  the  interim 
"discount'  scale  should  continue  above 
the  present  cut-off  point  of  £12,000  Net 
Ingredient  Cost  (4,000  scripts)  to  £27,500 
(10,000)  —  a  "claw  back"  system  that  is 
claimed  by  Bob  Worby  to  favour  the 
larger  contractor  at  the  expense  of  smaller 
or  average  one. 

In  a  letter  to  C&D  Mr  Worby  (himself 
a  PSNC  member)  points  out  that  since  he 
first  revealed  the  anomaly  in  interim 
discount  scale  (C&D,  July  25,  pi  18) 
whereby:  "Some  25  per  cent  of 
contractors  (those  dispensing  more  than 
4,000  scripts  a  month)  who  are  able  to 
obtain  the  greater  part  of  their  supplies  at 
the  highest  rates  of  discount,  are  not 
called  upon  to  repay  as  great  a  proportion 
of  those  discounts  as  are  the  rest  of  their 
colleagues",  no  action  has  been  taken. 

Mr  Worby  says  despite  the  fact  that 
there  was  virtually  no  reaction  to  his 
original  article  in  letters  to  the 
pharmaceutical  Press:  "...  The  lack  of 
reaction  was  because  there  was  a  belief 
that  this  situation  would  be  rectified." 


'Departmental'  letter 

"This  view  was  shared  also  by  the  then 
Sercretary  for  Social  Services  and  by  his 
successor.  Indeed  I  have  a  letter  from  the 
current  Secretary  stating  that  the 
Department  of  Health  would  be  prepared 
to  modify  the  scale  if  approached  by 
PSNC.  What  the  Secretary  doesn't  know 
—  and  what  contractors  do  not  know  —  is 
that  PSNC  has  no  intention  whatsoever  of 
correcting  this  glaring  injustice." 

Mr  Worby  points  to  a  potential 
shortfall  of  £1 .5  million  per  annum 
between  the  amount  the  Department's 
discount  inquiry  may  discover  has  been 
obtained  by  pharmacists  and  the  amount 
actually  recovered  by  the  interim  scale.  He 
says:  "The  excess  discount  will  be 
recovered  by  offsetting  it  against  whatever 
award  we  receive  from  the  review  panel  in 
respect  of  property  costs  and/or  profit 
margin.  Just  as  the  retrospective  yield  of 
the  Franks  panel  was  offset  against 
discounts  alleged  to  have  been  received  by 
us  all  prior  to  July  last  year. 

"If  the  present  injustice  is  not  rectified 
exactly  the  same  thing  will  happen  when 
the  interim  discount  scale  is  adjusted  in 
the  light  of  the  forthcoming  inquiry  — 
and  it  could  well  be  a  period  of  up  to  two 
years  and  £3m  which  will  be  involved, 
allowing  for  ongoing  drug  cost  inflation, 
and  the  even  larger  discounts  currently 
obtainable  by  the  largest  contractors. 

"Money  which  will  have  stayed  in  the 
pockets  of  the  largest  contractors,  but  will 


be  clawed  back  in  large  measure  from  the 
pockets  of  the  other  75  per  cent  of 
contractors  who  have  already  had  a 
greater  relative  share  of  discounts  taken 
from  them." 

Mr  Worby  aparently  believes  that 
certain  persons  within  the  PSNC  may 
have  had  more  regard  to  their  own  status 
as  contractors  in  voting  on  his  proposals 
than  to  their  position  as  representatives  of 
contractors  in  a  particular  area. 

He  goes  on  to  suggest  that  the  current 
elections  to  PSNC  represent  an 
opportunity  for  contractors  to  ask  their 
local  candidate  where  they  stand  in  this 
matter.  "Ask  him  how  he  voted  at  PSNC 
and  if  he  will  give  you  an  undertaking  to 
see  that  you  will  be  fairly  treated  if  he  is 
re-elected." 

Mr  Alan  Smith,  chief  executive  of  the 
PSNC,  told  C&D  the  Committee 
discussed  the  proposal  referred  to  by  Mr 
Worby  and  came  to  the  conclusion  that  it 
would  be  premature  to  amend  the  scale 
three  weeks  before  the  LPC  conference 
where  a  cumulative  on-cost  and  discount 
scale  eliminating  "big  dippers"  might  be 
the  way  forward,  or  alternatively,  before 
the  discount  inquiry  result  was  available. 

"It  is  ludicrous  to  indulge  in  fine 
tuning  at  this  time.  PSNC  didn't  say 
'never,'  just  that  it  wasn't  the  right  time 
—  it  was  a  finely  balanced  debate." 

He  said  that  because  they  didn't  have 
the  outcome  of  the  discount  inquiry  that  is 
now  taking  place  to  hand  when  they  were 
drawing  up  the  interim  discount  scales 
they  had  had  to  make  assumptions  based 
on  the  wholesalers  published  terms. 
"There  may  be  some  under-deductions  at 
the  top  and  bottom  of  the  scales  (for 
different  reasons).  But  the  scale  was  as 
fair  to  the  vast  majority  of  contractors  — 
as  an  interim  —  as  we  were  able  to  get. 

"Mr  Worby  makes  several 
assumptions.  The  Franks  panel  will  not 
necessarily  make  an  award  to  pharmacy 
on  property  costs  so  it  may  be  impossible 
to  offset  an  under-deduction  of  discount 
against  it.  In  any  case,  the  discount 
inquiry  may  reveal  that  pharmacists  have 
been  over-discounted." 

Mr  Smith  said  that  the  letters  from  the 
current  Secretary  for  Social  Services  to  Mr 
Worby  had  not  been  placed  before  the 
Committee.  ■ 


. .  .also  from  Canvey  Is 


Mr  Miall  James  says  he  agrees  with  PSNC 
that  the  present  system  is  too  complex  and 
that  the  average  contractor  is  not 
impressed  by  fine  tuning  excercises,  but 
submits  that:  "The  blunderbuss  approach 
of  a  large  Basic  Practice  Allowance  on  its 
own  is  just  as  bad. 

"I  therefore  propose  that  the  accurate 
reimbursement  of  costs  actually  incurred 
would  represent  a  fairer  system  —  costs  of 
materials  and  containers,  net  profit  and 
labour  and  overhead  costs  under  three 
subheadings. 

□  The  first  pharmacist  should  be  paid  for 
(as  now)  by  a  combination  of  BPA  and 
fees  using  either  the  bottom  or  the  median 
rate  for  a  hospital  Basic  Grade  pharmacist 
(£5782  or  £6500  pa). 

□  Other  staff  costs  —  up  to  80  per  cent  of 
the  gross  wages  cost  of  staff  other  than 
the  first  pharmacist  actually  employed  in 
NHS  work  to  be  reclaimed  direct  from  the 
FPC  according  to  established  guidelines. 

□  Overheads  —  each  contractor  to 
submit  to  the  FPC  rate,  water,  gas  and 
electricity  demands,  and  rent  if  he  pays 
any,  and  be  re-imbursed  up  to  80  per  cent 
of  the  total.  (In  the  case  of  owner- 
occupied  premises  a  notional  rent  would 
have  to  be  set  by  the  District  Valuer).  The 
percentage  repaid  to  be  related  to  the 
percentage  of  floor  area  devoted  to  NHS. 

...and  the  Midlands 


"Omnia  Audax"  says: 

□  The  "percentage  discount"  is  now 
quadrupled  for  the  majority  of 
contractors. 

□  The  imposition  of  the  discount  table  is 
arbitrary,  unfair  and  totally  unreasonable 
and  the  discount  inquiry  among  a  selected 
sample  of  500  contractors  is  unlikely  to 
complete  its  work  during  1982. 

□  Pharmacy  contractors  have  suffered  in 
the  years  immediately  following  a  switch 
away  from  on-cost  in  favour  of  an 
increase  in  fees. 

He  concludes  by  asking  the  PSNC  to 
report  on  their  activity  during  1981  with 
regard  to  the  limitation  of  contract  to 
those  whose  application  conforms  to  the 
criteria  for  the  payment  of  BPA.  ■ 
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Pharmacists'  duty  defined  as 
blame  is  shared  in  Migril  case 


A  pharmacy  that  dispensed  an  overdose 
of  Migril  has  been  ordered  to  pay  £40,000 
damages. 

The  patient,  Mrs  Joan  Dwyer, 
suffered  from  gangrene  in  her  feet  and 
lower  legs  and  had  to  undergo  extensive 
surgery.  She  was  awarded  £100,000 
damages  in  the  High  Court  last  week 
(C&D,  February  13,  p253).  The  doctor 
who  prescribed  the  drug  and  the 
pharmacy  that  dispensed  it  both  admitted 
negligence  and  the  court  was  asked  to 
apportion  blame  between  them.  However 
counsel  for  the  pharmacy  argued  that  the 
doctor's  partner  should  also  share  the 
blame  and  this  was  accepted. 

Mostly  to  blame  for  the  blunders  was 
the  doctor  who  over-prescribed  the  drug 
after  diagnosing  migraine,  Mr  Justice 
Stuart-Smith  ruled.  The  pharmacist  who 
dispensed  the  drug  and  a  second  doctor 
who  failed  to  spot  the  "appalling 
mistake"  were  also  at  fault.  The  judge 
ruled  that  Dr  Ian  Rodrick  was  liable  for 
£45,000  of  the  award,  that  Cross  Chemists 
(Banbury)  Ltd  should  pay  £40,000  and 
that  the  second  doctor,  David  Jackson 
should  pay  £15,000.  "To  my  mind  the 
major  responsibility  must  rest  with  Dr 
Rodrick  whose  serious  error  set  in  train 
this  series  of  event,"  he  said. 


Mental  aberration 


Mr  Rodrick  visited  Mrs  Dwyer  at  her 
home  in  Banbury  in  November,  1973.  In 
what  he  himself  described  as  a  "mental 
abberration,"  he  prescribed  an  overdose 
of  Migril.  Mrs  Dwyer,  by  taking  the  pills 
over  a  six-day  period,  as  directed,  was 
poisoning  herself,  said  the  judge.  The 
pharmacist  owed  a  duty  to  the  patient  to 
ensure  that  drugs  were  correctly 
prescribed,  the  judge  continued.  He 
should  have  noticed  the  doctor's  blunder 
and  queried  it. 

Dr  Jackson,  a  partner  at  Dr  Rodrick's 
practice  at  Windrush  Surgery,  Banbury, 
should  have  checked  the  drugs  when  he 
visited  Mrs  Dwyer  at  her  home  three  days 
after  she  started  taking  them.  Another 
three  days  passed  before  he  diagnosed 
poisoning.  "It  seems  to  me,  on  the 
balance  of  probability,  that  if  Dr  Jackson 
had  stopped  the  drug  those  three  days 
earlier  it  would  have  made  a  substantial 
difference  to  Mrs  Dwyer's  condition," 
said  Mr  Justice  Stuart-Smith. 

The  pharmacy  and  Dr  Rodrick 
admitted  negligence.  Dr  Jackson  denied 
negligence,  arguing  that  he  did  not  know 
Mrs  Dwyer  was  taking  the  drug  when  he 
visited  her  at  her  home.  The  damages 
award  will  be  shared  by  Mrs  Dwyer  and 
her  husband,  Lea.  He  had  claimed 
compensation  for  loss  of  his  wife's 
services  and  sociability. 

Mr  Tim  Astill,  director  of  the  NPA 


told  C&D  that  the  case  represented  a 
milestone  in  the  development  of 
pharmacy  as  a  profession.  The  pharmacist 
has  been  described  as  a  "longstop"  by  Mr 
Justice  Wilmott  in  a  previous  case. 

"The  pharmacist  is  not  a  longstop.  He 
is  an  independent  professional  who  brings 
an  independent  professional  judgement  to 
bear.  He  has  to  account  for  his  sins  of 
omission  and  commission  at  a  similar  level 
to  a  doctor." 

Mr  Astill  said  he  felt  the  verdict  was  a 
little  harsh  on  the  pharmacist  bearing  in 
mind  that  the  prescription  was  dispensed 
in  1973:  "A  lot  more  has  been  written 
about  the  use  of  Migril  since  then." 

Professional  duty  underlined 


"It  is  no  exaggeration  to  say  that  this 
judgement  has  bought  the  pharmacist  a 
professional  position.  It  underlines  a 
distinct  professional  duty  for  the 
pharmacist  to  query  a  doctor's  prescribing 
when  there  are  grounds  for  doing  so.  If  a 
pharmacist  fails  to  do  this  and,  as  a 
consequence  the  patient  suffers,  then  that 
pharmacist  is  liable  to  the  same  extent  as 
the  doctor. 

"The  case  has  defined  quantatively 
what  we  have  always  known  qualitatively 
to  be  the  pharmacist's  position  of 
responsibility." 

Mr  Astill  said  that  the  premiums  of  the 
Chemists  Defence  Association  would  be 
going  up  and  that  the  outcome  of  this  case 
would  be  "a  contributing  factor"  —  it 
was  typical  of  the  trend.  "The  public  is 
more  likely  to  enter  into  litigation  over 
such  matters  now,  and  as  modern 
medicines  become  more  potent,  the 
problem  becomes  more  serious. 

"It  follows  that  any  insurance 
company  involved  must  display  a  reaction 
by  way  of  providing  increased  cover."  ■ 

Simplified  contract 
for  NI  and  Scotland? 


The  Secretariat  of  the  Northern  Ireland 
Pharmaceutical  Contractors'  Committee 
is  actively  canvassing  the  views  of 
individual  contractors  on  their  own 
proposals  for  a  change  in  the  method  of 
NHS  remuneration  under  a  "more 
simplified  contract"  —  a  practice 
allowance  of  £6,000,  a  dispensing  fee  of 
£0.50  and  a  "flat"  on-cost  rate  of  5  per 
cent  are  included  in  the  suggestions. 

Contractors  have  been  invited  to 
attend  a  series  of  meetings  to  be  held  in  six 
centres  throughout  NI  at  the  end  of 
February  and  the  beginning  of  March. 
The  views  of  pharmacists  on  changes  to 
the  drug  testing  scheme  will  also  be 
sought.  These  would  bring  it  more  into 
line  with  the  procedures  followed  in 


England  and  Wales.  There  will  be 
additional  discussion  on  security  in 
pharmacies  following  recent  increases  in 
the  numbers  of  armed  hold-ups. 

At  present  each  pharmacy  in  NI 
receives  £150  per  month  as  an  interim 
allowance  (£1 ,800  pa),  negotiated  after 
the  Franks  report  recommended  the 
award  of  a  £2,000  BPA  to  contractors 
represented  by  the  PSNC.  The  NI  award 
followed  one  of  £0.07  per  prescription 
made  to  Scottish  contractors  at  the  same 
time. 

C&D  understands  that  the 
Pharmaceutical  General  Council 
(Scotland)  is  considering  proposals 
parallel  to  those  being  discussed  in  NI. 
□  Confirmations  of  attendance 
identifying  the  pharmacist,  their 
pharmacy  and  choice  of  venue  should  be 
sent  to  the  Secretary,  Pharmaceutical 
Contractors  Committee,  73  University 
Street,  Belfast  BT7  1HL 

All  meetings  are  timed  for  7.45pm  for 
8.00pm,  the  first  of  which  will  be  at  73 
University  Street,  Belfast,  February  24. 
Then  at  the  Leighinmohr  House  Hotel, 
Leighinmohr  Avenue,  Ballymena,  March 
1;  The  Health  Centre,  Legahory, 
Craigavon,  March  3;  the  Royal  Arms 
Hotel,  51  High  Street,  Omagh,  March  8; 
and  the  Broomhill  House  Hotel, 
Limavady,  Derry,  March  9.  Supper  will  be 
provided  at  each  venue.  ■ 


Not  so  healthy 


The  staff  of  Health  Now,  the  quarterly 
newspaper  distributed  by  over  500 
independent  health  food  retailers,  got 
quite  a  surprise  when  they  saw 
advertisements  in  the  national  Press 
offering  copies  of  Health  Now  free  to  the 
general  public.  They  received  an  even 
greater  surprise  when  the  realised  the 
advertisement  had  been  placed  by  the 
Health  Education  Council.  Further 
investigation  revealed  that  the  Council 
had  printed  500,000  copies  of  a  newsheet 
for  which  they  had  adopted  the  title 
Health  Now,  not  realising  that  it  was 
already  in  use. 

Agreement  was  reached  between  the 
two  parties  concerned  for  the  Council  to 
distribute  the  remaining  copies  and  they 
undertook  not  to  use  the  title  again.  ■ 

Vestric  on  line 
with  PIP 


Vestric  have  announced  that  their  Link 
automatic  ordering  system  has  been  "PIP 
programmed"  and  has  been  able  to  take 
orders  using  the  PIP  code  since  February 
15.  Link  is  able  to  take  "mixed"  orders 
with  some  items  ordered  in  PIP  and 
others  in  alpha-numeric  code. 

Vestric  say:  "This  is  an  exciting 
development.  It  means  Vestric  are  not 
only  backing  the  code  but  are  already 
proving  it  in  use  daily".  Vestric  aim  to 
have  the  first  500  Link  systems  installed 
by  April.  ■ 
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From  January  1st, 
L982,  this  lively  new  distribution 
organisation  will  be  sending  its 
salespeople  to  meet  you  and  tell  you 
about  attractive  new  trade  terms  and  promotions 
in  the  pipeline.  Interhealth  has  been  appointed 
Trade  Distributor  for  these  first-class  and 
well-established  products. 

TAldNS€NC 

Uniquely  blending  the  essences  of  the  finest  Korean 
ginseng  and  seven  safe  but  powerful  herbs.  A  best- 
selling  health  food  product  on  the  Continent  and  now 
rapidly  establishing  itself  in  the  UK. 


SalcoDietra 

Fine  health  food  products  from  Finland. 

Selenium  products: 

Sele  Protein,  Sele-B,  Sele  Kelp. 

The  Royal  Series: 

Royal  Pollen,  Royal-Jelly-Pollen,  Royal  Jelly, 
Royal  Protein. 


Sanriku 


Extract  of  Oyster 

The  finest  Japanese  oyster  extract -and  the  only  one 
containing  all  the  valuable  ingredients  of  the  oyster's 

liquid  contents. 

Advertising  Campaigns 

in  National  Dailies,  Sunday  Magazines,  Health 
Food  Magazines  and  Women's  Magazines  will  be 
stimulating  the  demand  for  all  these  quality  products. 


Please  address  all  enquiries  to 
Peter  Rule,  Sales  Director. 

INTERHEALTH  LTD., 

Davis  Road,  Chessington,  Surrey  KT9  1TH. 
Telephone:  01-397  8641 

Trade  Distributors  for 

Dundale  Group  Ltd.,  High  Street,  Tring,  Herts. 
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Appeal  lodged 
against  FPC 

Mr  Lawrence  Collin,  the  Great  Wakering 
pharmacist  who  is  faced  with  a  two-year 
delay  before  patients  are  to  be  put  on  the 
prescribing  list,  has  lodged  his  appeal 
against  a  recent  decision  of  the  Essex 
Family  Practitioner  Committee. 

Mr  Collin  is  basing  the  appeal  on  three 
points: 

□  He  feels  the  matter  of  the  transfer 
period  should  have  been  referred  to  the 
dispensing  subcommittee. 

□  He  is  not  aware  of  any  procedure  for 
making  representations  to  the  Secretary  of 
State. 

□  Two  years,  although  more  than 
reasonable  to  the  doctors,  is  a  penal 
period  for  him  and  would  almost  certainly 
force  the  closure  of  his  pharmacy,  and 
any  pharmaceutical  service  in  the  area.  He 
feels  such  a  period  constitutes  a  restraint 
of  trade. 

The  Pharmaceutical  Services 
Negotiating  Committee  has  been 
approached  by  Mr  Collin  for  advice.  Mr 
A.  Smith,  chief  executive,  told  C&D: 
"Under  regulation  30,  section  5,  the  FPC 
via  the  dispensing  subcommittee  has  to 
determine  what  period  is  reasonable. 
Notice  of  two  years  is  by  no  means 
reasonable.  In  view  of  the  fact  that  over 


1 ,000  patients  are  to  be  retained  by  the 
doctors,  it  makes  it  punitive  rather  than 
reasonable." 

He  also  added  that  although  the  FPC 
may  decide  on  a  reasonable  period  to 
transfer  patients  from  a  doctor's 
dispensing  list  to  a  prescribing  list  when  a 
pharmacist  opened  a  business,  there  was 
no  reciprocal  arrangement  when  a  doctor 
started  up  a  dispensing  practice.  ■ 

CHCNews  funds  cut 

Several  MPs  have  signed  an  early-day 
motion  requesting  the  Government  not  to 
change  the  funding  of  the  Community 
Health  Council's  magazine. 

The  Department  of  Health  has  decided 
to  stop  funds  for  CHCNews  at  the  end  of 
March.  It  has  suggested  that  if  individual 
CHCs  wanted  the  magazine  to  continue 
they  could  subscribe  to  it  and  so  cover  the 
running  costs.  At  present  CHCs  get  the 
magazine  free  although  there  are  some 
paying  subscribers. 

The  Association  of  Community 
Health  Councils  for  England  and  Wales 
argues  that  paying  for  the  magazine  will 
place  an  unreasonable  strain  on  the  CHC 
budgets  which  had  already  been  cut  this 
coming  financial  year.  The  magazine  is 
undoubtedly  the  least  complicated  and 
costly  way  of  getting  information  to 
members,  the  Association  says.  ■ 


Pharmacists'  role 
ignored  again 

Another  booklet  for  patients  on  illnesses 
and  medicines  has  been  produced  which 
makes  very  little  mention  of  the 
pharmacist. 

"Minor  illness  —  how  to  treat  it  at 
home"  is  a  booklet  produced  by  the 
Health  Council.  The  text  is  by  Dr  David 
Morrell,  professor  of  general  practice  at 
St  Thomas'  Hospital  and  it  covers  cuts, 
bruises,  bites  and  burns,  coughs,  colds 
and  sore  throats  and  diarrhoea. 

On  the  back  cover  is  a  list  of  medicines 
and  dressings  which  are  recommended  as 
worth  stocking  at  home.  At  the  end  of  this 
comes  virtually  the  only  mention  of  the 
pharmacist,  "Remember  that  your  local 
chemist  can  give  you  advice  about 
medicines."  ■ 

News  in  brief 

■  In  accordance  with  the  Misuse  of  Drugs 
Act  the  Home  Secretary  has  given  notice 
that  Dr  Andrew  Edulji  Darabshaw 
Sanjana,  of  7  Larence  Street,  Kelty,  Fife 
is  prohibited  from  prescribing, 
administering,  and  from  authorising  the 
administration  and  supply  of  any 
Controlled  Drug. 


^^^The  name  that 
jKwill  do  the  selling 
-  New  TRIMULINA 

For  weight  watchers 


.A  FINE  NEW  SPIRULINA  PRODUCT 
from  Power  Health  Products  Ltd. 
Buy  in  Now  —  Be  the 
first  with  this 

exciting  new  1 
product.  I 


CHEMIST^ 
DRUGGIST 


The  contents  of  your  year-round 
reference  guide  include: — 

*  Tablet  and  Capsule  Identification  Guide 

*  Buyer's  Guide  to  products  A-Z 

*  Pharmaceutical  Organisations 

*  Manufacturers  and  Suppliers  Index 

*  Hospital  Pharmacists 

*  Emergency  Services 

*  NHS  Pharmaceutical  Officers 

*  Forensic  and  General  Information 

*  Who  Owns  Whom  —  A-Z  Index  of  Companies 

*  Multiple  Retail  and  Wholesale  Outlets 


PUBLISHED  FEBRUARY  1982 

ORDER  NOW  at  the  special  pre- 
publication  price  AND  SAVE  £3.00 

U.K.  £24  per  copy  (£27  per  copy  after  publication) 
Overseas  £26  per  copy  (£29  per  copy  after  publication) 
BENN  PUBLICATIONS  LTD.,  UNION  HOUSE,  ERIDGE  ROAD, 
TUNBRIDGE  WELLS,  KENT  TN4  8HF 
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PEOPLE      TOPICAL  REFLECTIONS 


By  Xrayser 


Dr  David  Rees,  FRS,  has  been  appointed 
director  of  the  National  Institute  for 
Medical  Research,  with  effect  from  the 
end  of  September  when  Sir  Arnold 
Burgen,  FRS,  relinquishes  the  post.  The 
National  Institute  is  the  Medical  Research 
Council's  largest  non-clinical  research 
establishment  —  it  has  a  staff  of  about 
600  and  an  annual  budget  of  some  £8 
million. 

Dr  Rees  is  at  present  principal  scientist 
at  Unilever  Research.  Since  1980  he  has 
also  been  associate  director  of  the  MRC 
cell  biophysics  unit  at  King's  College, 
London.  He  is  well  known  for  his  work  on 
the  structure  and  biochemistry  of 
polysaccharides.  The  MRC  say  they 
attach  great  value  to  Dr  Rees'  academic 
and  industrial  experience,  and  see  in  his 
appointment  opportunities  for 
strengthening  the  Institute's  links  both 
with  universities  and  with  British  industry. 

Arthur  Cannon,  FPS,  of  Truro,  Cornwall 
has  been  on  the  Pharmaceutical  Society's 
Register  for  70  years.  He  is  still  active  and 
goes  bell  ringing  and  has  held  "all  the 
pharmaceutical  offices  in  Cornwall," 
according  to  Mr  Mervyn  Madge,  secretary 
of  Plymouth  Branch.  Mr  Madge  adds: 
"He  took  out  life  membership  of  PSGB  in 
1912  for  £10.  What  a  bargain!" 

Mr  J.  F.  Jack,  FPS,  is  relinquishing  his 
position  as  secretary  to  West  Sussex  Local 
Pharmaceutical  Committee.  The  new 
secretary  is  Mrs  Barbara  Hanson,  140 
Three  Bridges  Road,  Crawley  (telephone 
0293  25305  -  business,  27529  -  home). 

Mr  Nicolas  Cox,  chairman  of  Arthur  Cox 
&  Co,  has  been  elected  chairman  of  the 
North  Devon  Manufacturers  Association. 
Mr  Cox  has  spent  his  entire  career  with 
Cox's,  and  became  chairman  in  1974. 


Deaths 


Bakes:  In  hospital,  on  January  27.  Mr 
Jack  Bakes  MPS,  of  35  Melton  Road, 
Kettlethorpe,  Wakefield.  Mr  Bakes  leaves 
a  widow  and  two  sons. 

Loughran:  On  February  9,  Mr  William 
Loughran  of  7  Myrtlefield  Park,  Belfast. 
Mr  Loughran  served  his  apprenticeship  in 
Tates  Medical,  Royal  Avenue,  Belfast, 
later  opening  up  a  business  in  Divis 
Street.  ■ 


Swill 


Do  you  remember  the  games  we  played 
when  we  were  young  trainees  in  the 
pharmacy?  Apart  from  such  things  as 
introducing  the  newest  boy  to  the  delights 
of  confection  of  senna,  I  wonder  how 
many  of  us  dreamed  of  setting  up  small 
empires  as  followers  of  Jesse  and 
Beecham. 

Those  names  we  thought  up  for  our 
new  nostrums!  Bronexpo,  our  own 
expectorant;  Tusstop  .  .  .  Exemung  (for 
ecxzema!),  Throto,  the  sore  throat  gargle, 
and  some  wilder  fantasies  as  apprentices 
vied  to  produce  the  best  laugh. 
"Lifessence  —  the  court's  reviver", 
"Throttle  for  tight  breathing",  and 
"Catchem",  a  lotion  of  quassia  and 
tincture  lavand  co  now  superceded  by 
Derbac. 

Eye  lotions,  particularly  the  boss's 
own  which  was  troublesome  to  make  and 
needed  lengthy  filtering,  received  the  most 
thought,  producing  titles  ranging  from 
"pure  eye  wash"  to  the  single  word 
"swill"  —  denoting  the  method  of  use  no 
doubt,  but  to  those  of  us  with  rural 
connections,  bringing  a  connotation 
which  was  delicious. 

From  this  rather  tenuous  beginning  I 
shall  now  carry  you  smack  up  to  date  with 
the  news  from  that  most  popular  maker  of 
eyewashes  —  Messrs  Optrex  —  who 
inform  us  that  following  representations 
from  the  NPA  they  will  now  graciously 
allow  us  to  make  a  25  per  cent  margin. 
Why,  it  is  almost  up  to  cut-price  toiletry 
standards!  But  until  they  withdraw  or  re- 
name their  aspirins-in-a-capsule  with  a 
title  more  appropriate  to  the  outlets  they 
are  marketing  through  (how  about 
"Druggit"  —  for  drug  stores,  or 
"Grocpain"  for  the  grocery  trade?)  there 
is  no  way  they  get  shelf-showing  in  my 
shop. 

But  worse  than  that.  When  they  push 
their  luck  to  the  extremes  of  ethics  as  in 
their  advertisements  on  TV  for  Pharmacin 
(which  drew  harsh  critical  attention  from 
the  editor  of  the  PJ).  I  think  it  apparent 
that  they  are  merely  using  the  former 
president  of  our  Society,  Mr  Sharpe,  as  a 
cynical  means  of  buttering  us  up  with  the 
pretence  of  consultation.  In  his  position  I 
know  what  I  would  do,  and  sharp  about 
it. 

Don't  agree 


I  have  had  some  nice  letters  lately,  which 
is  encouraging,  although  a  couple  of 
writers  have  taken  me  to  task  for  daring  to 
criticise  another  profession  —  the 
opticians  (see  Letters  to  the  Editor, 
p. 323).  In  fact  what  I  tried  to  put  across 


was  that  the  profession  had  come  under 
general  fire  and  had  engendered  sufficient 
resentment  in  a  fairly  wide  public  to  the 
point  that  there  were  serious  attempts  to 
introduce  competitive  marketing  of 
simple  corrective  lenses.  This  comes  about 
because  some  practitioners  appear  to  have 
used  their  monopoly  to  pressure  patients 
into  buying  more  expensive  glasses  and 
frames  than  were  necessary. 

I  quoted  my  own  first  experience 
purely  to  make  the  point.  I  am  not 
arguing  about  paying  a  decent  fee  to  have 
my  eyes  tested  either,  far  from  it,  but  I 
wasn't  offered  the  full  range  of  National 
Health  frames,  being  shown  only  a  couple 
of  Celluloid  and  wire  models  which  would 
have  made  me  look  like  a  pharmaceutical 
Billy  Bunter.  The  point  is  that  if  I,  with 
some  understanding  of  professional 
charges,  can  feel  badly  treated  then  is  it 
surprising  that  others  do  as  well?  And 
react  accordingly? 

I  am  blowed  if  I  am  prepared  to  be 
pleased  to  pay  any  professional  enough  to 
give  them  an  "unreasonable"  (to  quote 
Mr  Tapster)  —  ie  more  than  the 
reasonable  —  return  for  their  services. 
Which  is  why,  unrepentant,  I  give  notice 
that  I  shall  continue  to  make  comments 
where  I  think  it  proper.  No  one  seems  to 
mind  me  commenting  on  the 
unreasonable  return  which  another 
profession  gets  from  supplying  medicine: 
should  we  cease  to  talk  about  that  as  well? 

Sangers 

Once  more  I  find  myself  concerned  about 
one  of  my  major  wholesalers,  since 
Unichem  may  have  approached  them  with 
a  takeover  offer  on  rather  interesting 
terms  by  which  they  would  have  collected 
all  the  stock  at  cost,  picked  up  a  couple  of 
plum  branches  and  wiped  out  my  old 
friends  in  one  swipe,  leaving  fixed  assets 
to  be  sold  off  and  their  shareholders  to 
move  onto  bigger  and  better  things 
maybe. 

In  the  event  the  vendors  are  said  to 
have  wanted  to  sell  four  branches  and  the 
deal  has  not  proceeded  —  so  far.  All  of 
which  is  high  finance,  the  game  of  making 
money  on  big  deals,  and  is  as  remote  from 
the  business  of  supplying  chemists  with 
traditional  goods  as  is  a  doctor's 
receptionist  from  a  real  understanding  of 
pharmacy. 

I  do  not  want  to  find  myself  writing  an 
obituary,  but  it  makes  me  mad  when  I 
compare  the  results  achieved  by  their  top 
management  with  the  efforts  of  local 
branch  men  whom  I  have  seen  continuing 
to  serve  despite  their  handicaps.  If  they 
could  only  hold  on  until  their  modern 
computer  is  on  line,  then  they  may  yet 
prove  it  worthwhile.  I  wish  them  luck,  and 
continue  with  them  to  the  end  or  the  new 
beginning.  ■ 
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COUNTERPOINTS 


Update  for  Nivea  to  emphasise 
'scope  and  width'  of  range 


Nivea  creme  is  to  be  repackaged  and  a 
bath  foam  and  shower  get  launched  as 
part  of  an  image  update  for  the  range. 
Nivea  is  "specialist  brand  as  well  as  an  all- 
purpose  product,"  say  Smith  &  Nephew, 
but  consumer  research  shows  that  the 
scope  and  width  of  the  range  is  largely 
unknown. 

To  overcome  this  they  have  divided 
their  "flagship  brand"  into  three  areas: 
Nivea  skincare,  bathcare  and  suncare. 

In  the  skincare  sector  the  creme  — 
foundation  stone  of  the  range  —  is  now 
available  in  tubs  with  rounded  edges  to 
give  a  more  modern  and  feminine  impact. 
Lids  have  been  improved  and  are  now  full 
closures.  Also  included  in  this  sector  are 
Nivea  lotion,  dry  skin  lotion  and  skin 
freshener  covering  the  cleanse,  tone  and 
moisturise  routine.  The  creme  is  still  the 
biggest  seller  but  S&N  say  the  lotion  is 
catching  up. 


Bath  range  established 


By  combining  the  existing  Nivea  soap  and 
talc  with  the  two  new  introductions,  S&N 
have  now  established  a  bath  care  range. 
The  addition  of  a  foam  bath  (300ml, 
£1 . 19)  and  a  shaver  gel  (250ml,  £1 .29) 
creates  "a  serious  family  skincare  product 
at  a  moderate  price"  in  the  bath  care 
field. 

The  company  felt  that  the  rather 
specialist,  almost  medicinal  image  of  the 
soap  had  done  much  to  restrict  steady 
growth  —  hence  a  re-pack  into  more 
modern  wrappers.  (These  will  initially 
only  appear  on  the  multi-packs.)  The 
introduction  of  a  new  improved  perfume, 
they  say,  will  also  dispel  current  negatives 
and  help  realise  Nivea  soap's  growth 
potential. 

The  talc,  too,  has  been  repackaged  to 
replace  the  existing  tin  with  a  more 
modern  plastic  container  and  increase  in 
size  from  250g  to  300g. 

Nivea  foam  bath  has  been  positioned 
to  "bridge  the  gap  between  luxury  and 
budget  products"  and  the  shower  gel, 
entering  a  "dynamic  new  market",  will 
complement  this  launch  and  add 
credibility  to  the  bath  care  range.  The  gel 
is  available  in  a  container  with  a  snap-on 
closure  and  handy  plastic  ring  for  hooking 
over  the  shower  between  applications. 

Packaging  for  the  bath  care  range  is  in 
a  lighter  shade  of  the  Nivea  blue 
incorporating  a  "swirl"  design  to  denote 
water. 

Promotions  include  introductory  trade 
I     bonuses  and  selfasta  displays  for  the  foam 


bath  and  shower  gel.  Television  and  Press 
advertising  to  the  tune  of  £lm  —  £150,000 
for  the  bath  care  range  in  the  "out  of  the 
blue"  theme  —  and  a  consumer 
promotion  is  planned  for  later  in  the  year. 

The  addition  of  a  tropical  oil  and  a 
water  resistant  lotion  to  the  repackaged 
sun  preps  range  has  already  been 
published  (C&D  sunpreps  review,  January 
16).  In  this  sector  a  £200,000  budget  has 
been  allocated  for  advertising  in  the 
women's  Press  during  the  May-July 
period  —  the  first  time  the  suncare  range 
has  been  specifically  advertised.  Unlike 
other  companies  S&N  do  not  think  the 
market  is  ready  for  a  total  sunblock  yet. 
Smith  &  Nephew  Ltd,  Bessemer  Road, 
Welwyn  Garden  City,  Herts.  ■ 

Numark  link  up 
with  Heinz 

Numark's  in-store  promotion  for  March 
8-20  includes  a  consumer  competition 
organised  in  conjunction  with  Heinz.  First 
prize  in  the  "Build  a  bright  future  for 
your  baby"  competition  will  be  a  building 
society  share  certificate,  currently  worth 
£1,000.  There  will  be  three  second  prizes 
of  £100  vouchers  to  be  spent  at  a  Numark 
chemist  outlet,  plus  100  consolation  prizes 
of  Delft  blue  birth  plates. 

The  consumer  has  to  list,  in  order  of 
importance,  six  qualities  of  Heinz  baby 
food  and  complete  the  tie  breaker.  The 
Numark  member  supplying  the  winning 
entry  form  will  win  a  portable  colour 
television  set. 

Superbuys  for  baby  include  Paddi 
Cosifits,  Cow  &  Gate  babymeals  and 
yogurt  desserts,  Nusoft  baby  cream, 
Nusoft  baby  oil  and  shampoo,  Johnson's 


baby  powder,  baby  lotion  and  cotton 
buds,  Tender  Touch  (complete  range), 
strained  and  junior  Heinz  baby  food  cans, 
Johnson's  baby  bath,  Cow  &  Gate  Liga 
rusks,  Whistling  Pops,  Matey  and  Miss 
Matey  bubble  bath,  Punch  and  Judy 
childrens  toothpaste,  Milton  2  fluid,  Baby 
Ribena,  Nuhome  antiseptic  and  Nusoft 
pull-on  baby  pants. 

Advertising  will  run  in  Daily  Mirror, 
Sun,  Sunday  Post,  Woman 's  Realm, 
Woman 's  Weekly,  Bradford  Telegraph  & 
Argus,  Leicester  Mercury,  Northampton 
Evening  Telegraph,  Northampton 
Chronicle  &  Echo  and  on  Ulster 
television. 

Optional  extras  include  Woodwards 
gripe  water,  Codis  tablets,  Savlon 
antiseptic  cream,  Kwells,  Dinnefords,  All 
Fresh  baby  bottom  wipes,  Dentinox 
teething  gel,  soluble  Phensic,  Angiers 
junior  aspirin  and  Phensic.  Numark,  51 
Boreham  Road,  Warminster,  Wilts 


PRESCRIPTION 
SPECIALITIES 


Large  size  Folex 


A  large  size  pack  containing  5,000  tablets 
of  Folex  350  is  now  available  for  hospital 
use.  Price  £52.20.  Rybar  Laboratories 
Ltd,  25  Sycamore  Road,  Amersham, 
Bucks.  ■ 


Urografin  packs 


The  20  x  50ml  Urografin  3 10M  pack  is 
being  replaced  by  a  10  x  50ml  pack 
(£21.65  trade).  Schering  Chemicals  Ltd, 
Burgess  Hill,  West  Sussex  RH 15  9NE.  m 


Dorbanex  stocks 


The  50ml  pack  of  Dorbanex  liquid  is  - 
being  discontinued  although  wholesalers 
may  still  have  stocks.  Riker  Laboratories, 
1  Morley  Street,  Loughborough,  Leics 
LE11  1EP.  ■  

Category  change 


Pevaryl  cream,  lotion  and  spray  powder 
have  changed  legal  category  from 
prescription  only  to  pharmacy  only.  Until 
current  stocks  are  exhausted  packs  will 
continue  to  carry  the  reference  POM. 
These  products  are  now  eligible  for  supply 
by  state  registered  chiropodists.  Ortho 
Pharmaceuticals  Ltd,  PO  Box  79, 
Saunderton,  High  Wycombe,  Bucks.  ■ 
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Kleenex  Boutique  tissues  joined 
by  cotton  wool  and  pads 


Kimberly-Clark  have  re-packaged  its 
Kleenex  Boutique  tissues  and  added  two 
cotton  wool  products  to  the  range.  The 
tissues,  (approximately  £0.50),  are  now 
available  in  three  colour  combinations; 
blue  /  lilac,  pink  /  lilac  and  coffee  / 
peach.  They  appear  in  a  re-designed  box 
containing  100  tissues,  which  features  a 
vertical  opening  for  easier  dispensing. 

The  first  of  the  new  products,  cotton 
wool  in  a  box,  (approximately  £0.55),  is 
packaged  in  matching  cube-shaped 
dispensers,  each  containing  a  13  foot 
continuous  length  of  cotton  wool.  Cotton 
wool  pads,  (approximately  £0.55), 
complete  the  range.  These  are  packed  in 
drawstring  bags,  also  designed  in 
complimentary  colours,  each  of  which 
contains  65  pads. 

The  company  estimates  that  the  UK 
cosmetic  cotton  wool  market  is  worth 
some  £9  million  per  annum,  and  suggest 
that  the  new  packaging  will  allow  for 


better  display  —  and  improved  sales. 

An  advertising  launch  spend  of 
£750,000  will  include  a  television 
commercial  showing  the  cotton  wool  in  a 
box  as  representative  of  the  range.  The 
whole  collection  will  be  featured  in  the 
consumer  Press,  with  an  8p  off  next 
purchase  coupon  in  March,  April  and 
May.  Magazine  competitions  and  leaflet 
and  poster  promotions  are  also  planned. 
Kimberly-Clark  Ltd,  Larkfield, 
Maidstone,  Kent.  ■ 


Successful  year 
for  Duracell 


A  successful  year  has  been  reported  by 
Duracell  for  1981  with  volume  sales  51  per 
cent  up  on  1980  and  more  than  double 
1979  figures.  This  represents  a  sterling 
growth  of  68  per  cent  and  gives  us  a  20  per 
cent  share  of  the  £160m  battery  market 
says  the  company. 

"The  Duracell  success  story  is 
certainly  due  to  our  consistently  strong 
advertising  and  point  of  sale  support," 
says  Bob  Winstone,  Duracell  marketing 
manager.  "Duracell  is  seen  as  the  longer 
lasting  battery  for  every  application. 
During  1981  the  brand  grew  faster  than 


any  year  previously,  expanding  the  market 
as  a  whole  in  revenue  terms  by  £12m. 
With  our  increasing  advertising 
investment  in  1982  (£2m)  we  look  forward 
to  the  continued  development  of 
profitable  growth  for  this  market  in  the 
future."  Duracell  (UK)  Ltd,  Gatwick 
Road,  Crawley,  Sussex.  ■ 

Cetavlon  packaging 

Cetavlon  has  been  re-packaged.  The 
current  125ml  plastic  bottle  is  now 
available  in  a  printed  carton  incorporating 
a  tamper-evident  tear  strip.  Prices  remain 
unchanged.  Imperial  Chemical  Industries, 
Alderley  House,  Alderley  Park, 
Macclesfield,  Cheshire  SK104TF.  ■ 


Bonus  on  Stugeron 
as  sales  increase 

Janssen  are  offering  a  bonus  of  four 
Stugeron  travel  packs  free  with  each  outer 
purchased. 

The  offer  is  available  from  company 
representatives  or  direct  from  Janssen  and 
charged  through  a  local  wholesaler.  It 
runs  until  March  31  and  further  quantity 
discounts  are  available.  A  competition  for 
pharmacists  and  assistants  is  included  in 
the  bonus. 

Recent  independent  research  has 
shown  a  considerable  change  in  the  travel 
sickness  market,  Janssen  say.  Stugeron 
travel  packs  are  now  recommended  by  27 
per  cent  of  pharmacists  as  their  first 
choice  medicine  —  1 1  per  cent  more  than 
the  nearest  competitor.  A  new  brochure 
for  pharmacists  and  assistants  has  been 
produced  which  discusses  the  trials  and 
reasons  for  the  drug's  success. 

A  number  of  editorial  articles  in  the 
travel  and  boating  press  have  appeared 
advocating  the  use  of  Stugeron  in 
seasickness.  POS  material  for  the  travel 
packs  will  be  available  this  season. 
Janssen  Pharmaceutical  Ltd,  Janssen 
House,  Marlow,  Bucks  SL7 1ET.  ■ 

Pre-sport  rub 
from  Radiol 

A  new  rubefacient  is  being  introduced  for 
use  before  playing  sports. 

Radian  warm-up  sports  rub  is  a  lotion 
containing  capsicin  and  methyl  salicylate 
(100ml,  £0.88).  To  promote  the  launch 
there  is  a  consumer  competition  offering  a 
14-day  trip  for  two  to  the  World  Cup. 
Window  posters  announcing  the 
competition  will  be  available.  Radiol 
Chemicals  Ltd,  Stepfield,  Wit  ham,  Essex 
CM8  3 A  G.  ■ 


English  Grains 

....  take  advantage  of  our  facilities  and 
resources  to  manufacture  and  pack  liquid  products 
to  your  specifications. 

Using  the  very  latest  machinery  we  are  in  a 
strong  position  to  manufacture  medicinal 
liquids,  creams  and  pastes  and  pack  them  in  a 


wide  range  of  containers. 

If  you  are  launching  a  new  liquid  product 
or  if  you  are  looking  for  a  reliable  contract 
manufacturer  for  an  existing  one,  why  not  take 
advantage  of  our  liquid  assets  by  'phoning  our 
contract  division. 

English  Grains  Limited, 
Park  Road,  Overseal, 
Burton-on-Trent,  DEI  2  6BR. 
Telephone:  (0283)  221616.  Telex:  341345 


English  Gruns 

The  name  speaks  volumes. 


Chemist  &  Druggist  20  February  1982 


307 


High  dose'Sorbitrate' 

Isosorbide  Dinitrate,  Stuart 


made  simple 


'Sorbitrate' 
Isosorbide  dinitrate 


Twice  daily 
for  patient 
convenience 


Sustained  action 
for  24  hour 
angina  prophylaxis 


Isosorbide  Dinitrate  40mg,  Stuart 


'Sorbid'  and  'Sorbitrate'  are  trademarks 


Simplifies  life  forthe  angina  patient. 


™®    1  Stuart  Pharmaceuticals  Limited 

Carr  House,  Carrs  Road, 
Cheadle,  Cheshire  SK8  2EG 


Presentation  'Sorbid' S.  A.  tablets  contain  isosorbide  dinitrate.  'Sorbid' S.  A.  tablets  are  round  yellow  tablets  embossed  'Stuart'  and  '880!  Each  contains  40  mg  isosorbide  dinitrate,  lOmg  for  immediate  release  and  30mg 
in  a  sustained  action  formulation.  Uses  Angina  Prophylaxis:  The  tablets  are  swallowed  for  protection  against  angiria  pectoris.  Dosage  and  Administration  Angina  Prophylaxis:  1-2  'Sorbid' S.  A.  tablets  should  be 
swallowed  twice  daily.  Contraindications,  Warnings,  etc.  Contraindications:  A  known  sensitivity  to  the  drug.  Warnings:  The  following  adverse  effects  may  be  seen  with  isosorbide  dinitrate.  1.  Cutaneous 
vasodilation,  headache,  dizziness  and  weakness  may  occur.  If  headache  is  a  problem,  a  temporary  lowering  of  the  'Sorbid' S.  A.  dose,  and  the  use  of  analgesics,  may  be  necessary.  In  the  majority  of  patients,  headache 
diminishes  or  disappears  after  1-3  weeks  and  optimum  dosage  of  'Sorbid'S.  A.  may  be  achieved.  2.  Postural  hypotension.  3. The  drug  can  act  as  a  physiological  antagonist  to  noradrenaline,  acetylcholine,  histamine  and 
other  agents.  4.  Dry  rash  and  /or  exfoliative  dermatitis  may  occasionally  occur.  Overdose  Overdose  should  be  treated  symptomatically.  The  main  symptom  is  likely  to  be  hypotension  and  this  may  be  treated  by 
elevation  of  the  legs  to  promote  venous  return.  Pharmaceutical  Precautions  Storage:  Although  'Sorbid' S.  A.  tablets  are  very  stable  and  no  special  storage  precautions  are  required,  it  is  advised  that  in 
accordance  with  good  pharmaceutical  practice  the  tablets  should  be  stored  protected  from  heat  and  moisture.  Legal  Category  Pharmacy  only.  Package  Quantities  'Sorbid'S.  A.  40mg  tablets  are  supplied  in 
aluminium  tubes  of  60.  Further  Information  Unlike  glyceryl  trinitrate,  'Sorbid'S.  A.  tablets  are  very  stable  and  therefore  loss  of  potency  when  carried  by  the  patient  does  not  normally  occur.  The  duration  of  action 
of  the'Sorbid'S.  A.  tablet  is  estimated  to  be  up  to  12  hours.  Basic  NHS  Cost  60  x  40mg  sustained  action  tablets  £5.50.  Product  Licence  Number  'Sorbid' S.  A.  tablets  40mg  PL  0029/0149 


COUNTERPOINTS 


Soap  and  body  lotion  goes 
national  after  test  market 


Following  a  test  market  in  the  London 
and  Southern  television  regions  All  Over 
Softly,  a  soap  and  body  lotion,  is  to  go 
national.  Reckitt  Products  are  to  start  the 
national  sell-in  to  retail  pharmacists  in 
March  and  the  grocery  trade  in  April. 

Sales  of  both  bath  cubes  and  liquids 
are  declining  they  say,  and  the  cream  and 
lotion  sector  is  now  the  area  for  growth. 
Backing  the  launch  will  be  £1  Vi  million, 
half  of  which  will  be  spent  on  a  national 
television  campaign,  running  mid-June  to 
August,  and  the  rest  on  trial  size  packs 
and  promotions. 

Fifty  per  cent  of  trialists  became  loyal 
users  in  the  test  market,  say  Reckitts,  and 
for  the  national  launch  a  30ml  trial  size 
pack  will  be  available  with  an 
approximate  retail  price  of  £0.18. 
Supplied  in  dozens  (trade  price  £1.40),  it 
comes  in  a  small  counter  display  tray 
incorporating  a  header  card  and  product 
leaflets  for  the  consumer. 

From  the  launch  date  until  June, 
standard  packs  (100ml,  £0.80-£0.95)  will 
include  a  bath  sponge,  giving  the 
customer  a  free  gift,  encouraging  trial, 
and  ensuring  the  product  is  used  to  best 
effect.  In  addition  a  "50p  cash  refund 
offer"  will  come  into  operation  from  the 
end  of  May  supported  with  television 


Diloran  in  36s 


A  30-tablet  Diloran  pack  (£0.78  trade)  has 
replaced  the  previous  36-tablet  size.  Rona 
Laboratories  Ltd,  Cadwell  Lane,  Hitchin, 
Herts  SG4  0SF.  ■ 


Baby  stretch  suit 
for  Nusoft  range 

Independent  Chemists  Marketing  Ltd  are 
launching  a  baby  stretch  suit  (£2.50)  in 
three  sizes;  0-6  months,  6-12  months  and 
12-18  months  with  their  March 
promotion.  The  suit  will  be  marketed 
under  the  Nusoft  label  and  comes 
cellowrapped  with  a  header  card.  The 
suits  themselves  are  made  from  75  per  cent 
cotton  and  25  per  cent  nylon  and  are  in 
member  packs  of  six,  comprising  three 
white  suits,  one  yellow,  one  pink  and  one 
blue.  When  on  promotion  at  £2.25  the 
members  will  be  offered  a  bonus  of  67p. 

Other  items  on  promotion  include 
Terry  nappies,  Sunpure  lime,  lemon  and 
orange,  NPA  blackcurrant  health  drink, 
Nuhome  toilet  rolls,  Nusoft  teats, 


advertising.  By  sending  off  just  one  flash 
from  a  pack,  each  customer  will  receive  a 
50  pence  piece  in  return. 

All  Over  Softly  has  a  pearly  pink 
appearance  and  is  perfumed  with  a 
camellia  like  fragrance.  One  tube  contains 
sufficient  for  20  baths  —  one  or  two 
capfuls  should  be  applied  to  a  wetted 
sponge. 

As  part  of  the  Nulon  product  range 
All  Over  Softly  could  be  the  first  of  future 
additions  in  the  skincare  and  bath 
products  sectors.  Reckitt  Products, 
Reckitt  House,  Stoneferry  Road,  Hull 
HU8  8DD.  m 


Nuhome  kitchen  towels,  Nusoft  press-on 
towels,  Nuhome  family  tissues  and 
Nuhome  mansize  tissues.  Consumer 
savings  will  also  be  offered  on  NPA 
toothbrushes  and  there  will  be  a  member 
bonus  on  NPA  and  Numark  prescription, 
counter  and  carrier  bags.  There  is  also  a 
20p  bonus  on  Nusoft  soothers. 
Independent  Chemists  Marketing  Ltd,  51 
Boreham  Road,  Warminster,  Wilts.  ■ 

Babyliss  TV  and 
Press  activity 

Two  Babyliss  products  —  the  pocket 
curler  and  auto  curler  are  to  feature  in  a 
30  second  and  a  20  second  television 
commercial  to  be  shown  on  Thames 
Television  pre-Easter  (March  22  -  April  9). 

Press  and  magazine  support  in  the 
Sun,  New  Standard,  Honey,  Jackie,  She, 
19  Hairbooks,  Hair,  Woman,  Woman's 
Own,  House  &  Garden,  Homes  and 
Gardens  and  Hairdressers  Journal  will 
add  impact  in  the  region  and  there  will  be 
a  national  promotion  for  the  crimpers, 
dryers  and  Hair-Away.  Babyliss  / 
Standring  Son  &  Co  (Hull)  Ltd,  101 
Spring  Bank,  Hull  HU3  1BT.  ■ 


Floral  Fantasies  — 
Aziza  in  Spring 

For  Spring,  Aziza  demonstrates  four 
combinations  of  frosty  lustre  shadow,  soft 
eye  liner  and  mascara  with  sealer  all 
presented  in  a  display  unit  with  testers.  A 
leaflet  with  details  of  eye  make-up 
techniques  and  how  to  mix  and  match  the 
new  colours  is  included.  The  shades  are:- 
glistening  iris  —  a  violet  shadow  and 
lavender  highlight,  glistening  tearose  —  a 
rose  pink  shadow  with  salmon  pink 
highlight,  glistening  dogwood  —  a  mink 
brown  shadow  with  pale  peach  highlight 
and  glistening  fern  —  a  khaki  green 
shadow  with  eau  de  nil  highlight. 

The  soft  eye  liner  combines  with  the 
shadows  and  mascara  with  sealer 


completes  the  look  with  two  shade 
additions,  navy  black  and  loden  black. 

Floral  Fantasies  by  Aziza  will  be 
available  from  March.  Prince 
Matchabelli,  PO  Box  242,  Consort 
House,  Victoria  Street,  Windsor,  Berks 
SL4  1EX.  m 

Vestric  to  promote 
video  cassettes 

A  potential  market  for  video  cassette  sales 
through  retail  chemists  has  been 
recognised  by  Vestric,  who  are  now 
making  available  two  brands  of 
unrecorded  (blank)  cassettes. 

Vestric  are  distributing  Agfa  and 
Scotch  3M  cassettes  in  two  sizes,  VHS 
E- 1 80  (three  hour)  and  Beta  L-500  (two 
hours  ten  minutes).  Both  brands  sell  at 
£7.20  and  £5.40  respectively,  for  the  two 
sizes,  each  plus  VAT.  Vestric  Ltd,  West 
Lane,  Runcorn,  Cheshire  WA7  2PE.  ■ 
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Flori  Roberts  range 
for  ethnic  skin 

A  new  cosmetic  and  skin  care  range  from 
the  United  States  is  designed  to  cater 
specifically  for  over  one  million  "beauty 
conscious,  black,  dark  and  dusky 
women"  in  Britain. 

As  predicted  previously  in  C&D, 
(December  5,  1981,  pl059)  the  Flori 
Roberts  range  consists  of  two  main  groups 
of  products,  the  melanin  skin  care  range 
(cleanser  £6.80,  skin  freshener  £5.95, 
astringent  £5.90,  melanin  moisturiser 
£6.50,  blue  indigo  moisturiser  £5.15, 
derma  pure  facial  £6.70)  and  the  gold  skin 
care  range  (optima  gel  cleanser  £5.95, 
optima  refining  lotion  £5.95,  hydrophilic 
moist  complex  £8.50,  Chromatone  fade 
creme  £8.50). 

Cosmetics  include  foundations 


(£5.50-£8.00),  base  powder  (£5.50), 
pressed  powders  (£4.85-£6.25),  lipsticks 
(£3 . 1 5-£3 . 50),  lip  polishes  (from  £3.15), 
eye  pencils  (£2.50),  mascara  (£3.75-£5.35) 
blushers  (£5.50-£7.25),  eye  shadows 
(£3.75-£7.45),  nail  polish  (£2.85-£3. 15). 
Also  available  are  hand  and  body  lotions 
(£6.50-£8.50)  and  a  fragrance,  Touching 
(£8.50). 

Advertising  will  appear  in  the  March 
Black  Hair  and  Beauty  magazine  and 
colour  editorial  promotions  in  the  April 
issues  of  Avantgarde  International,  Hair 
and  Beauty,  Tit-bits  and  the  May  issue  of 
High  Life.  The  products  will  be  on  show 
in  the  London  Fashion  Exhibition, 
Olympia,  March  22-26;  Black  Designers 
Exhibition,  Royal  Albert  Hall,  June  17; 
and  the  Health  and  Beauty  Exhibition 
May  6-10.  A  national  campaign  is  being 
planned  for  the  second  half  of  the  year. 
Flori  Roberts,  31  Charles  Street,  London 
W1X  7PN.  m 


Lilac  fragrance  and 
cosmetic  additions 


Yardley  are  launching  a  fragrance  which 
they  say  has  the  true  character  of  the  Lilac 
flower  "enhanced  by  the  addition  of  oil  of 
ylang  ylang  and  absolute  violet  leaf".  It 
will  be  available  in  a  cologne  spray  (47g, 
£2.65),  talc  (lOOg,  £1.35)  and  a  box  of 
three  soaps  (£2.70).  Introductory  offers  of 
cologne  spray  (£1 .50)  and  talc  (£0.99)  will 
launch  the  fragrance. 

The  company  is  also  introducing  a 
blusher  duo  —  two  shades  of  blusher  in 
the  one  compact. 

The  Cheek-to-Cheek  blusher  duos 
(£1.75)  come  in  four  combinations:  just 
natural  /  just  claret,  just  gold  /  just 
sherry,  just  pearly  /  just  rose  and  just 
tawny  with  just  plum.  A  diagram  on  the 
back  of  the  compact  shows  where  to  apply 
the  blusher.. 

Second  Nature  liquid  foundation 


(£1 .85)  is  also  being  launched  in  the 
following  shades:  beige  ivory,  misty 
dawn,  just  almond,  autumn  glow  and 
honey  charmer.  Yardley  of  London  Ltd, 
33  Old  Bond  Street,  London  Wl.  ■ 


Unichem  offers  in 
March 

More  than  40  products  will  be  on  special 
offer  to  members  during  March.  The 
promotion  will  be  in  two  parts  —  the  first 
selection  of  products  will  be  available 
throughout  the  month  and  the  second 
range  of  lines  will  be  on  offer  from  March 
10-31.  A  selection  of  products  from  both 
sections  will  appear  on  the  usual  posters, 
price  cards  and  shelf  barkers. 

Members  offers  from  March  1-31  are 
Anadin,  Aspro  Clear,  Alka  Seltzer,  Bic 
razors,  Brut  33  antiperspirant  and 
deodorant  with  33  per  cent  extra,  Cussons 


Imperial  Leather  soap  and  talc,  Elnett 
hairspray,  Feminax,  Fastidia,  Johnson's 
baby  shampoo,  Kotex  Simplicity, 
Napisan,  Nivea  creme,  Pears  shampoo, 
Odoreaters,  Sensodyne  toothpaste  and  SR 
toothpaste. 

Members  offers  available  from  March 
10-31  are  Crunch  n'  Slim,  Dietvite,  Eye 
Dew,  Hedex,  Henara  gloss  shampoo  and 
Henara  treatment  wax,  Handie  Andies, 
Lightwaves,  Macleans  toothpaste,  Nulon, 
Pennywise,  Polycolour,  Polytint  and 
Polyblonde,  Silvikrin  hairspray, 
Snugglers  elasticated,  Toni  perms  and 
Silkwaves,  V05  shampoo,  conditioner  and 
Vosene  twinpack.  Unichem  Ltd,  Crown 
House,  Morden,  Surrey.  ■ 


Cereal  name  altered 

Holly  Mill  Bakery  are  to  drop  the  name 
Bran  Brek  from  their  toasted  Bran 
breakfast  cereal. 

J.  Lyons  &  Co  Ltd,  considered  the 
Bran  Brek  name  infringed  their  registered 
trade  mark  Ready  Brek. 

The  Holly  Mill  Brand  name  and  logo 
remain  the  same  but  Bran  Brek  will  be 
known  as  Bran  Breakfast  and  Day  Brek 
will  be  Crunchy  Breakfast  Cereal., 
Recipes  are  unchanged.  Health  &  Diet 
Food  Ltd,  Seymour  House,  79  High 
Street,  Godalming,  Surrey  GU7  1A  W.  m 

Sweetex  cartons 

Sweetex  powder  is  now  available  in  a  new 
325g  carton  which  replaces  the  lib  pack. 
The  new  pack  has  a  recommended  retail 
price  of  £1 .35  and  is  available  in  shrink- 
wrapped  outers  of  six  (trade  price,  £12.15 
per  dozen).  The  4oz  pack  of  Sweetex 
powder  is  still  available.  Crookes 
Products  Ltd,  1  Thane  Road  West, 
Nottingham  NG2  3AA.  m 


ON  TV 
NEXT  WEEK 


Ln 

London 

WW  Wales  &  West 

We 

Westward 

M 

Midlands 

So  South 

B 

Border 

Lc 

Lanes 

NE  North-east 

G 

Grampian 

Y 

Yorkshire 

A  Anglia 

E 

Eireann 

Sc 

Scotland 

U  Ulster 

CI 

Channel  Is 

Anadin: 
Askit  powders: 
Bic  razor: 
Bisodol: 
Cosifits: 
Cyclax: 
Dentu-creme: 
Impulse  body  spray: 
Marmite: 
Moncler  Derma: 
Palmolive  soap: 
Recital: 


All  areas 
Sc,G 

Ln,  M,  Lc,  WW 
Lc,  NE,  Sc,  U 
All  areas 
All  areas 
All  areas 
All  areas 
Ln,  M,  Lc,  So,  A,  We,  CI 
G 

All  except  We,  B,  E,  CI 
All  except  WW,  E,  CI 


Sanatogen  multi-vitamins:  All  areas 

Simple  soap:  Ln 

Snugglers  disposable  nappies:  All  except  E 

Steradent  Fresh:  All  areas 


Distributor  change 

From  March  1  Pharmax  Ltd  will  be 
distributing  Carisoma  and  Carisoma 
compound,  Miltown,  and  Gravol  under 
licence  from  Carter-Wallace  Ltd.  Orders 
should  be  directed  to  Pharmax  Ltd, 
Bourne  Road,  Bexley,  KentDA5  1NX.  ■ 
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"Niese  days,  competition  in  the  tanning 

market  is  hotter  than  if  s  ever  been; 
th  the  huge  choice  available,  which 
aducts  should  you  put  your  money  on? 
id  which  products  can  you  confidently 
ommend  to  your  customers? 

Happily,  we've  got  great  news 
out  Piz  Buin  which  will  make  that 

oice  simple  and  sound.  

THERE'S  MORE  TO  THE  RANGE 

Piz  Buin  specialises  in  developing 
ective  and  safe  tanning  products, 
irdly  surprising  that  if  s  the  most 
mprehensive  range  on  the  market 
d  the  leading  quality  sun  cosmetic  in 
iny  continental  markets.  Their  oils, 
ams  and  milks  are  hypo-allergenic 
d  are  produced  to  the  same  exacting 
indards  observed  in  the  production  of 
larmaceutical  products.  Piz  Buin 
oducts  are  water-resistant  and  contain 
ecial  filters  to  screen  out  not  only  the 
rningU.V.  rays  but  the  equally 
ngerous  ageing  and  allergy-inducing 
ys.  They  are  available  in  four  different 


Sun  Protection  Factors  to  cater  for  all 
skin  types.  All  Piz  Buin  products  are 
personally  guaranteed  by  Professor 
Franz  Greiter,  the  company's  founder, 
probably  the  world's  leading  authority  on 

sun  cosmetics.  

THERE'S  MORE  IN  IT  FOR  YOU 
With  Piz  Buin  you'll  enjoy  high 
profit  margins,  an  exciting  range  of 
merchandising  and  window  display 
materials  (which  could  win  you  a 


magnificent  villa  holiday  for  two  for  the 
top  two  prizes,  plus  30  other  valuable 
prizes),  free  booklets  and  gifts  for  your 
customers  and  there's  even  professional 
product  training  and  award  certificates 
for  your  sales  staff,  using  a  unique  audio- 
visual programme. 

You'll  also  enjoy  the  benefits  of  a 
major  advertising  campaign  with  full 
colour  pages  running  in  the  major  women's 
magazines  from  May  to  July  telling 
millions  of  sun  worshippers  why  Piz  Buin  is 
their  guaranteed  way  to  a  safe  tan. 

«|  fl^Hf  Available 
■)~  M  flr  exclusively 
mwmw  U  <^^T        troni  Colson  & 
Bmbm      Kay  Ltd., 

BUIN 

GREITER 

THE  GUARANTEED  WAY 
TOASAFETAN 


Colson  &  Kay  Ltd.,  Shentonfield  Road.  Manchester  M22  4RW.  Tel:  061-491  1980. 


Don't 

be  caught 
with  jour 

Tubigrip 

down 

More  and  more  GPs  are  prescribing 
Tubigrip-Britain's  top-selling  tubular  support 
bandage-the  more  effective  alternative 
to  crepe. 

Which  isn't  a  great  surprise. 

Easy  to  apply  and  fully  washable  Jubigrip 
is  tops  simply  because  it  puts  patients  first. 

Make  sure  your  stocks  of  Tubigrip  are 
adequate  to  meet  increasing  demand.  Order 
Tubigrip  in  metre  and  half  metre  rolls  through 
your  usual  channels-and  remember  this  is  a 
prescribable  line  which  can  also  be  sold  over 
the  counter. 


You 
can  rely  on 
support 
from 


tubigrip 


Elasticated  surg^at 
tubular  stockinette 


■id  surgical  »*%.,» 
:ockinette  l' 


THE  TUBIGRIP  PEOPLE 
BATEMAN  -JACKSON 


CDl 


A  member  of  the  Seton  Group.  Tubiton  House, 
Oldham  OL1  3HS  England.  Tel :  061-652  2222  (5  lines) 
Telegrams  "Tubiton"  Oldham  Telex:  669956 
Distributors  ol  Seton  specialised  surgical  dressings  and  appliances 


GlflSCOG 
PRODUCT* 


mm 


There  are  so  many 
ginseng-based  products.  As" 
a  pharmacist,  it's  not  easy  to 
decide  which  ones  should  be 
offered  to  your  customers. 

After  all,  it's  only  recently 
that  Ginseng  has  emerged  as 
a  preparation  demanded  by 
the  public. 

And,  of  course,  scientists 
are  still  actively  pursuing 
intensive  research 
programmes  to  determine  its 
efficacy. 

But  there's  one  name  that 
pharmacists  should  know 
about  when  it  comes  to 
Ginseng.  That  name  is 
PHARMATON. 

For  over  15  years  the 
pharmacists  and  other 
experts  of  this  Swiss 


company  have  pioneered 
research  into  Ginseng  and 
helped  to  reveal  more  than 
most  about  its  potential. 

No  other  Ginseng  products 
have  been  subjected  to  the 
same  rigorous  research  as 
that  undertaken  by 
Pharmaton's  scientific  team. 

In  short,  Pharmaton 
products  inspire  confidence 
—  not  only  from  consumers 
but  also  from  pharmacists, 
physicians  and  scientists  all 
over  the  world. 

Perhaps  our  check  list 
panel  will  help  you  to  decide 
which  Ginseng  products 
should  feature  in  your 
pharmacy  in  future. 


THE  PHARMATON  CHECK  LIST 


Only  well-researched  and 
documented  standardised 
Korean  panax  Ginseng 
extract  used  in  products. 

Growth  of  Ginseng  roots 
supervised  by  Pharmaton's 
experts  and  processed  in 
custom-built  factory. 


Pharmaton's  strict  control  and 
analytical  methods  used  by 
health  authorities  and 
researchers  in  Ginseng 
studies. 

Soft  gelatin  capsules 
ensure  stability,  efficacy 
and  reliability. 


y 


PHARMATON 
PRODUCTS  CREATED 
WITH  CONFIDENCE 
BY  PHARMACISTS 

Pharmaton  Capsules  or 
Pharmaton  Ginseng  Extract 
obtainable  from  your  usual 
wholesaler  or  contact  main 
U.K.  distributor  Pharmagen 
Ltd.  West  Lane,  Runcorn 
WA7  2PE. 
Tel.  0928  712918 


Pharmaton 
Ginseng  Extract ; 


Pharmaton 
Capsules 


fig  warrtr*.  *"0 

SfjtJ  SUE.  t»» 
^  we**.  ert«xw 
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Research  papers  and  promotional 
literature  from  Pharmaton 
Information  Bureau.  Spinney 
House.  Church  Street.  Liverpol  LI 
3AU. 

Tel.  051-708  7071 
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'Low  cost'  slimmers' 
meal  from  Carnation 


With  the  launch  of  Slim  Plan,  an  add- 
water  meal  replacement,  Carnation  Foods 
say  they  are  now  represented  in  all  sectors 
of  the  slimming  meal  replacement  market. 

Of  the  add-water  products  available, 
Slim  Plan  offers  one  of  the  lowest  cost  per 
meal  servings,  say  Carnation,  at  £2.25 
(rsp)  for  15  meal  servings.  The  company 
also  believes  that  the  two  Slim  Plan 
flavours,  chocolate  and  strawberry,  are 
more  palatable  than  other  add-water  meal 
replacements  and  say  they  are  only  100 
calories  per  serving. 

Trade  margins  are  available  and  there 
are  six  drum  packs  to  an  outer  to  enable 
smaller  outlets  to  stock  the  brand. 
Carnation  Foods  Co  Ltd,  Danesfield 
House,  Medmenham,  Mario  w,  Bucks 
SL  7  2ES.  m 

Case  bonus  for 
Calif  ornian  Poppy 

The  Californian  Perfumery  Co  plan  to 
stage  a  re-launch  of  their  Californian 
Poppy  range  with  a  special  offer  aimed 
exclusively  at  independent  retail  chemists. 

Following  test  marketing  in  chemists 
and  department  stores  over  the  past  few 
months,  the  company  will  be  offering 
chemists  four  free  25g  spray  mists  (£2.50) 
with  each  case  of  24  purchased,  and  six 
free  10ml  spray  mists  (£0.99)  with  every 
case  of  36  —  this  second  offer  also 
including  a  free  dispenser  and  showcard. 
Californian  Perfumery  Co  Ltd,  11 
Haslemere  Way,  Banbury,  Oxon.  ■ 

Dixcel . . .  and  more 


Dixcel  are  currently  carrying  a  30  extra 
sheets  promotion.  Promotion  packs  will 
be  available  for  POS  display.  British 
Tissues  Ltd,  101  Whitby  Road,  Slough, 
Berks  SL1  3DT.  ■ 

Dylon  facelift  and 
colour  additions 

Dylon  cold  dye  is  now  available  in  15  x 
30g  packs.  Three  new  colours  are  now 
available  in  the  larger  pack  size  —  lilac, 
bronze  rose  and  riviera  blue. 

The  counter  display  box  for  Dylon 
coid  fix  has  been  redesigned  to 
incorporate  the  company's  logo,  as  have 
the  sachets  on  which  instructions  for  use 
are  now  printed  in  six  languages.  Dylon 


Bilkfunn  Ltd,  British  distributors  of  the 
Jean  D'Aveze  range  of  cosmetics,  have 
produced  this  new  merchandising  unit. 
Designed  in  black  and  gold  it  carrys  a 
selection  of  the  company's  best  selling 
products.  Bifkfunn  Ltd,  134b  High  Road, 
Whetstone,  London. 


crock  clean,  the  tea  and  coffee  stain 
remover,  is  also  now  appearing  in  a  new 
display  dispenser,  and  Dylon  colour  and 
stain  remover  for  fabrics,  which  retains 
the  established  red/white  style,  is  now 
packed  in  a  150g  bottle  (£1.30).  Dylon 
International  Ltd,  Wors/ey  Bridge  Road, 
Lower  Sydenham,  London  N14  5QH.  ■ 

Kaz  supplies 
from  Beauford 

Following  a  number  of  queries,  Beauford 
Medical  Equipment,  suppliers  of  the  Kaz 
safeguard  warm  steam  vaporiser  kit,  wish 
to  make  it  clear  that  they  will  supply 
orders  of  less  than  one  dozen  although 
this  will  incur  a  postal  charge.  Orders  of 
one  dozen  or  more  are  post  free.  Beauford 
Medical  Care  Equipment,  22  The  Green, 
Stoke  Gifford,  Bristol  BS12  6PD.  ■ 

Warner  PD  have  introduced 
merchandising  support  for  Veganin,  their 
pharmacy-only  analgesic.  The  range 
includes  a  counter  display  unit,  a  shelf 
dispenser  and  a  giant  carton  for  window 
display.  Warner  PD,  Usk  Road,  Gwent, 
NP4  0YH 


Depilatory  added 
to  Klorane  range 

Klorane  have  added  a  depilatory  to  their 
range  of  personal  care  products.  Aimed  at 
the  upper  end  of  the  market,  Klorane  fast 
acting  hair  removal  cream  retails  at  £  1 .65 
for  a  75ml  tube  and  £2.15  for  125ml.  An 
introductory  parcel  containing  eight  of 
each  size  for  £16. 10  represents  a  profit  of 
40  per  cent  for  the  chemist  says  the 
company.  Both  the  parcels  and  a  special 
counter  display  unit  are  available  from 
Concept  Pharmaceuticals  Ltd,  Russell 
House,  59  High  Street,  Rickmansworth 
WD3  1EZ.  B 

Nestle  shampoo  and 
hair  colourants 

Nestle  are  launching  a  mild  shampoo, 
formulated  for  bleached  and  colour 
treated  hair.  An  introductory  offer  is  now 
available  which  features  a  combined  pack 
giving  one  trial  sized  bottle  of  the 
shampoo  free  with  each  pack  of  Nestle 
hair  lightener,  which  retails  at  £1 .39.  The 
shampoo  will  be  available  separately  in  a 
200ml  size  from  March  onwards. 

Three  new  disco  dazzle  colours  have 
been  added  to  the  Nestle  Streaks  'n'  Tips 
range  of  temporary  spray-on  hair 
colourants  (£1 .49).  The  new  shades  are 
red,  green  and  sky  blue.  Fassett  & 
Johnson  Ltd,  New  Road,  Winsford, 
Cheshire  CW7  2NK.  ■ 


Redoxon  packs 


Roche  are  changing  the  packs  of  their 
Redoxon  non-effervescent  tablets  to  grey 
/  white  boxes  with  the  text  in  red  and 
black.  Roche  Products  Ltd,  Broadwater 
Road,  Welwyn  Garden  City,  Herts.  ■ 

Hunt  for  Miss  Radox 
Bouquet  begins 

Nicholas  Laboratories  have  launched  the 
second  nationwide  Miss  Radox  Bouquet 
competition.  A  Radox  publicity  campaign 
including  features  in  leading  regional  daily 
newspapers  will  run  throughout  the 
competition  to  coincide  with  the  six 
regional  finals,  and  continue  right  up  to 
the  national  final  at  the  "She"  Health  and 
Beauty  Exhibition  on  May  6.  Entries, 
enclosing  a  recent  photo  and  details  of 
age,  occupation  and  general  interests 
should  be  sent,  by  April  5,  to  Miss  Radox 
Bouquet,  c/o  Ms  C.  Ball,  23  Barrett 
Street,  London  Wl.  m 
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OVER-NITE 

The  complete 
Night-time  Cold 
Remedy 

FOR  ADULTS  AND 
CHILDREN  OVER  12  YEARS 

6  WAY  ACTION 

Relieves  symptoms 
of  flu  and  colds, 
reduces  coughing 
and  encourages 
restful  sleep. 


EdLh  20  m/ dose  contains 

Paracetamol  B  P.   .    500  mg 

Diphenhydramine  Hydrochloride  BP  10  mg 

Ephednne  Hydrochloride  BP  15  mg 

Codeine  Phosphate    10  mg 


Pharmaceutical  Laboratories 
BLACKBURN  BB2  2DX 
ENGLAND 

Telephone:  10254)  50321 

COUNTERPOINTS 


No  real  growth  for  cosmetics 
and  toiletries  predicted  . . . 


Destocking  which  has  dominated  the 
wholesale  and  retail  trade  continues  to 
have  an  adverse  effect  on  the  cosmetic  and 
toiletries  market  although  it  is  having  less 
effect  than  a  year  ago.  Figures  issued  in 
the  Silver  Book  covering  the  twelve  month 
period  to  June  1981,  show  that  the  market 
is  now  worth  £600m,  almost  a  6  per  cent 
increase  on  the  year-ago  level.  Prices 
however,  rose  by  15.1  per  cent  so,  in 
money-volume  terms,  trade  demand 
declined  by  9.3  per  cent. 

In  the  period  under  review  3A  million 
more  people  became  unemployed  and 
while  personal  incomes  rose  by  12  per 
cent,  retail  prices  increased  by  13.9  per 
cent  (cosmetics  and  toiletries,  15.8  per 
cent). 

Each  of  the  product  categories 
suffered  from  "inventory  reduction"  by 
the  retail  trade.  Least  affected  were  hair 
and  dental  preparations  and  hardest  hit 
were  make-up  items  —  where  shade 
variations  led  to  over-full  inventories  — 
and  men's  products. 

Advertising  expenditure  in  the  twelve 


month  period  exceeded  £65m  —  a  34!/2 
per  cent  increase  on  the  year-ago  period. 
Although  advertising  rates  have  increased 
they  would  not  account  for  such  disparity 
and  it  can  be  presumed  the  consumer  has 
been  exposed  to  a  "real"  increase  in  the 
weight  of  advertising. 

The  report  concludes  there  will  be  no 
"real"  growth  in  demand  for  toiletries 
and  cosmetics.  Prices  will  rise  by  8-10  per 
cent  but  "the  more  inessential  the  product 
category,  the  lower  will  be  the  increase." 
Prices  of  all  items  will  rise  by  10.5  per  cent 
and  personal  disposable  incomes  by  8  per 
cent.  "From  this  it  must  be  assumed  there 
will  be  little  buoyancy  in  the  consumer 
spending  in  1982.  In  fact  there  would  be 
every  reason  to  forecast  a  decline  in 
spending  in  real  terms."  If  savings  are 
drawn  on,  the  report  says,  it  will  be 
sparingly  and  only  then  for  "substantial 
needs."  "The  Silver  Book  —  a  review  of 
the  cosmetic  and  toiletry  preparations 
market.  June  1981.  "John  Hogston 
Associates  Ltd,  23  Golden  Square, 
London  Wl.  m 


. . .  and  high  level  of 
marketing  required 

Sales  of  toiletries  and  cosmetics  in  Britain 
dropped  between  1974  and  1980  in  real 
money  terms,  according  to  a  report  by 
Market  Studies  International. 

Furthermore  the  study,  "The 
Toiletries  and  Cosmetics  Industry  in 
Europe"  warns  that  a  very  high  standard 
of  marketing  competence  and  efficiency 
will  be  required  over  the  next  two  or  three 
years  for  individual  companies  to  exist,  let 
alone  achieve  growth  in  real  terms. 

The  report  claims  that  consumption  at 
current  prices  jumped  by  82.2  per  cent  to 
£597m  between  1974  and  1980  but,  after 
allowing  for  inflation,  it  actually  fell  by 
13.3  per  cent. 

Meanwhile  output  soared  by  1 14.4  per 
cent  to  £768m,  although  in  real  money 
terms  the  gain  is  just  2.0  per  cent. 

Increasing  UK  exports 

Exports  the  report  says  have  grown 
strongly  —  rising  from  £52m  to  £253m. 
Nigeria  has  overtaken  the  Irish  Republic 
as  the  largest  export  market  with  sales 
increasing  from  just  over  £lm  to  £36m 
since  1974,  mainly  due  to  demand  for 
soap.  West  Germany  and  the  Irish 
Republic,  were  the  next  largest  markets 


with  Saudi  Arabia  emerging  as  a  very 
important  customer,  particularly  for 
scents  and  perfumes  —  sales  increasing 
from  £lm  to  £16m  between  1974-80. 
Soaps  accounted  for  30.3  per  cent  of  total 
exports  in  1980  with  sales  of  over  £76m. 

The  report  shows  that  the  industry  has 
been  steadily  exporting  a  larger 
proportion  of  its  output  —  rising  from 
14.6  per  cent  in  1974  to  32.9  per  cent  in 
1980. 

Meanwhile  imports  have  been  taking  a 
larger  share  of  the  market  —  13.7  per  cent 
compared  with  6.7  per  cent. 

In  value  terms  imports  have  climbed 
from  £22m  to  £82m  during  this  period. 
France  has  remained  the  main  source  of 
imports  accounting  for  44.4  per  cent. 

While  industry  achieved  a  substantial 
balance  of  trade  in  each  year  (1980, 
£170m),  the  report  warns  that  with  the 
world  economy  in  its  present  state, 
prospects  for  the  next  two  or  three  years 
do  not  look  very  bright. 

"Today,  when  usage  of  almost  every 
product  category  has  a  high  level  of 
consumer  penetration,  real  growth  is  far 
less  easy." 

Eight  countries  are  examined  by  the 
report  in  depth  —  Belgium,  Denmark, 
France,  West  Germany,  Italy,  the 
Netherlands,  Switzerland  and  the  United 
Kingdom  —  which  is  available  from  V.  G. 
Cumming,  International  Director,  Market 
Studies  International,  81  City  Road, 
London  EC1 Y 1BD  (price  £98).  ■ 
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leenex*  facial  tissues - 
number  one  pulling  power  in 
their  field. 


Kleenex*  Boutique- number  one 
pulling  power  in  the  cosmetic  tissue  market 

Now  Kleenex  Boutique  pulls  off  another  first; 
a  unique  range  of  cotton  wool  and  tissue 
beauty  care  products -the  Boutique  Collection. 

And  we're  the  first  to  put  cosmetic  cotton 
wool  on  TV  with  a  big  £750,000  campaign- 
including  women's  press. 


All  this  plus  pretty  matching  packs  designed 
to  pull  in  the  customers. 

Collection 


*Regd  trademark  Kimberly  Clark  Corp. 


Spring  activity  at  the 
cosmetic  houses 


For  their  Spring  colours  Max  Factor  have 
looked  to  America  and  come  up  with 
"sophisticated  neutrals  and  refined 
pastels  which  feature  in  the  softened 
styling  of  America's  leading  designers". 

Duo  eyeshadow  combinations  are 
available  in  huckleberry  /  blue  grass, 
yellowstone  /  blue  ridge  mountain, 
chaparral  /  brownstone  and  Hawaiian 
orchid  /  woodviolet  (£3.50).  For  the  lips 
and  nails  there  is  broadway  pink,  malibu 
mauve  and  shenandoah  fawn  (£2.50  and 
£2.40  respectively).  The  shades  will  be 
available  from  mid-March.  A  counter 
merchandiser  with  testers,  leaflets, 
countercards  and  showcards  will  be  POS 
support.  The  range  will  also  be  supported 
by  a  £400,000  national  television 
campaign. 

The  company  is  also  launching 
Designer  Colours  in  their  blue  line  range 
—  "three  collections  of  wearable 
contemporary  colours".  They  are  mauve 
designs,  crimson  sketches  and  coral  prints 
which  will  all  become  part  of  the  existing 


Max  Factor  range.  Each  collection 
includes  a  lipstick,  nail  enamel,  shadow 
play,  and  a  lip  and  eye  colour  duos 
(£1 .25-£2).  As  a  special  promotion  a 
Designer  Collection  compact  is  available 
—  each  of  three  compacts  contains  two 
pressed  powder  blushers  and  a  pressed 
powder  frosted  highlighter  (£2.95).  Max 
Factor  Ltd,  75  Davies  Street,  London 
Wl Y  IF  A .  m 


Foundation  creams 


Miners  are  launching  a  range  of 
foundation  creams  to  be  known  as  Extra 
Light.  The  cream  (£1 .05),  which  is 
packaged  in  a  semi-frosted  bottle  will  be 
available  from  March  in  four  shades; 
modern  stone,  up-to-date  clay,  a  la  mode 
putty,  and  avant-garde  sand.  Gala 
Cosmetics  &  Fragrances  Ltd,  PO  Box  3, 
Frances  A  venue,  West  Ho  we, 
Bournemouth.  ■ 


Blue  Grass  gift  for 
Mothers  Day 

Elizabeth  Arden  are  producing  a  Blue 
Grass  flower  mist  spray  designed  for  the 
Mothers  Day  market.  The  50g  spray 
(£3.75)  will  be  available  from  March  1 . 
Elizabeth  Arden  Ltd,  20  New  Bond 
Street,  London  W1A  2AE.  ■ 

Clinique  update  for 
the  eyes  and  lips 

Clinique  are  introducing  ten  shades  of 
soft  pressed  eyeshadow,  two  eye  shading 
pencils  and  a  semi  lipstick  range. 

The  eyeshadows  (£5.25)  range  from 
seashell  pink  to  charcoal  and  it  is 
suggested  they  be  used  with  continuous 
coverage  as  a  base.  Blue  lilac  and  blue 
jade  are  the  two  additions  to  the  eye 
shading  pencils  range  (£4.50),  fashioned 
to  co-ordinate  with  the  eye  shadows,  and 
six  new  colours  are  now  available  in  a  semi 
lipsticks  range  (£3.75).  Clinique 
Laboratories  Ltd,  54  Grosvenor  Street, 
London  WIX  9FH.  ■ 


We've  gol 
start  ovei 

nomical  for  your  customers.  And,  with  01 
ntroductory  offers,  stocking  it  will  be  a  Ic 
more  profitable  for  you. 

WE'VE  JUST  MADE  YOU  A  MINT 


Oral-B  are  not  a 
company  to  sell  you,  or 
your  customers,  short.  That's  why 
when  we  designed  our  new  range  of  dental 
floss,  we  went  to  even  greater  lengths  to  give 
the  best  value  available. 

As  well  as  putting  more  floss  on  our  spools 
than  most  of  our  competitors  (a  full  50  yards) 
we  also  included  an  extra  50  yard  replacement 
spool  in  every  pack. 

It  makes  buying  floss  a  lot  more  eco- 


We've  also  given  your  customers  more 
choice.  Together  with  our  unwaxed  floss  ther 
are  now  two  new  types  of  lightly  waxed  floss  i 
the  range,  one  of  which  is  mint  flavoured! 

Each  type  has  a  unique  see-through  fli 
top  case  which  enables  users  to  see  exactl 
how  much  floss  they  have  at  any  time  and 
together  with  our  point  of  sale  material  encoui 
ages  both  repeat  and  impulse  purchase. 
A  GOOD  20  YEAR  START 

Although  our  new  dental  floss  is  clearly 


COUNTERPOINTS 


Revlon  in  Bloom  — 
with  18  shades 

Revlon  in  Bloom  is  the  Spring  collection 
of  colours  from  the  company  featuring  18 
new  shades  in  four  day-into-night  looks 
—  sophisticated  beauty,  liberated  beauty, 
fashion  beauty  and  glamorous  beauty. 
Shades  range  from  confident  peach  to 
navy  chic. 

For  Ultima  1 1 ,  Spring  additions  are 
called  Safari  and  again  feature  four  colour 
looks  —  exotica,  heatwave,  silvered 
ivories  and  temptations.  Revlon 
International,  86  Brook  Street,  London 
Wl.m 

Trio  of  Geminesse 
colour  schemes 

Available  from  April  are  Contemporary 
Classics  from  Geminesse,  three  co- 
ordinated colour  recommendations  within 
the  Spring  collection.  Each  contains  a 
compact  of  three  enriched  eye  shadows 
(£8.50),  enriched  cream  lip  colour  (£4.25) 
and  matching  enriched  nail  colour 


(£4.25).  The  three  colour  schemes  are 
frankly  feminine,  subtle  sophistacates  and 
the  contemporary  modes  collection.  Max 
Factor  Ltd,  PO  Box  7,  Wallisdown  Road, 
Bournemouth  BHII  8PL.  ■ 

Fade  Away  supplies 
and  promotion 

Fade  Away  by  Frances  Denney  is  now 
being  distributed  by  Ocouture  Fragrances 
and  will  be  advertised  in  Woman's 
Journal,  Vogue,  She  and  Harpers  and 
Queen  from  April  through  to  November. 
Ocouture  Fragrances,  Spur  Road, 
Feltham,  Middlesex.  ■ 

Almay  in  Summer 

For  Summer  Almay  are  launching  stayfast 
creme  eye  colours,  a  range  of  six  shades 
(£2.95)  available  from  the  end  of 
February.  Golden  shimmer  and  honey 
bronze  are  shade  additions  to  the 
bronzing  gels  range  (£1 .95)  available  mid- 
March.  Almay,  225  Bath  Road,  Slough, 
Berks  SL1  4AU.  ■ 


Soap  and  flowers  for 
mum  from  Norton 

Norton  of  London  are  to  run  a  Chelsea 
Flowers  Mothers  Day  promotion, 
consisting  of  a  lOOgm  soap  in  a  plastic 
travel  case  together  with  a  perfumed 
colour-matched  artificial  flower  (£1 .25). 

The  promotion  is  available  in  all  six 
Chelsea  Flowers  fragrances  and  comes 
complete  with  Mothers  Day  POS 
material.  Norton  of  London  Ltd,  155 
Merton  Road,  London  SW18  5EQ.  ■ 
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i  good  50  yards 
jar  competitors. 


uperior  product,  the  name  on  the  pack  will  do 
much  to  boost  sales  as  the  quality  ot  the 
bss  inside. 

Over  20  years,  Oral-B  have  worked  closely 
ith  the  dental  profession,  and  our  products 
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are  now  recommended  by  more  dentists,  more 
often  than  any  other  brand, 

The  UK  market  for  dental  floss  is  two 
million  pounds  and  growing  rapidly  Our  new 
product  backed  by  our  reputation  is  set  to 
expand  it  even  further 

Contact  us  or  your  usual  wholesaler  now 
to  make  sure  that  you've  got  new  Oral-B 
dental  floss  in  stock  ready  for  the  demand. 

It's  certain  to  wind  up  on  a  lot  of  bathroom 
shelves  over  the 
next  few  months. 


Oral-B 


The  woridls  first  name  in  oral  care. 

COOPER  HEALTH  PRODUCTS  LIMITED.  GATEHOUSE  ROAD.  AYLESBURY  BUCKS  HP19  3ED 
TEL-  (0296)  32601  TELEX  837238 


Prices  that 
mean  business! 


Since  its  launch  two  years  ago.  Stick-on  Lilia  has  meant  more  business  for  you. 

In  the  last  12  months  sales  to  the  Trade  have  increased  by  39%  —  whilst  the  total  stick-on  towel  market  has  grown 
by  only  9%  I  In  those  stores  stocking  Stick-on  l  ilia,  it  is  already  one  of  the  fastest  selling  stick-on  towels. 

And  now  here's  a  great  opportunity  to  increase  your  sales  further  —  by  stocking  new  Stick-on  Lilia  Super  — 
another  top  quality  towel,  which  offers  that  extra  absorbency  required  by  a  growing  number  of  consumers. 

New  Stick-on  Lilia  Super  also  combines  quality  with  real  value  —  and  is  available  at  a  sensational  introductory 

offer  price  of  36p  —  whilst  Regular  features  a  special  price  of  32p. 

So  stock  up  with  these  flashed  packs  now  —  and  watch  your  business  grow! 

gfock  ihe  brands  -that mean  mom  business 


fix 


Dr.  White's 
Panty  Pads 
Stick-on  Lilia 
Fastidia 
Lil-lets 

A  Smith  &  Nephew  Company 


C&D  INTERVIEW 


Looking  back  over  a 
stimulating  career 


1:0  /4<* 


Life  on  the  receiving  end  of  the  abuse 
hurled  at  the  drug  industry  in  recent  years 
must  have  been  far  from  rosy. 

But  Mr  Arthur  Shaw,  OBE,  FPS,  who 
retires  from  high  office  at  the  Association 
of  the  British  Pharmaceutical  Industry  on 
March  3 1 ,  has  a  calm  acceptance  that 
"life  is  full  of  harassments"  and  seems  far 
more  weary  with  the  vagaries  of  ASLEF 
on  his  daily  journey  from  St  Albans  to 
London  than  with  any  trials  of  his  job.  On 
the  whole,  he  looks  back  on  his  career 
with  a  great  deal  of  satisfaction. 

Mr  Shaw  qualified  as  a  pharmacist  in 
1938  and  joined  the  ABPI  as  assistant 
secretary  in  1954,  coming  from  Kingston 
Hospital,  Surrey,  where  he  had  been  chief 
pharmacist.  In  1967  he  was  appointed 
ABPI  secretary,  a  post  he  retired  from 
this  January,  and  in  1977  became  deputy 
director.  He  was  called  to  the  Bar  in  1959 
and  is  a  member  of  the  Middle  Temple. 

As  early  as  1958  the  Government  —  as 
paymaster  for  the  NHS  and  main 
purchaser  for  the  industry's  prescription 
products  —  had  been  questioning  the 
costs  and  methods  of  promotion  which 
might  increase  the  costs  of  the  health 
service.  Hence  the  ABPI's  Code  of 
Practice  was  born,  and  Mr  Shaw  was 
made  assistant  secretary  of  the  committee 
administrating  it,  becoming  secretary  in 
1967. 

How  the  code  works 

Although  a  simple  document,  the  original 
code  embodied  all  the  basic  principles  to 
be  found  in  today's  extensive  fifth 
edition.  The  committee,  too,  has  grown  to 
14  members  —  12  from  the  senior 
management  of  ABPI  companies, 
including  at  least  four  medical  directors  or 
equivalent,  and  two  medically  qualified 
people  not  engaged  in  the  industry.  Over 
all  sits  an  independent,  legally-qualified 
chairman,  currently  Mr  Philip  Cox,  QC. 

And  the  Code  works  well,  according 
to  Mr  Shaw,  but  the  reason  why  is  often 
difficult  to  communicate  to  outsiders  who 
ask,  "What  are  your  sanctions,  what  fines 
are  imposed  on  companies  who  go 
astray?" 

"I  tell  them  it  works  because  of  the 
sense  of  responsibility  on  the  industry's 
part,"  he  explains.  "The  only  sanction 
for  a  company  refusing  to  comply  is  to 
withdraw  from  the  ABPI  but  as  the  ABPI 
is  only  a  voluntary  club,  where  is  the 
sanction  in  that?  The  answer  is  that  it 
involves  the  company  rejecting  the  ruling 
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of  its  peers  and  it  is  difficult  to  go  against 
a  judgment  when  everyone  else  in  the  club 
is  toeing  the  line.  It  is  a  psychological 
rather  than  a  practical  sanction.  And  so 
far  the  ABPI  has  never  reached  the  stage 
of  having  to  request  a  company  to  go." 

"The  fact  that  the  Department  of 
Health  refers  complaints  about  individual 
advertisements  to  us  instead  of  dealing 
with  them  directly,  also  speaks  well  of  our 
ability  to  put  things  right." 

But  accusations  of  lavish  hospitality  to 
doctors  still  appear  in  the  Press,  although 
the  Code  stipulates  that  the  cost  of 
hospitality  "should  not  exceed  the  level 
which  the  recipients  might  normally  adopt 
when  paying  for  themselves."  It  would  be 
impractical  and  inappropriate,  he  feels,  to 
go  further  and  specify  how  much  per  head 
a  company  should  spend  on  drinks,  or 
how  many  courses  there  should  be  in  a 
buffet  lunch,  for  example. 

Promotional  expenditure  as  a  whole, 
now  that  budgets  are  being  squeezed,  is 
tending  to  concentrate  more  on 
representatives  than  on  advertising  and 
direct  mail,  in  the  belief  that 
representatives  are  more  cost  effective. 

Mr  Shaw's  career  with  ABPI  has 
spanned  an  era  of  striking  changes  in  the 
industry,  from  the  days  when  galenicals 
and  extemporaneous  dispensing  played  a 
major  part  to  the  "day  of  the  speciality", 
as  it  has  been  called.  One  of  the  most 
important  landmarks,  he  believes,  was  the 
1964  Resale  Prices  Act  and  the  battle  won 
for  pharmacy  in  achieving  resale  price 
maintenance  for  medicines. 

"The  industry  fought  a  tremendous 
campaign  in  the  Restrictive  Practices 
Court  and  I  don't  think  many  people 
today  realise  the  time,  effort  and  money 
that  went  into  this  campaign." 

A  difficult  situation 

He  therefore  feels  saddened  by  recent 
events  in  wholesale  distribution.  "I  hope 
the  industry's  efforts  on  behalf  of  retail 
pharmacy  are  not  thrown  away,"  he  says. 
"It's  a  difficult  situation  and  one  of  the 
answers  may  well  lie  in  the  outcome  of  the 
court  case  between  Macarthys  and  the 
Department  of  Health  but  as  the  matter  is 
subjudice  it  would  be  wrong  for  me  to 
speculate." 

Mr  Shaw  believes  that  the  greatest 
problem  confronting  the  industry  today  is 
the  cost  of  new  product  development, 
together  with  registration  requirements. 
"Of  course  I  accept  that  there  must  be 


Mr  Arthur  Shaw  who  was  awarded  an  OBE 
in  the  New  Year  Honours 

tests  but  I  sometimes  question  whether 
they  are  all  essential  or  just  required  as  a 
face-saving  operation  to  deal  with  public 
opinion.  Parliamentarians  can  make  a 
great  song  and  dance  whenever  anything 
goes  wrong  in  treatment  with  a  medicine 
and  they  forget  all  the  good  that  has  been 
done  by  other  products.  These  people 
should  remember  Sir  Derrick  Dunlop's 
philosophy,  that  there  is  always  a  risk- 
benefit  ratio.  Regulatory  procedures 
should  establish  the  right  level  of  control 
that  will  determine  what  is  essential  and 
not  just  stack  up  tests  that  can  be 
produced  in  response  to  public  criticism. 

"The  recent  clinical  trial  exemptions 
were  a  great  step  forward  because  at  long 
last  we  have  managed  to  persuade  the  UK 
authorities  that  they  were  out  of  step  with 
other  countries." 


Looking  to  the  future 

So  much  for  the  past  30  years,  what  of  the 
next?  "Changes  in  the  industry's  structure 
are  inevitable,"  he  predicts.  "Because  of 
the  costs  of  research,  only  the  giants  can 
afford  to  innovate  and  every  year  will  see 
more  companies  amalgamating. 
Governments  must  recognise  that  if  they 
want  new  medicines  and  want  new  areas 
of  treatment  explored,  the  research  must 
be  paid  for.  They  must  harken  to  this 
when  considering  proposals  for  cheap 
drug  policies." 

As  yet,  he  believes  there  has  been  no 
marked  trend  for  companies  to  follow  the 
public's  interest  in  alternative  treatments. 
"To  find  products  that  have  therapeutic 
actions  without  side  effects  is,  after  all, 
the  Mecca  that  every  pharmaceutical 
company  is  seeking.  Experience  has 
shown  that  the  direction  in  which  the 
industry  has  gone  to  date  has  provided  the 
answers  to  disease." 

While  respecting  the  views  of  the 
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alternative  medicine  enthusiasts,  he 
comments,  "I'm  an  allopathic  man 
myself.  If  I  had  a  cardiac  condition  I 
would  sooner  take  a  digoxin  tablet  made 
by  a  reputable  manufacturer  than  I  would 
have  a  dilution  of  digitalis." 

One  area  in  which  he  forsees  progress 
is  post-marketing  surveillance. 
"Considering  the  amazing  strides  that 
have  been  made  in  record  keeping  and 
information  retrieval  I  feel  sure  better 
methods  will  be  devised.  Part  of  the 
problem  is  getting  a  workable  scheme  at  a 
workable  cost." 

Original  pack  dispensing  is  inevitable, 
although  it  will  take  time.  "Without  in 
any  way  casting  aspersions  on  my 
colleagues  in  retail  pharmacy,  to  have 
questions  of  stability  resolved  and 
packaging  checked  by  the  manufacturers, 
then  to  open  the  pack  and  transfer  the 
contents  into  other  containers  seems 
ridiculous  to  me." 


The  role  of  pharmacists 


Pharmacists,  he  believes,  have  a  far 
greater  role  to  play  in  advising  patients 
how  to  take  their  medicines.  Because 
patients  are  infinitely  variable, 
standardised  information  will  never  work, 
and  pharmacists  are  in  an  ideal  position  to 


assess  how  much  information  to  give  each 
individual.  "While  detailed  instructions 
about  the  product  and  its  effects  may  be 
suitable  for  one  patient,  it  is  quite 
inappropriate  when  the  only  information 
you  can  get  across  is,  'Take  the  green  ones 
at  night,  dear,  and  the  pink  ones  in  the 
morning'." 

"Obviously  there  are  certain  essentials 
that  patients  must  be  told,  but  to  put 
patients  in  the  same  position  as  the  doctor 
and  let  them  decide  whether  or  not 
treatment  is  appropriate  seems  ludicrous. 
Why  bother  to  spend  eight  years  training  a 
doctor?" 


Prescribing  information 


He  believes  the  ABPI  Data  Sheet 
Compendium  is  the  best  source  of  written 
information  for  prescribers  and  he  cannot 
see  it  being  overtaken  by  the  BNF.  "The 
company  that  develops  a  product  is  most 
likely  to  be  in  the  best  position  to  give 
information  and  has  the  widest  data  base 
for  that  product." 

During  his  retirement  Mr  Shaw  is 
hoping  to  renew  acquaintance  with  the 
hospital  service  as  a  member  of  the  NW 
Herts  District  Health  Authority. 
Although  he  enjoyed  hospital  pharmacy, 
he  has  never  regretted  leaving  the 
dispensary  bench  because  his  work  with 
the  ABPI  has  been  intensely  stimulating 
and  rewarding  in  a  different  way.  The 
most  satisfying  aspect  is  looking  back  at 


the  contribution  he  has  been  able  to  make 
to  an  essential  industry. 

"The  pharmaceutical  industry,  by 
using  skills  and  brainpower,  gives  high 
added  value  to  low  cost  raw  ingredients  — 
which  means  it  is  the  right  type  of  industry 
for  a  country  that  depends  so  much  on 
other  sources  for  its  food  and  raw 
materials.  The  ABPI  is  in  a  central 
position  between  the  manufacturers  and 
the  Government  and  perhaps  the  finest 
reward  is  feeling  you  have  been  there  at 
the  centre,  helping  a  great  industry  to 
move  along  the  right  lines."  ■ 


Oraldene 

Aworthwhile 
recommendation 
for  her~and  foryou 


As  oral  hygiene  becomes  more 

important,  so  does  your 

recommendation  for  Oraldene. 

Containing  0.1%  hexetidine, 

an  effective  anti-  bacterial  agent 

against  mouth  and 

throat  infections, 

it's  a  worthwhile 

recommendation 

for  her-and  foryou. 

An  established, 

well-accepted  and 

profitable  brand. 


WARNER 

part  of  the  Warner-Lambert  Group 

good  products  for  you 
and  your  customers 


Active  Ingredient:  Hexetidine, 

William  R  Warner  &  Co  Ltaf^" 

Usk  Road,  Pontypool,  Gwent  NP4  OYH 

Further  information  and  data  sheet  available  on  request. 
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by  a  rural  area  pharmacist 

A  way  to  end  the 
rural  pantomime 

The  first  inspector's  visit  was  many  years 
ago.  He  arrived  at  my  rudimentary 
pharmacy  on  opening  day  to  see  that  all 
was  well.  As  the  time  was  10.45  am  I 
suggested  that  he  share  our  morning 
coffee.  His  reply:  "Thank  you,  no,  this  is 
not  a  social  visit".  I  hope  that  more  than 
thirty  years  later  he  is  enjoying  an  after 
life  in  some  celestial  territory  appropriate 
to  his  rectitude. 

His  successor  several  hundred  miles 
and  three  decades  away  is  younger  than  I 
am.  He  does  not  always  accept  the  coffee 
or  tea,  possibly  he  may  have  enjoyed  a 
cup  at  the  last  call.  Apart  from  the 
valuable  advice  on  new  points  of  law,  the 
sample  required  under  our  NHS  contract 
is  taken.  The  last  one  was  a  source  of 
anxiety:  mixture  of  magnesium  trisilicate 
and  belladonna.  Happily  the  same  letter 
came  in  due  course  from  the  FPC  —  "1 
am  pleased  to  inform  you  that  the 
material  complies .  .  .",  a  tribute  not  so 
much  to  my  technique  as  to  the  quality 
control  of  the  manufacturer  of  the  "Pulv 
pro"  and  supplier  of  the  local  water.  As 
for  the  belladonna,  I  was  once  told  how  to 
hold  a  level  measure. 

When  is  this  ritual  pantomime  going 
to  stop?  It  is  placing  a  barrier  between  our 
Society's  excellent  inspectors  and  the 
members.  Above  all  the  scheme  does  not 
extend  to  those  most  able  to  profit  by 
defalcation  where  the  temptation  to  do  so 
is  enormous.  I  do  not  mean  just  the 
dispensing  doctors,  but  some  prescribing 
doctors  in  urban  areas  and  pharmacies. 
At  the  inception  of  the  NHS  several 
fashionable  West  End  private  doctors 
were  receiving  prescriptions  from  NHS 
confreres  and  supply  to  their  private 
patients.  This  was  in  the  free  and  easy 
days  when  there  was  no  testing  scheme.  It 
is  an  implied  obligation  of  Government 
contracts  that  those  supplying  goods  shall 
have  the  quality  and  quantity  of  those 
goods  tested.  As  ninety  per  cent  of 
medicines  supplied  under  NHS  contracts 
are  quality  controlled  at  source,  analyses 
are  no  longer  needed.  How  much  better 
would  be  a  small  team  of  inspectors  to 
relate  dispensing  doctors', 
manufacturers',  wholesalers'  and 
pharmacist  contractors'  invoices  with 
Forms  FP10  and  the  equivalent  for 
dispensing  doctors.  Such  inspectors  would 
be  appointed  by  the  Treasury  and  would 
not  be  doctors  or  pharmacists. 

I  shall  offer  this  new  inspector,  as  I  do 
his  counterpart  in  the  VAT  office, 
refreshment  as  usual.  If  under  the  new 
arrangement,  the  inspector  is  able  to 
announce  his  visit  beforehand  he  will  be 
invited  to  dinner  with  a  pheasant  from  the 
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deep  freeze  and  a  bottle  from  the  cellar. 

Looking  back 


Having  looked  forward  with  a  degree  of 
pessimism  for  the  last  decade,  the  process 
of  looking  back  for  one  year  has  been 
quietly  rewarding.  All  classes  of  business 
have  shown  a  small  net  increase  and  profit 
margins  have  been  maintained  without 
difficulty.  If  the  number  of  customers  has 
gone  down  a  little  the  number  of  clients 
for  expert  advice  and  recommended 
purchases  has  gone  up.  When  our 
statisticians  warn  of  the  loss  of  general 
articles  of  merchandise  to  other  retailers, 
does  it  always  matter?  Those  who  can 
afford  the  car  or  bus  journey  to  the  town 
go  twice  a  week  but  they  would  still  go 
even  if  my  prices  were  competitive.  Like 
many  of  my  colleagues  in  town  or  country 
it  is  the  advice  on  everything  related  to  our 
scientific  background  from  stained 


garments  to  stuck  cameras  which  brings 
people  in  as  a  habit  and  eventually  for 
counter  prescribed  medicines.  Major 
Outram-Martin  was  in  recently: 

"I  say  old  chap,  my  wine  won't 
ferment,  can  you  help  me?"  "Where  did 
you  buy  the  materials?"  "At  the 
supermarket  actually."  "I  cannot  advise 
you  on  materials  I  did  not  supply.  Did  you 
ask  the  girl  at  the  check-out?" 

In  the  event  another  tin  of  juice  and 
two  packets  of  yeast  were  sold.  Of  the 
resulting  two  separate  gallons  one  was 
good,  the  other  patched  up  but  still 
potable.  Can  you  guess  which  was  which? 

Now  I  have  a  regular  wine  account 
augmented  with  frequent  medicines  for  a 
constitution  assaulted  for  too  long  by 
Malabar  chillies  and  Burma  cheroots  in 
the  former  glorious  days  of  the  Raj.  ■ 


0 
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IRRITATING 
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relief  ft 


The  antitussive  action  of 
Lotussin  backs  your  confident 
professional  recommendation. 
'Counter  prescribe'  Lotussin  for  the 
relief  of  dry  or  irritating  coughs.  ^NT|Y( 

sold  only  through  pharmacy 

widely  prescribed 

backed  with  the  special  support  of  the 
Searle  service  to  retail  pharmacy 


GEstant 


Each  10  ml  contains  Diphenhydramine  Hydrochloride  BP  10  mg,  Dextromethorphan  Hydrobromide  BP  12  5  mg,  Ephedrme 
Hydrochloride  Ph  Eur  15  mg  and  Guaiphenesin  BPC  100  mg. 

Full  Information  is  available  from  Searle  Consumer  Products,  Division  of  G  D  Searle  &  Co  Ltd,  P0  Box  53.  Lane  End  Road. 
High  Wycombe,  Bucks  HP12  4HL.  Lotussin  and  Searle  are  registered  trade  marks. 
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Benylin 
Expectorant 

specially  formulated  forthe  chesty  cough 
with  congestion,  and  the  most  effective 
recommendation  you  can  make. 
Established,  well-accepted  by  your 
customers  and  an  important  profit-winner 
for  you.  A  product  that  really  earns  your 
recommendation. 

PARKE-DAVIS 

part  of  the  Warner-Lambert  Group 

good  products  for  you 
and  your  customers. 

Active  Ingredients:  Diphenhydramine  Hydrochloride  B  P 
Ammonium  Chloride  Ph  Eur;  Sodium  Citrate  Ph  Eur;  Menthol  B  R 
Product  Licence:  0018/5090 
Parke  Davis  &  Co  ,  Pontypool.  Gwent  NP4  OYH 

Further  information  and  data  sheet  available  on  request 
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NPA  to  see 
Family  Doctor 
booklet  proofs 

My  letter  of  January  23  concerning  the 
new  Family  Doctor  booklet  has  elicited 
several  replies.  Perhaps  some  explanation 
may  restore  a  degree  of  harmony  between 
the  BMA,  its  members  and  some 
pharmacists. 

The  original  letter  was  written  before 
the  formal  release  of  the  offending  book. 
My  knowledge  from  Pulse  and  other 
sources  of  information  that  Dr  Lewis  has 
a  pecuniary  interest  in  the  supply  of 
medicines  on  his  own  prescription,  and 
has  a  declared  (unfriendly)  attitude  to 
pharmacists  and  the  Rural  Pharmacists 
Association  in  particular,  led  me  to  the 
conclusion  that  his  financial  interest  in 
dispensing,  coupled  with  antagonism, 
should  be  good  reason  for  choosing  an 
alternative  author. 

It  is  only  when  the  reader  is  aware  of 
these  factors  that  Dr  Lewis'  tepid 
acknowledgement  of  the  role  of  the 
pharmacist  is  appreciated.  This  doctor's 
insistence  on  the  patient  consulting  him  in 
nearly  all  cases  may  result  in  his  deciding 
that  a  medicine  for  a  cough  or  gastric 
acidity  may  be  necessary.  Would  the 
doctor,  like  the  pharmacist,  have  to 
consider  the  patient's  ability  to  pay  or 
would  he  be  tempted  (as  are  many  of  his 
colleagues)  to  prescribe  the  dear  article  for 
which  the  State  will  pay  him  later? 

However  frugal  Dr  Lewis  may  be,  the 
picture  for  other  dispensing  doctors  may 
reveal  otherwise.  The  Compendium  of 
Health  Statistics  reveals  interesting  facts 
on  the  prescription  costs  of  dispensing 
doctors  and  the  number  who  have 
transferred  from  the  capitation  fee  system 
to  the  tariff  system  of  payment  since  the 
early  seventies.  With  economic  influences 
in  mind  I  cannot  accept  this  book,  quite 
apart  from  certain  inaccuracies  which 
only  a  pharmacist  is  competent  to  judge. 

Mr  Goulding,  business  service 
manager  of  the  National  Pharmaceutical 
Association,  has  given  me  a  very 
satisfactory  explanation  for  this  incident 
and  naturally  is  concerned  with  the  effect 
on  sales  of  the  whole  range.  He  has 
assured  me  that  his  Board  of  Management 
will  have  sight  of  the  proofs  of  future 
publications.  In  view  of  this  may  I  make  a 
formal  recantation  of  my  boycott.  In  fact 
some  two  dozen  booklets  in  their  excellent 
transparent  display  sleeves  are  back  in 
position  and  will  remain  there  as  they  have 
done  since  the  days  when  the  late 
Dr  Harvey  Flack  was  editor. 


In  saying  this,  I  hope  that  my  fellow 
pharmacists  will  increase  our  concerted 
promotional  effort  as  an  earnest  of  our 
wish  to  collaborate  as  equals  in  our 
respective  professions  —  the  advisory 
profession  of  medicine  which  should 
provide  services  only,  and  that  of 
pharmacy,  which  with  the  responsibility 
placed  on  it  by  law  supplies  not  only 
services  but  also  highly  specialised  goods. 
Our  training  fully  equips  us  to  decide 
when  to  refer  a  patient  to  the  doctor.  We 
would  be  better  equipped  if  we  dispensed 
all  prescriptions.  Then  we  would  be 
enabled  to  keep  records  of  all  medicines, 
prescribed  or  sold  in  town  and  country. 

To  Mr  Telford  (who  appears  from  his 
location  to  be  an  urban  pharmacist)  I  can 
only  say  this.  If  my  profession,  living  and 
realisation  of  my  total  capital  at  retiring 
age  are  threatened  by  officers  of  a  trade 
union  and  their  members  in  some 
dispensing  practices  who  are  dispensing 
goods  for  profit,  I  must  retain  my 
embattled  position  until  the  General 
Medical  Council,  jointly  with  our  own 
Statutory  Committee  and  Ethical 
Committee,  make  a  pronouncement  on 
the  ethics  of  doctors  and  pharmacists  who 
alone  or  in  collusion  abuse  the  huge 
responsibility  of  distributing  millions  of 
medicines  entrusted  to  them  under  their 
respective  contracts. 

Mr  Thomas,  on  his  side  of  the  Menai 
Bridge,  knows  precisely  what  I  am  talking 
about.  Possibly  he  finds  himself  in  the 
same  situation.  His  figures  are  short  by  a 
million  or  two.  He  has  not  taken  into 
account  the  Essential  Small  Pharmacy 
allowance  payable  to  those  pharmacists 
who  are  not  fully  viable.  Doctors  may  not 
be  aware  of  this.  It  is  in  fact  an  extra 
payment  for  not  dispensing  the 
prescriptions  outside  the  mile  radius  — 
which  doctors  are  taking  as  of  right  by 
misinforming  their  patients  in  order  to 
augment  their  average  income  of  nearly 
£300  a  week.  Could  not  the  Treasury 
institute  an  inquiry  without  first 
consulting  the  Minister  for  Health?  There 
is  a  solidarity  among  doctors  which, 
admirable  at  most  times  —  at  other  times 
is  detrimental  to  the  public  interest. 

Finally,  to  achieve  harmony  with 
justice  may  I  suggest  a  meeting  of  the 
secretaries  of  the  Pharmaceutical  Society, 
General  Medical  Council,  our  respective 
Statutory  and  Disciplinary  Committees 
and  the  BMA?  Pharmacy  does  not  have 
its  own  trade  union.  Among  other  things 
the  Pharmaceutical  Society  guards  its 
impartiality  as  jealously  as  the  Law 
Society,  realising  that  the  dispensing  of 
medicines  must  be  as  detached  from 
normal  trading  considerations  as  the 
dispensing  of  justice. 
Keith  Jenkins 
Burnham  Market,  Norfolk 
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PSNC's  intentions 


In  respect  of  the  proposals  to  simplify  the 
system  of  NHS  remuneration,  may  I  ask 
whether  the  PSNC  will:— 

1.  Accept  a  majority  vote  on  this  issue  at 
the  conference  of  Local  Pharmaceutical 
Committee  representatives. 

2.  Accept  a  majority  decision  by  LPCs 
which  have  proved  their  decision  is  that  of 
their  grass  roots  contractors. 

3.  Accept  LPC  views  and  votes  merely  as 
guidelines,  as  the  constitution  allows  — 
the  final  decision  being  taken  in  private  by 
PSNC  at  a  later  date.  It  is  bizarre  that  an 
annual  conference  of  LPCs  should  be 
organised  in  toto  by  PSNC  which 
represents  contractors  only  individually. 
George  Baxter 

London  El 3 


No  holding  RPM? 


The  time  has  surely  come  for  the  farce  of 
the  Proprietary  Articles  Trade 
Association  to  be  brought  to  an  end. 

Over  three  years  ago  (November  1978) 
I  first  wrote  with  a  report  on  the  cut-price 
medicines  being  sold  by  a  local  drug-store, 
and  now  in  1982  they  are  still  asking  me  to 
report  on  their  prices! 

For  the  past  three  years  all  local 
pharmacies  have  had  to  put  up  with 
people  telling  us  that  we  are  over-charging 
and  they  can  get  their  medicines  cheaper 
in  the  drug-store.  Our  professional  image 
would  surely  be  less  sullied  if  we  too  did 
special  offers  on  medicines. 
M.  Ashmore 
Swinton,  Lanes 


Seals  and  dolphins 


I  would  like  to  express  my  thanks  to  C&D 
for  publishing  my  letter  in  which  I  asked 
pharmacists  to  respond  to  the  Sunday 
Times  appeal  on  behalf  of  the  endangered 
Mediterranean  monk  seal.  I  would  like  to 
thank  also  those  pharmacists  who 
responded  and  also  the  representatives  of 
the  firms  which  showed  interest.  I  have 
been  told  by  the  Fauna  and  Flora 
Preservation  Society  that  the  appeal 
raised  over  £10,000.  The  entire  proceeds 
will  be  used  to  save  the  species  and  there 
will  be  no  deductions  for  expenses  or 
administration.  This  means  that  there  is 
now  much  reason  to  hope  that  the  colony 
will  survive.  However  there  are  many 
other  tragic  situations  where  help  is 
necessary  and  urgent. 

The  Japanese  will  be  slaughtering 
thousands  of  dolphins  this  month 
(February)  at  Iki  Island.  The  dolphins 


suffer  dreadfully  before  being  killed  in  the 
most  horrific  and  heartbreaking  manner. 
Then  the  bodies  of  the  dolphins  are  tossed 
into  a  large  meat  grinding  machine  to  be 
rendered  into  pig  food  —  one  of  the  most 
intelligent  animals  in  the  world  brutally 
and  painfully  destroyed  to  provide  food 
for  another  creature  that  will  in  turn  be 
slain  to  provide  bacon. 

On  the  Izu  peninsula  dolphins  are 
rounded  up  all  year  round  for  meat  to 
serve  gourmet  palates  in  Tokyo 
restaurants.  I  beg  all  pharmacists  who  like 
me  are  enraged  by  this  indescribably  cruel 
and  barbaric  killing  of  a  most  intelligent 
and  trusting  animal  to  write  to  express 
their  dismay  at  the  forthcoming  slaughter 
of  dolphins  at  Iki  Island. 

The  address  of  the  Japanese  embassy 
and  consulate  is  43  Grosvenor  Street, 
London  Wl. 
M.  H.  Espley 
Chester 


Optician's  charges 


One  of  the  columns  in  your  publication 
which  has  always  topics  of  interest,  is 
Xrayser's,  and  I  find  that  I  am  usually  in 
agreement  with  his  views. 

However,  I  am  horrified  at  his  attitude 
with  regard  to  the  spectacles  he  required. 
His  action  demeans,  not  only  himself,  but 
also  our  profession.  Because  we  are 
always  in  dispute  with  the  Department  of 
Health  on  our  own  miserly  fees,  is  that 
any  reason  to  deprive  a  fellow  member  of 
the  health  team  of  his? 

His  assumption  that  because  his  eyes 
need  only  a  small  correction,  the  cost 
should  be  small,  can  compare  with  the 
ignorant  attitude  portrayed  by  some  of  a 
pharmacist's  customers,  when  faced  with 
paying  the  statutory  prescription  charge. 
Furthermore,  his  action  reminds  me  of  the 
customers  who  ask  for  my  service  or 
expertise,  on  an  item  (eg  a  camera),  which 
they  have  picked  up  cheap  at  a  discount 
warehouse.  We  should  be  pleased  that 
certain  professionals  are  able  to  obtain  a 
more  than  reasonable  return  for  their 
service. 
J.V.  Tapster 
Abbots  Langley,  Herts 

Xrayser's  reply,  see  p305  —  Editor. 


Herbal  laxatives 


Following  on  William  George's  letter  on 
Chinese  medicine,  not  enough  attention 
has  been  given  to  the  armamentarium  of 
treatment  residing  there. 

In  the  Western  world  the  dictum  in 
appendicitis  (or  suspected)  is  not  to  give 
laxatives  on  any  account.  The  Chinese 
treatment  is  the  opposite  —  "Keep  the 
channels  open"  —  and  a  herbal  mixture 
containing  Rheum  tanguticum,  Paeonia 
suffruticosa,  Prunus persica,  Benincasa 
hispida,  and  in  some  formulae,  sodium 
sulphate  is  used.  There  are  variations  on 
the  prescription  in  different  areas.  The 


principle  is  to  promote  peristalsis  to  expel 
bacteria  and  toxic  material  from  the 
lumen  of  the  appendix,  to  increase  local 
blood  circulation,  to  inhibit  bacterial 
growth  and  detoxify  the  toxins.  In  severe 
cases,  bowel  movement  of  soft  stool  four 
times  daily  is  indicated.  The  treatment 
sometimes  uses  acupuncture  to  control 
pain.  A  high  rate  of  success  is  claimed  — 
72  per  cent. 

A  similar  herbal  mixture  is  given  for 
the  treatment  of  gallstones  which 
increases  bile  flow  and  distension  of  the 
gall  bladder.  Fried  eggs  are  then  given  to 
increase  bile  flow  into  the  intestine. 
Acupuncture  is  used  to  regulate 
physiological  function:  the  gall  bladder 
contracts,  expelling  the  gallstone  into  the 
intestine.  A  success  rate  of  82  per  cent  is 
claimed. 

There  is  also  extensive  use  of  the  herb 
shi-chi-ching  in  burn  treatment,  both 
given  internally  and  used  as  a  spray,  paint 
or  ointment.  It  has  a  bactericidal  action, 
being  effective  against  Salmonella 
typhosa,  Shigella  flexneri,  Escheria  coli, 
Proteus  vulgaris,  and  Staphylococcus 
aureus.  Success  rate  varies  with  type, 
condition,  area  and  age,  but  98  per  cent  is 
claimed  for  graft  survival  at  the  Shanghai 
Medical  College. 
Mervyn  Madge 
Plymouth,  Devon 


HEALTH  CENTRE 
NEWS 


■  Yorkshire  RHA  is  to  build  a  £700,000 
health  centre  at  the  junction  of  Rose 
Street  and  Union  Street,  Todmorden. 
Work  is  expected  to  begin  in  late  1982, 
and  the  centre  will  include  a  pharmacy. 

■  Calderdale  AHA  will  open  the  £350,000 
St.  Johns  Health  Centre  at  Lightowler 
Road,  Halifax  on  March  24.  The  centre 
will  provide  a  pharmacy,  a  dental  surgery 
and  suites  for  five  doctors. 

■  Humberside  AHA  seeks  permission  for 
a  health  centre  at  the  junction  of  Scalby 
Lane  and  Thornton  Dam  Lane, 
Gilberdyke. 

■  Wessex  RHA  has  awarded  a  £794,721 
building  contract  for  the  construction  of  a 
replacement  pharmacy  at  the  Royal 
United  Hospital,  Bath. 

■  Cumbria  AHA  has  started  work  on  a 
£745,000  health  centre  on  the  site  of 
Penrith  Hospital;  the  centre  is  expected  to 
take  two  years  to  complete. 

■  Lancashire  AHA  has  now  gained 
approval  for  the  proposed  health  centre  in 
the  Roman  Road  area  of  Blackburn. 

■  Bromley  Borough  Council  is  to  ask 
South  East  Thames  RHA  to  build  a  health 
clinic  adjacent  to  the  planned 
supermarket  complex  on  the  corner  of 
Beaconsfield  Road  and  Kimmeridge  Road 
in  Mottingham,  near  Bromley. 

■  Bolton  AHA  has  applied  for  planning 
permission  regarding  a  new  health  centre 
at  Great  Lever,  Bolton. 
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HUMBERSIDE  CONFERENCE 


Service,  not  payment,  will 
enhance  role  of  pharmacy 


The  pharmaceutical  profession  may  itself 
be  partly  to  blame  for  the  continuing 
increase  in  doctor  dispensing,  Mr  Alan 
Smith,  PSNC  chief  executive  suggested  to 
the  Humberside  LPC  conference. 
However,  despite  some  shortcomings  in 
the  provision  of  service  and  NHS 
remuneration,  there  was  another  cause  — 
the  fact  that  dispensing  was  highly 
profitable  for  the  medical  profession. 

Speaking  to  the  title  "Provision  of 
pharmaceutical  services  by  non- 
pharmacists,"  Mr  Smith  said  that 
between  1975  and  1981  doctor  dispensing 
had  increased  by  21  per  cent  compared 
with  a  9  per  cent  volume  increase  through 
pharmacies.  This  showed  that  during  a 
period  of  supposed  "standstill"  there  had 
been  many  transfers  from  prescribing  to 
dispensing  lists  or,  alternatively, 
dispensing  for  prescribing-list  patients. 

Why  the  growth?  Mr  Smith  pointed 
out  that  doctors  themselves  had  had 
difficulty  in  negotiating  NHS  • 
remuneration  and  dispensing  represented 
a  useful  income  supplement.  It  was  also 
more  profitable  for  the  doctor  than  the 
pharmacist  because  doctors'  rents  and 
rates  were  paid  and  they  received  70  per 
cent  of  the  cost  of  the  first  two  ancillary 
staff;  in  addition  40  per  cent  of  their 
dispensing  costs  were  added  to  the  sum  on 
which  pensions  were  calculated. 

"Doctors  say  they  dispense  to  provide 
a  service  and  they  accuse  pharmacists  of 
wanting  to  dispense  only  when  it  is 
profitable  and  convenient."  To  some 
extent  Mr  Smith  concurred:  "There  are 
pharmacists  who  won't  provide  a 
service."  However,  he  warned  that  any 
doctor  could  dispense  for  any  patient 
where  the  pharmacist  did  not  offer  a 
service  —  even  if  the  patient  lived  over  a 
pharmacy. 

Other  areas  in  which  pharmacy  must 
take  some  blame  included  the 
introduction  of  the  flat  rate  of  on-cost 
because  it  led  to  the  loss  of  many 
pharmacies.  Re-introduction  of  a 
graduated  on-cost  had  helped  keep  many 
pharmacies  alive  and  now  the  numbers 
were  again  increasing.  Also  pharmacy  had 
been  slow  in  expanding  the  Essential 
Small  Pharmacies  Scheme  and  slow  in 
obtaining  a  basic  practice  allowance  — 
though  England  and  Wales  were  the  first 
countries  in  the  world  to  have  such  an 
allowance.  Together  these  schemes  could 
contribute  £3,500  as  a  bedrock  to  the 
provision  of  a  pharmaceutical  service. 

A  second  area  in  which  non- 
pharmaceutical  dispensing  was  growing 


were  nursing  homes  and  schools.  The 
Society  and  PSNC  had  asked  pharmacists 
not  to  supply  bulk  POMs  to  be  "dished 
out"  by  unqualified  staff  and  Mr  Smith 
said  the  majority  of  pharmacists  appeared 
to  have  heeded  that  advice. 

A  concern  within  the  pharmacy  itself 
was  the  amount  of  dispensing  not  done  by 
the  pharmacist.  The  average  pharmacy 
dispensed  35,000  prescriptions  per  annum 
which  meant  one  every  four  minutes  — 
and  to  that  had  to  be  coupled  supervision 
of  OTC  sales.  Some  years  ago  the  average 
for  a  prescription  was  12  minutes.  "If  we 
get  into  a  conveyor  belt  system  of  supply 
the  professional  in-put  will  be  reduced, 
which  is  why  PSNC  advocates  an 
additional  pharmacist  allowance  to  be 
paid  above  24,000  prescriptions  a  year." 

Mr  Smith  pointed  out  that  although 
one-third  of  pharmacies  had  been  lost  the 
number  of  additional  pharmacists 
employed  had  gone  down  by  50  per  cent. 
He  felt  the  system  of  remuneration  was 
one  of  the  reasons,  since  the  cost  of  the 
additional  pharmacist  went  into  the  global 
sum  and  was  not  paid  out  whether  one 
was  employed  or  not.  A  financial 
incentive  to  employ  an  additional 
pharmacist  was  important. 

Two  grades  of  pharmacist 

Mr  Smith  expressed  concern  over  the  cuts 
in  university  pharmaceutical  education. 
He  felt  it  important  that  the  majority  of 
the  profession  should  be  university 
graduates  or  its  status  would  diminish. 
There  had  been  murmurs  from  the  DHSS 
of  two  grades  of  pharmacist;  one  more  of 
a  technician  for  retail  pharmacy  with  a 
higher  qualification  for  hospital  and 
industry.  It  would  be  a  "disaster" 
professionally,  and  a  similar  division  in 
Sweden  had  led  the  pharmacist  to  control 
up  to  15  technicians  who  simply 
telephoned  their  queries  to  his  office. 
However,  if  "conveyor  belt" 
remuneration  continued  and  the 
pharmacist  did  not  use  his  qualification  to 
the  full  then  the  chances  of  two  grades 
coming  in  were  increased.  It  was 
important  to  accentuate  the  advisory  role 
rather  than  the  supply  function  —  a 
concept  of  service  rather  than  payment 
based  on  the  cost  of  drugs. 

During  the  discussion  Mr  E. 
Cottingham,  Grimsby,  suggested  that  in 
every  town  doctor  beats  the  heart  of  a 
dispensing  doctor  —  the  evidence  coming 
from  increasing  provision  of  personally- 
administered  drugs.  Mr  Smith  agreed, 


showing  that  in  the  years  1974-75  payment 
for  these  drugs  amounted  to  only  £7,074, 
which  by  1980-81  had  risen  to  £520,965. 
There  was  an  element  of  unfair 
competition  in  that  the  patient  did  not 
then  have  to  pay  the  prescription  charge 
—  a  loss  of  revenue  the  government  was 
currently  looking  into. 

Asked  about  the  discounts  given  to 
doctors  by  wholesalers  and 
manufacturers,  Mr  Smith  agreed  that  on  a 
turnover  of  £62m  a  year  there  should  be 
the  same  inquiries  as  for  pharmacies.  He 
was  not  sure  whether  their  absence  was 
due  to  lack  of  courage  or  resources  on  the 
part  of  the  DHSS. 

Mr  Bernard  Lewis,  Lincolnshire  LPC, 
referred  to  an  FPC  pamphlet  comparing 
the  costs  of  dispensing  by  doctors  and 
pharmacists,  which  ignored  certain  extra 
costs.  Mr  Smith  said  it  was  believed  that 
doctor  dispensing  in  fact  cost  £14m  a  year 
more  than  would  the  same  dispensing  by 
pharmacists.  The  money  which  went  to 
dispensing  doctors  from  the  "pool"  in 
effect  cost  every  non-dispensing  doctor 
about  £350  a  year.  Mr  Roger  King, 
Hedon,  said  it  was  time  to  dispel  the  idea 
among  city  pharmacists  that  dispensing 
doctors  take  medicines  with  them  on 
domiciliary  visits  to  outlying  areas.  In 
practice  the  script  was  brought  back  to  the 
surgery  with  the  patient  often  passing  the 
pharmacy  on  the  way. 

Mr  Roger  Odd,  Hull,  prompted  Mr 
Smith  concerning  making  the  contract 
with  the  pharmacist.  Mr  Smith  — 
stressing  his  views  were  personal  and  not 
those  of  PSNC  —  replied  that  he  had 
always  believed  contracts  should  be  with 
the  pharmacist  since  in  no  other  case  was 
there  unqualified  ownership  employing 
members  of  the  profession.  However,  he 
had  done  a  "U-turn"  since  seeing  more  of 
the  Pharmaceutical  Society's  operation 
(he  is  now  a  member  of  Council).  "It  has 
a  paranoia  about  what  is  and  is  not  ultra 
vires.  If  the  whole  contract  were  under  the 
Society's  wing  I  wonder  if  things  would 
ever  happen."  Mr  Smith  added  that  he 
used  to  believe  a  pharmacist  contract 
would  unite  the  profession,  but  unity  was 
only  of  value  if  it  gave  strength  —  not  if  it 
led  to  discord. 

Finally,  Mr  Smith  was  asked  about  the 
likelihood  of  extending  the  rural  mile 
limit.  He  thought  the  chances  remote 
because  although  three  miles  was  more 
sensible  today,  successive  Ministers  had 
said  the  professions  must  agree.  Clother 
was  a  compromise  and  the  standstill  a 
gentlemen's  agreement.  In  five  years  there 
had  been  three  or  four  overt  breakdowns 
involving  pharmacists  and  about  19  by 
doctors,  but  it  was  the  undercover 
breaches  that  caused  most  concern. 
Unfortunately,  many  FPCs  would  not 
institute  checks  and  the  only  answer  was  a 
compensation  scheme.  ■ 
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ME  MAIN  LINE  TUBE, 

CATCH  IT. 


•  1982  media  spend  is  double  1981. 
Order  now.  It  could  mean  double  your  sales 
and  double  your  prof  its. 

•  Don't  miss  the  tube.  Catch  it. 


NEWS  EXTRA 


Hull  detectives  accused  of 
keeping  confiscated  drugs 


A  drug  squad  detective  kept  drugs  from  a 
batch  given  to  him  for  destruction  by  a 
pharmacist,  a  Crown  Court  jury  has 
heard. 

Detective  Constable  Andrew  Ablett, 
of  Humberside  Police,  admitted  that  a 
bottle  of  Panadol  tablets  found  in  his 
official  locker  by  senior  officers  had  come 
from  a  consignment  intended  for 
destruction.  However,  the  detective  — 
one  of  five  drug  squad  members  who 
denied  10  drug-related  offences  — 
maintained  that  it  was  an  isolated  incident 
and  denied  suggestions  that  the  practice 
was  widespread. 

Police  informer  and  heroin  addict, 
Thomas  Dunsmore  has  alleged  that  drugs 
from  Hull  pharmacies  provided  easy 
pickings  for  both  addicts  and  dishonest 
police  officers.  He  claims  that  the  officers 
encouraged  him  to  help  set  up  raids  on 
chemists  so  they  could  arrest  the  burglars 
red-handed. 

On  one  occasion  he  said  he  and  two 
accomplices  had  broken  into  A.  W.B. 
Thirsk  premises  in  Beverley  Road,  Hull, 
in  order  to  steal  the  contents  of  the  CD 
cabinet,  but  fled  empty  handed  when  an 
alarm  was  activated.  He  told  a  jury  at 
York  Crown  Court  that  they  had  spilled  a 
quantity  of  Mogadon  tablets  in  their  haste 
to  leave  the  shop  —  a  number  of  which 

PSNC  candidates 
unopposed 


had  later  been  "pocketed"  by  another 
detective  (Detective  Constable  Ian 
Davidson)  who  had  been  sent  to 
investigate  the  break-in. 

Mr  Dunsmore,  a  30-year-old  Scot  now 
living  in  West  Germany,  told  the  court 
that  Detective  Constable  Davidson  had 
given  him  some  of  the  tablets  after  telling 
him  that  he  wasn't  able  to  get  any  of  the 
"good  stuff"  because  uniformed  officers 
reached  the  shop  before  him.  Dunsmore, 
a  self-confessed  drugs  dealer,  maintains 
that  the  officers  pay  him  in  dangerous 
drugs  including  heroin,  cocaine,  LSD  and 
cannabis  for  informing  on  his  fellow 
junkies.  He  has  told  the  jury  that  he  was 
allowed  to  use  and  peddle  the  drugs  for 
almost  three  years  without  being  arrested. 

The  police  officers,  all  from  Hull, 
have  denied  suggestions  that  they  also 
siphoned  off  other  drugs  confiscated  in 
police  raids.  Other  witnesses  at  the  trial, 
which  is  now  in  its  third  week,  have  told 
the  court  how,  before  meeting  Mr 
Dunsmore,  their  main  source  of  drugs 
were  quiet  pharmacies  where  entry  was 
usually  gained  through  back  windows  or 
doors.  / 

The  accused  are  Detective  Constables 
Ian  Davidson,  Mike  Atkins,  Philip  Riby, 
Andrew  Ablett  and  Detective  Inspector 
Mike  Lord.  The  case  continues.  ■ 

elections,  either  for  pharmacy  contractors 
(C)  and/or  employee  (E)  representatives 
are  necessary  in  the  following  areas:  Avon 
C  and  E,  Barking  and  Havering  C,  Beds 
E,  Birmingham  E,  Bradford  E,  Brent  and 
Harrow  C,  Cheshire  E,  Cornwall  E, 
Devon  E,  Doncaster  E,  Dorset  C,  Essex 
E,  Gloucs  E,  Kent  E,  Lines  C  and  E, 
Norfolk  E,  North  Tyneside  E,  Notts  C 
and  E,  Redbridge  and  Waltham  Forest  C, 
Sandwell  E,  Sefton  E,  Staffs  E, 
Sunderland  C,  Surrey  E,  Wakefield  C  and 
E,  Clwyd  E. 

Voting  papers  will  be  posted  on 
February  23  and  any  eligible  pharmacist 
who  has  not  received  one  should  contact 
the  Electoral  Reform  Society.  Papers 
should  be  received  by  noon  on  March  8. 

PSNC  adds  that  in  the  following  areas 
local  arrangements  have  been  made  and 
inquiries  should  be  addressed  to  the  local 
returning  officer  whose  name  is  available 
from  the  LPC  secretary:  Barnsley,  Bexley 
and  Greenwich,  Camden  and  Islington, 
Kensington,  Chelsea  and  Westminster, 
Kirklees,  Lambeth,  Lewisham  and 
Southwark,  Liverpool,  Northants,  St 
Helen's  and  Knowsley,  Salford,  Walsall, 
Wirral.  ■ 


Super  Wernets  and 
Braun  complaints 

The  Advertising  Standards  Authority  has 
asked  Stafford-Miller  Ltd  to  amend  their 
advertising  for  Super  Wernets  after  a 
complaint  from  a  member  of  the  public. 

The  complaint  objected  to  a  local 
Press  advertisement  which  claimed  that 
"one  application  will  last  all  day";  in  his 
case  the  fixative  powder  was  effective  only 
for  7  or  8  hours.  The  advertisers 
submitted  an  independent  denture  fixative 
market  survey  but  the  ASA  did  not 
consider  this  substantiated  the  claim 
satisfactorily  and  the  complaint  was 
upheld. 

Another  member  of  the  public 
objected  to  an  advertisement  for  Braun 
shavers  which  claimed  "The  Braun 
Micron  is  the  only  shaver  with  the  unique 
micron  foil .  .  .  only  Braun  guarantees  this 
high  performance  and  technical  expertise 
for  three  years."  The  complaint 
considered  the  advertisement  misleading 
because  the  foil  head  was  not  covered  by 
the  guarantee. 

The  guarantee  covered  any  defect  in 
the  appliance  resulting  from  fault  in 
material  or  workmanship.  The  advertisers 
said  that  such  defects  in  the  foil  were  rare 
and  would  be  obvious  as  soon  as  the  new 
shaver  was  removed  from  its  packaging. 
The  guarantee  would  cover  these  defects  if 
reported  at  once  but  would  not  cover 
damage  from  improper  use,  eg,  if  the 
plastic  foil  cover  was  replaced  incorrectly. 
The  ASA  considered  that,  because  the 
copy  centred  on  the  one  aspect  of  the 
shaver  that  was  not  guaranteed  for  three 
years,  the  unqualified  reference  to  the 
guarantee  was  misleading.  The  complaint 
was  upheld  and  Braun  asked  to  amend 
future  copy.  The  ASA 's  Case  Report  82  is 
published  this  week.  ■ 


Out-of-hours  service 


Mr  Mike  Thomas  asked  the  Secretary  for 
Social  Services  what  steps  he  is  taking  to 
ensure  adequate  provision  of  out-of-hours 
pharmaceutical  services  in  Newcastle 
upon  Tyne  following  the  action  of  the 
Guild  of  Hospital  Pharmacists  which 
began  on  February  1 . 

Dr  Gerard  Vaughan  replied  to  the 
Commons  that:  "The  provision  of  out-of- 
hours  pharmaceutical  services  is  a  matter 
for  the  Health  Authority.  I  have  been 
assured  that  although  pharmacists  in 
Newcastle  upon  Tyne  have  withdrawn 
from  formal  schemes,  adequate 
arrangements  to  cover  emergencies,  have 
been  made  by  NHS  management 
locally."  ■ 


The  following  candidates  have  been 
elected  unopposed  in  this  year's 
Pharmaceutical  Services  Negotiating 
Committee  elections:  L.  Calvert  (Yorks), 
R.M.  Onley  (Trent),  D.L.  Coleman 
(Norfolk),  E.D.  Weaver  (Wessex),  P.B. 
Dean  (Oxford),  G.F.  Paisley  (W. 
Midlands)  and  R.  Richardson  (N.  West.). 

Voting  papers  and  candidates'  election 
addresses  will  be  posted  to  electors  in  the 
following  NHS  regions,  where  seats  are 
contested,  on  February  23:  North 
Eastern,  N.W.  Thames,  N.E.  Thames, 
S.E.  Thames,  S.W.  Thames,  South 
Western,  Mersey  and  Wales.  Completed 
voting  papers  should  be  returned  by  noon 
on  March  8.  The  elected  members  will  be 
eligible  to  take  their  seats  at  the  PSNC 
meeting  on  May  12. 

If  any  contractor  eligible  to  vote  does 
not  receive  a  voting  paper  he  should 
contact  the  Electoral  Reform  Society,  6 
Chancel  Street,  London  SE1  OUX. 

Local  Pharmaceutical  Committee 
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Pharmacists  can 
now  recommend  a 

clinically  proven 
cold  treatment 


Benylin 


DAY  AND  NIGHTS 

Cold  Treatment 

Effective  relief  of  cold  symptoms  requires  a  treatment 
that  really  works.  A  recent  clinical  trial1  demonstrated 
the  effectiveness  of  BENYLIN  Day  &  Night  Cold  * 
Treatment . 

fA  randomised  double-blind  trial  in  General  Practice 
comparing  the  efficacy  of  BENYLIN  Day  &  Night  Cold  Treatment 
and  Paracetamol  in  the  treatment  of  the  common  cold. 

Middleton  RSW Brit.  J.  Clin.  Pract.  Vol  35  (9)  297/300  Sept.  '81 


PARKE-DAVIS 

part  of  the  Warner-Lambert  Group 

good  products  for  you  and  your  customers 

Benylin  Day  and  Night  Cold  Tteatmeni  i$  available  in         Indication!  Contta-lndlcatlona  warnings  ate  Legal  Category  P. 


^Without 


'Trade  Mark  R82196 


display  outers  containing  24  retail  packs  For  the  relief  of  the  symptoms  associated  with  Hypersensitivity  to  any  of  the  constituents  Paracetamol  can  cause       a.  a  mam 

List  pnee  to  pharm  per  retail  pack    55p  colds  and  influenza  skin  rashes  dimness  and  palpitations  Caut-on  should  be  IT™ c' ' "* ,7  ™°™  ,     -  H 

SSf^fSff  'e'a" »~»  TP*?  1  Pa"en'S  *"h  hvPer.en„on  fS^^fflwH. 

l,nC  VAT  "  15S)  Four  tablets  should  be  taken  daily-three  yellow  ^5,^,l°n  ?'Tt     T      "I     .     U         V«  Telephone  (049  55)  2468 

CompoUllon  tablets  during  the  day  and  one  btue  tablet  at  mgn,  Pen)",n  Day  *N'fl*'£,,d  Tr,ea,men'  sh£luld  not  De  uSet5  au"nfl         Product  Licence  No  0018/0115 

Each  yellow  (daytime)  tablet  contains  Take  only  one  tablet  at  a  lime  ana  only  at  the  limes  treatment  with  m  A  O  1  s  or  for  two  weeks  alter  completion  ol 

Paracetamol  Ph  Eur  SOOmg        ol  day  indicated  on  the  pack  therapy  Oo  n0t  e-ceed  the  stated  do?e -An  overdose  is 

Phenylpropanolamine  hydrochloride  8  P  25mg  Do  nor  rake  me  night-time  table's  during  me  day  dangerous  medical  attention  should  be  sought  immedi?'ely 

Each  blue  might  time]  tablet  contains  -,.„,,     .  Way  cauSe  d'ows-ness  it  affected  do  not  drive  or  operate 

Paracetamol  Ph  Eur  soomo  •  «>••««  machinery  Not  to  be  used  in  pregnancy  Avoid  alcoholic  drink 

S         W e»,i*e»uo«r  ,2  if  symptoms  oersist  co„su„  ,„„,  ooco, 


NEWS  EXTRA 


Quick  pharmacy 
response  to 
GP  criticisms 

A  rural  dispensing  article  in  last  week's 
General  Practitioner  has  brought  an 
immediate  response  from  the 
Pharmaceutical  Society  and  the 
Pharmaceutical  Services  Negotiating 
Committee. 

The  article,  headlined:  "Rural 
pharmacies  draw  battle  lines  with 
dispensing  GPs  over  patients,"  deals  with 
four  cases  where  pharmacists  are  said  to 
have  broken  the  Clothier  agreement  — 
sometimes  with  an  amicable  result,  but 
more  often  not. 

A  letter  to  the  editor  from  Mr  R. 
Dickinson,  deputy  secretary,  PSGB,  and 
Mr  A.  Smith,  chief  executive,  PSNC, 
says:  "It  is  a  pity  that  the  article  on  rural 
dispensing  should  have  highlighted  only 
the  breaches  in  the  standstill  by 
pharmacists.  It  indicated  that  the 


situation  was  'at  such  a  delicate  stage'  and 
I  hope  you  will  therefore  be  receptive  to  a 
plea  for  balanced  reports  on  the  subject. 

"To  keep  the  record  straight,  your 
readers  should  be  aware  that  for  over  six 
years  the  gentleman's  agreement  between 
the  professions  was  remarkably  successful 
and  in  the  early  years,  the  breaches  that 
did  occur  were  mainly  by  doctors.  The 
time  that  it  has  taken  to  introduce 
regulations  has  now  led  to  impatience  and 
frustration  among  rural  practitioners  in 
both  professions. 

"It  is  important  for  all  concerned  to 
maintain  a  responsible  attitude  during  the 
final  stages  of  the  negotiations,  which  we 
are  now  entering.  Both  professions  have 
agreed  with  the  Clothier  proposal  that 
arrangements  should  be  introduced  to 
ensure  that  if  any  future  changes  occur  in 
rural  dispensing,  they  should  not  be 
sudden  and  should  be  in  the  best  interests 
of  patients,  as  well  as  the  professionals 
concerned.  The  task  of  preparing  draft 
regulations  has  been  complex  and  arduous 
and  the  documents  are  now  out  for  formal 
consultation  with  all  of  the  interested 
parties.  It  is  generally  agreed  that  even 
regulations  which  are  acceptable  to 


everyone  will  be  of  no  avail  without  an 
agreed  compensation  scheme  between  the 
professions.  This  awaits  the  decision  of 
the  medical  profession  because  for  the 
past  12  months  it  has  been  known  that 
money  is  available  for  pharmacy's  share 
of  a  compensation  fund. 

"Perhaps  less  talk  of  'guerilla  warfare' 
and  'battle  lines'  and  more  emphasis  on 
the  general  goodwill  between  the 
professions  to  resolve  this  difficult 
situation  would  be  a  more  helpful 
approach  by  your  journal. ' ' 

More  positive  articles  appear 
elsewhere  in  the  medical  Press.  An 
editorial  in  Medeconomics  says:  "The 
voluntary  levy  to  fund  compensation  for 
displaced  pharmacists  must  not  be 
torpedoed  at  the  last  moment."  The 
article  concludes:  "Allegations  that  the 
medical  profession  is  trying  to  sabotage 
the  entire  Clothier  scheme  have  so  far 
been  premature.  But  if  the  necessary  cash 
to  prime  the  pumps  is  not  forthcoming 
soon,  there  will  be  no  defence  against  the 
pharmacists'  accusations." 

An  article  in  Pulse  discusses  co- 
operation between  the  two  professions, 
and  examines  the  potential  role  of  the 
pharmacist  in  the  health  care  team.  It 
suggests  the  modern  pharmacist  is  very 
frustrated,  his  dispensing  activities  being 
reduced  to  those  of  a  packaging 
technician,  and  that  he  is  looking  for  a 
more  positive  and  recognised  role  in 
health  care.  ■ 


FOR  COMFORT  &  CONFIDENCE  IN  USE  -  RECOMMEND  THE 


,  inContinence 


MACRODOM 


TM 


Macarthys  Surgical 

Limited 


All  these  British  products  are  obtainable  from  wholesale 
Chemists  or  on  pro  forma  invoice  from 


NHS-TYPE  MALE  INCONTINENCE  SHEATH 
AND  CONNECTOR 

The  male  incontinent  patient  needs  above  all,  two  things;  a 
product  that  offers  comfort,  confidence  and  complete 
safety  in  use  -  and  assured  continuity  of  supply  from  his 
usual  pharmacist.  The  MACRODOM,  with  its  fine  rubber 
sheath,  connecting  grommet  -  to  make  a  smooth  link 
between  the  sheath  and  a  short  length  of  soft  latex  rubber 
tubing-and  padded  non-allergenic  adhesive-backed  foam 
strap,  answers  his  product  need.  Constant  availability  in 
your  stock  supplies  his  need  for  service  without  em- 
barrassment. MACRODOM  ...  a  Macarthys  Surgical  fine 
disposable,  to  stock  and  recommend. 
Each  MACRODOM  is  individually  packed  and  available  in 
boxes  of  5  0.  MACPAK  and  other  two  litre  sterilised 
disposable  urine  bags  compliment  the  MACRODOM. 


MACPAK  ONE  Sterilised  graduated  2  litre  plastic  drainage  bag  with  89  cm.  long 
connecting  tube  and  non-return  valve.  Box  of  10  bags. 
MACPACK  THREE  Sterilised  graduated  2  litre  plastic  drainage  bag  with  89  cm.  long 
connecting  tube,  non-return  valve  and  drainage  outlet  tap.  Box 
of  5  bags. 

MACPACK  FOUR   Sterilised  graduated  2  litre  plastic  drainage  bag  with  8  5  cm.  long 
connecting  tube  and  non-return  valve.  Box  of  10  bags. 
MACPACK  FIVE  Sterilised  graduated  2  litre  plastic  drainage  bag  with  89  cm.  long 
connecting  tube  without  valve.  Box  of  1 0  bags. 


DAGENHAM 

Selinas  Lane 
Dagenham 
Essex  RM8  1  QD 
Tel:  01 -593  7511 


BIRMINGHAM 

Unit  25/28 

Edgebaston  Shopping  Centre 
Hagley  Road,  Birmingham  B1  6  8SH 
Tel:  021 -454  671  3 


GLASGOW 

301  -3  Glentanar  Road 
Balmore  Industrial  Estate 
Glasgow  G22  7UG 
Tel:  041 -336  8782 


LIVERPOOL 

201  -3  London  Road 
Liverpool  L3  8JG 
Tel:  051 -207  1348 


MANCHESTER 

Precinct  Centre,  Oxford  Road 
Manchester  M1 3  9GS 
Tel:  061 -273  6754/5 
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Trial  finds  Laetrile  NPA  BOARD 

no  use  in  cancer  ^ — 


An  American  study  has  shown  that  the 
controversial  anti-cancer  treatment 
Laetrile  is  ineffective  and  dangerous. 

Laetrile  has  never  been  approved  by 
the  Food  and  Drug  Administration 
although  in  response  to  public  pressure  it 
has  been  exempted  from  legislation  in 
many  American  states.  It  is  generally 
taken  to  refer  to  amygdalin,  a  glucoside 
extracted  from  apricot  kernels,  and  one  of 
the  breakdown  products  is  cyanide. 

The  study  was  organised  by  the  US 
National  Cancer  Institute  and  the  results 
have  been  published  in  the  New  England 
Journal  of  Medicine.  Laetrile  was  given  to 
178  patients  with  advanced  cancer 
together  with  the  additional  vitamins  and 
enzymes  normally  recommended  by  its 
proponents. 

After  three  months,  91  per  cent  of  the 
patients  had  progression  and  by  seven 
months  all  were  worse.  So  far  153  patients 
have  died  with  a  mean  survival  of  4.8 
months.  Several  patients  had 
symptomatic  toxicity  or  high  blood 
cyanide  levels  or  both  and  the  researchers 
concluded  that  Laetrile  "is  a  toxic  drug 
and  not  effective  as  a  cancer  treatment." 

In  addition,  the  quality  of  the  product 
was  often  poor  —  samples  from  one  of 
the  major  Mexican  manufacturers  were 
found  to  have  low  amygdalin  contents  as 
well  as  endotoxin  and  microbial 
contamination.  ■ 


Film  specification 


The  British  Standards  Institute  has 
published  a  revision  of  BS  3368  — 
Specification  for  the  identification  of 
exposed  colour  film.  The  revision  specifies 
simple,  internationally  recognisable 
markings  along  both  trailing  edges  of  the 
backing  paper,  thus  enabling  colour 
negative  film  to  be  distinguished  from 
colour  reversal  types,  as  well  as  black-and- 
white  stock. 

This  standard  (identical  with  ISO 
1048)  applies  to  all  types  and  sizes  of  roll 
film  which  are  spooled  with  a  continuous 
backing  paper,  or  with  paper  leaders  at 
the  film  ends,  and  are  intended  for  use  in 
still  camera.  BS3368,  BSI  Sales 
Department,  101  Pentonville  Road, 
London  Nl  9ND.  Price  £4.20.  ■ 


□  A  White  Paper,  "A  new  training 
initiative:  a  programme  for  action" 
(HMSO,  £1.90)  sets  out  the  Government's 
ten  point  plan  to  reform  Britain's  training 
skills.  Employment  Secretary  Norman 
Tebbit  said  that  NTI  was  concerned  with 
all  aspects  of  industrial  training.  The 
White  Paper  makes  it  clear  that  essentially 
this  remains  a  management  responsibility, 
and  was  worked  out  after  discussions  with 
the  MSC.  Planned  spending  over  the  next 
three  years  is  £4  billion.  ■ 


Increased  awareness 
through  Prestel 


Information  about  the  National 
Pharmaceutical  Association  is  going  to  be 
shown  on  Prestel. 

At  last  month's  Board  meeting  a 
report  from  Miss  S.  Parker,  the 
information  officer,  was  considered.  The 
Board  agreed  to  use  Prestel  to:  make  the 
NPA  known  to  a  wider  audience  who 
would  realise  that  member  pharmacies  are 
backed  by  a  large,  responsible 
organisation;  give  information  to  possible 
new  mefnbers,  and  to  make  the  NPA 
known  to  other  associations  and 
companies  who  are  Prestel  users  and/or 
information  providers  in  order  to  gain 
support  for  the  activities  and  to  increase 
awareness  of  overall  organisation  of 
pharmacists.  It  would  also  be  useful  as  an 
introdution  to  Prestel  for  future  use, 
when  the  price  calculator  for  example 
might  be  on  the  system. 

□  Practice  research  grants.  The  three 
recipients  have  been  decided.  Mr  G.J. 
Hurst  has  been  awarded  the  NPA/Harold 
Moss  grant.  He  will  be  considering  the 
role  of  the  retail  pharmacist  in  domiciliary 
work  under  the  auspices  of  the 
department  of  pharmacy  at  Aston 
University.  The  other  two  grants  are  going 
to:  Mr  M.E.  James  who  intends  to 
compare  the  methods  used  in  the  various 
FPC  areas  for  the  transfer  of  patients 
between  the  prescribing  and  dispensing 
lists  and  how  this  satisfies  the  professions, 
and  Mr  P.J.  Clark  who  will  study  the 
various  computer  systems  available  for 
use  in  retail  pharmacy. 

□  Proposed  food  labelling  amendments. 
A  letter  from  Tim  Astill,  NPA  director, 
examining  the  proposals  set  out  in  a 
consultation  document  by  the  Ministry  of 
Agriculture  was  approved.  He  indicated 
that  the  labelling  requirements  under 
Medicines  legislation  would  conflict  with 
those  of  the  Food  &  Drugs  legislation.  He 
also  pointed  out  that  some  of  the 
proposals  would  appear  to  be  already 
covered  by  other  legislation;  the  use  of 
kilojoules  instead  of  calories  would  be 
incomprehensible  to  the  public  and  the 
declaration  of  vitamin  and  mineral 
content  should  be  for  each  unit  dose  in  the 
case  of  tablets  or  capsules. 

□  PIP  code.  The  schedule  of  launch  costs 
and  annual  running  costs  was  reported  by 
Mr  Brian  Dosser,  PIP  code  administrator. 
The  Board  were  informed  that  Unichem 
were  the  only  wholesaler  who  had  refused 
to  participate. 

□  PSGB/NPA  joint  symposium  on 
herbal  products.  The  Board  authorised 
the  NPA  office,  in  conjunction  with  Mr 


Sharpe,  to  proceed  with  arrangements  for 
the  symposium.  The  programme  will 
include  two  papers,  by  speakers  to  be 
chosen  by  the  NPA,  on  the  commercial 
aspects  of  herbal  medicine.  The 
symposium  is  to  take  place  on  Thursday, 
October  28. 

□  NHS  complaints.  The  Board 
considered  a  draft  leaflet  intended  to  help 
patients  decide  whether,  and  if  so  how,  to 
complain  about  family  doctors, 
pharmacists,  etc.  The  idea  was  approved 
in  principle  but  a  number  of  detailed 
suggestions  were  agreed,  and  they  also  felt 
that  it  would  be  better  re-written  in  simple 
English.  It  was  agreed  to  suggest  to  the 
DHSS  that  the  draft  be  submitted  to  the 
Plain  English  Campaign  for  comment. 

□  Local  organisations.  Mr  Jim  Downing, 
NPA  assistant  secretary,  has  been 
requested  to  speak  on  "Computers  in 
pharmacy"  at  Liverpool,  February  25; 
"Profitability"  at  the  NW  Branch,  March 
15;  and  "Systems  selection"  at  the 
Brighton  School  of  Pharmacy,  April  6 
and  September  7. 

□  International  health  food  exhibition.  It 
was  agreed  to  support  this  exhibition 
which  is  to  be  held  at  Brighton  Centre, 
April  4-6,  by  authorising  the  mailing  of  a 
leaflet  to  members. 

□  Among  other  items  discussed  was  the 
availability  from  the  NPA  of  15  varieties 
of  household  warning  labels  which 
conform  with  the  statutory  requirements 
as  to  wording,  colour  and  symbols.  The 
provision  of  leaflets  explaining  the  new 
legislation  on  first  aid  was  also  noted.  ■ 


Mike  Newberry  (right),  North  East  area 
sales  manager  for  Nicholas  Laboratories 
Ltd,  and  his  Polish-born  wife  Sygina  are 
spending  their  annual  holiday  this  year 
driving  to  Poland  with  £27,000  worth  of 
pharmaceutical  supplies  donated  by  the 
company.  Mike  and  Sygina  are  pictured 
receiving  the  last  of  the  consignment  from 
Graeme  Hannah,  pharmaceutical  division 


marketing  manager 
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BUSINESS  NEWS  Less  saved  in  1981 


Lepetit  to  protect 
rif  ampicin  patents 

Lepetit  Pharmaceuticals  have  started  legal 
proceedings  in  Japan  and  Korea  to  protect 
its  proprietary  rights  on  rifampicin.  The 
company  is  also  preparing  litigation 
against  other  alleged  infringers  in 
Belgium,  Denmark,  Holland  and 
Germany. 

In  Japan  Lepetit  are  claiming  that 
their  bulk  antibiotic  was  used  when  Kaken 
Chemical  launched  a  rifampicin 
preparation  last  year.  By  identifying 
related  component  processes  in  the 
manufacture  Lepetit  say  they  can  clearly 
establish  the  source  of  any  rifampicin 
produced  in  the  world. 

In  addition  to  its  basic  product  patent 
Lepetit  own  several  patents  covering  key 
technology  for  the  industrial  manufacture 
of  rifampicin  and  some  of  these  have 
more  than  a  decade  left  to  run.  This  is 
another  reason  for  taking  such  a  strong 
stand  to  defend  its  patents,  the  company 
says.  A  special  task  force  is  monitoring 
activities  in  all  countries,  they  add,  with 
substantial  amounts  being  spent.  ■ 

Retail  sales  index 
rebased 

The  retail  sales  index,  presently  calculated 
on  a  base  of  1976  =  100,  is  being  rebased 
at  1978  =  100.  The  new  series  will  be  used 
for  the  next  provisional  estimates  of  retail 
sales  in  January.  The  retail  sales  index 
shows  the  volume  and  value  change  in 
total  sales  by  retailers. 

Although  the  level  of  the  rebased 
index  will  be  some  5  points  lower  than  the 
present  index,  it  is  expected  to  show 
broadly  the  same  pattern  of  total  trade  as 
the  old  index.  Final  figures  show  that  sales 
in  December  were  marginally  higher  than 
estimated  (C&D,  Jan  30,  pi 94),  giving  a 
fall  of  0.5  per  cent  instead  of  nearly  1  per 
cent.  ■ 

First  meeting  for  key 
dealer  panel 

The  Philips  Small  Appliances  key  dealer 
panel  met  for  the  first  time  at  IDEA  '82. 
The  scheme  brings  together  1 1 
independent  retailers  nominated  to 
represent  over  400  dealers  —  including  a 
"substantial"  number  of  retail 
pharmacists  —  registered  by  the  local 
representatives.  The  Panel  will  meet 
regularly.  Key  dealer  benefits  include  staff 
training,  assistance  with  displays, 
merchandising  support,  help  with  local 


advertising  and  an  "enquiry  hot  line"  at 
the  regional  offices  in  Manchester  and 
Hastings. 

Terry  Baker,  general  sales  manager  of 
Philips  Small  Appliances  believes:  "With 
the  current  economic  situation  in  our 
industry,  we  and  our  key  dealers  can  be  of 
special  benefit  to  each  other.  The  panel 
gives  all  dealers  a  chance  to  air  their  own 
views,  to  discuss  items  of  particular 
interest  and  for  us  to  develop  suitable 
plans  for  the  future."  ■ 

Laid-of  f  workers 
to  be  paid  more 

The  limit  on  the  statutory  amount  of 
guarantee  payment  to  workers  on  short 
time  or  temporary  lay-off  under  the 
Employment  Protection  (Consolidation) 
Act  1978  will  be  raised  from  £8.75  to 
£9.15  a  day,  as  from  this  month.  The  limit 
on  the  weekly  amount  covered  by  the 
insolvency  provisions  of  the  Act  for  such 
matters  as  arrears  of  pay  or  similar 
payments  will  rise  from  £130  to  £135. 

The  limit  on  the  amount  of  a  week's 
pay  used  for  calculating  redundancy 
payments  and  some  unfair  dismissal 
awards  will  also  go  up  from  £130  to  £135. 
This  includes  the  basic  award  of 
compensation  for  unfair  dismissal  and  the 
additional  award  for  an  employer's  failure 
to  comply  with  an  order  for  reinstatement 
or  re-engagement. 

The  changes  are  the  result  of  the 
annual  review  of  limits  for  a  number  of 
payments  made  to  employees  under  the 
Employment  Protection  (Consolidation) 
Act  1978.  The  limit  on  the  compensatory 
award  for  unfair  dismissal  and  sex  and 
racial  discrimination  will  go  up  from 
£6,250  to  £7,000.  This  is  the  third  increase 
since  the  award  was  introduced.  ■ 

Higher  Job  Release 
allowances 

Increased  allowances  are  being  paid  under 
the  Job  Release  Scheme  which  enables 
people  to  give  up  work  early. 

All  the  new  allowances  will  come  into 
effect  on  April  6.  For  men  aged  64  and 
women  aged  59  they  will  be  increased  to 
£55  a  week,  tax  free  for  a  married  person 
with  a  dependent  husband,  or  wife  whose 
net  income  does  not  exceed  £12  a  week, 
and  to  £43.50  a  week,  tax  free,  for  all 
other  applicants.  For  men  aged  62  and  63, 
disabled  men  aged  60  to  63  and  for  a  man 
with  a  dependent  wife  whose  net  income 
does  not  exceed  £12  a  week,  they  will  be 
increased  to  £64  a  week,  taxable.  For  all 
other  men  in  this  category  the  new 
allowance  will  be  £52  taxable.  ■ 


A  statistical  review  published  in  this 
month's  Retail  Business  has  found  that 
1981  as  a  whole  showed  a  small  increase  in 
consumer  spending,  despite  a  drop  of 
some  3.5  per  cent  in  real  incomes  over  the 
year.  This  is  explained  in  terms  of  the 
decreasing  proportion  of  income  being 
retained  as  savings,  (the  so-called 
"savings  ratio"),  which  suggests  that 
consumers  are  attempting  to  re-build 
heavily  eroded  liquid  assets. 

Inflation  in  1981  showed  signs  of 
beginning  to  decelerate,  the  rate  for  the 
year  as  a  whole  averaging  out  at  a  little 
over  1 1  per  cent.  The  squeeze  on  real 
incomes  is  expected  to  continue  in  1982, 
with  total  consumer  spending  predicted  as 
showing  a  fall  of  0.5  per  cent  over  the 
year.  This  leaves  very  little  scope  for 
further  reductions  in  savings,  which 
means  that,  for  the  period  1983-86, 
spending  patterns  may  be  expected  to 
reflect  more  closely  real  income  trends.  ■ 


Business  transfers 


From  this  month,  recognised  trade  unions 
will  have  to  be  informed  and  consulted 
where  a  business  changes  hands.  This 
results  from  provisions  in  the  Transfer  of 
Undertakings  Regulations  1981,  and 
applies  to  transfers  that  take  place  on  or 
after  February  1 .  However,  most  transfers 
of  businesses  come  about  through  share 
transfers  and  are  not  covered  by  the 
Regulations. 

Employees  who  are  employed  by  the 
old  employer  at  the  time  of  the  transfer 
automatically  become  the  employees  of 
the  new  employer.  The  new  employer 
takes  over  the  employment  liabilities,  with 
the  exception  of  criminal  liabilities  and 
occupational  pension  rights.  This 
provision  will  take  effect  on  May  1 . 

The  Regulations  apply  to  transfers  of 
commercial  undertakings  (including  a 
business  or  part  of  a  business)  which  are 
situated  in  the  United  Kingdom,  and 
where  there  is  a  change  of  employer. 
Some  examples  of  this  are: 

□  Where  the  whole  or  part  of  a  sole 
trader's  business,  or  a  partnership,  is  sold 
as  a  going  concern. 

□  Where  two  companies  cease  to  exist 
and  combine  to  form  a  third. 

□  Where  a  company,  or  part  of  its 
business,  is  bought  by  another,  provided 
this  is  done  by  purchasing  the  assets  and 
the  business  (and  not  the  shares  only),  of 
the  company  being  transferred.  ■ 


■  Mr  Sydney  Whincup  is  manufacturing 
director  of  Wyeth  Laboratories  Ltd  not  as 

stated,  managing  director  (C&D, 
February  6,  p242). 

■  The  Article  Numbering  Association  is 

holding  trials  prior  to  international 
discussions  to  select  an  alternative  code 
symbol  for  printing  on  outer  cases 
constructed  from  lower  quality  materials 
such  as  fibreboard. 
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MARKET 
NEWS 


Forecast  shortage 
of  peppermint  oil 


Menthol:  (kg)  Brazilian  £7  spot;  £6.90,  cif.  Chinese  £6. 10  spot; 
£5.95,  cif. 

Pepper:  (metric  ton)  Sarawak  black  £950  spot,  $1 ,475,  cif; 
white  £1,325  spot;  $2,050,  cif. 

Sareaparilla:  Jamaican,  no  spot;  £4,000  metric  ton,  cif. 
Valerian:  Dutch  No  offers  spot;  £1 ,500  metric  ton,  cif.  Indian 
£1,250  spot;  £1,410,  cif. 

Essential  oils 

Anise:  (kg)  Spot  £13;  £1 1.75,  cif. 
Cananga:  Indonesia  £18.60  kg  spot  and  cif. 
Cedarwood:  Chinese  £2.70  spot;  £2.45,  cif. 
Citronella:  Ceylon  £2.55  kg  spot;  £2.34,  cif.  Chinese  £3.70 
spot;  £3.60,  cif. 

Clove:  Indonesian  leaf  £2. 1 5  kg  spot;  £2. 10  cif.  English 
distilled  bud  £55  spot. 

Eucalyptus:  Chinese  £2.72  kg  spot;  £2.58,  cif. 
Geranium:  Bourbon  £38  kg  spot;  £37.50,  cif. 
Ginger:  Chinese  £22.50  kg  spot  nominal;  £21 .40,  cif,  English- 
distilled  (ex  W.  African  root)  £75;  ex  Indian  £47. 
Lemongrass:  Cochin  £4.80  spot;  £4.40,  cif. 
Patchouli:  Indonesia  £16.50,  kg  spot;  £16.50,  cif. 
Peppermint:  (kg)  Arvensis  —  Brazilian  £7  spot  and  cif.  Chinese 
£3.78  spot  and  cif.  American  piperata  £13. 
Petitgrain:  Paraguay  £10  kg  spot;  £9.25,  cif. 
Sandalwood:  Mysore  £56  kg  spot.  East  Indian  £54  spot. 
Sassafras:  Brazilian  £2.20  kg,  cif. 

Spearmint:  Chinese  £8.75  kg  spot;  £8.40,  cif.  American  £1 1 .50 
spot. 

Vetivert:  Java  £20  spot  and  cif. 

The  prices  given  are  those  obtained  by  importers  or 
manufacturers  for  bulk  quantities  and  do  not  include  value 
added  tax.  They  represent  the  last  quoted  or  accepted  prices  as 
we  go  to  press. 

COMING 
EVENTS 


Two  from  the 
Institute 

The  Institute  of  Pharmacy  Management 
International  will  be  holding  its  annual 
conference  in  Malta  at  the  Phoenicia 
Hotel,  October  23-30.  The  theme  will  be 
"The  role  of  the  pharmacist,"  and  the 
cost  will  be  £250  per  delegate  including 
return  flight  from  Heathrow.  Details  from 
to  Dr  I.F.  Jones,  49  Hallas  Lane, 
Cullingworth,  Bradford  BD13  5BU. 

The  Institute's  annual  training  course 
will  be  held  at  Seaford,  September  19-24. 
The  title  will  be  "Managing  people,"  and 
the  cost  will  be  £180  per  person.  Further 
details  from  Mr  G.B.  Green,  "Sun 
House,"  Streeters  Rough,  Chelwood 
Gate,  nr  Haywards  Heath,  East  Sussex. 
(For  details  of  AGM  see  below.)  ■  . 

Monday,  February  22 

North  Metropolitan  Branch,  Pharmaceutical  Society, 
Wellcome  Foundation,  Euston  Road,  London,  at  7.30pm. 
Joint  meeting  with  Guild  of  Hospital  Pharmacists.  Dr  J. 
Yudkin  on  "New  insulins." 

Tuesday,  February  23 

Crawley,  Horsham  and  Reigate  Branch,  Pharmaceutical 

Society,  Boots  Ltd,  Queens  Square,  Crawley,  at  7.30pm. 
Chairman's  evening.  Guest  speaker  Professor  A.H.  Beckett, 
president,  Pharmaceutical  Society. 
Ealing,  Hounslow  and  West  Metropolitan  Branches, 
Pharmaceutical  Society,  West  Middlesex  Branch,  National 
Pharmaceutical  Association,  Lecture  hall,  level  III, 
Postgraduate  centre,  Ealing  Hospital,  at  7pm.  Symposium  on 
"The  future  of  general  practice  pharmacy."  Speakers,  Mr  T. 
Astill,  Dr  F.  Fish  and  Mr  W.  Rhodes.  Buffet.  Confirmation  to 
Mr.  J.R.  Lukeman,  principal  pharmacist,  Ealing  Hospital, 
Uxbridge  Road,  Southall,  Middx  UB1  3HW. 
Lanarkshire  Branch,  Pharmaceutical  Society,  Ravenscraig 
suite,  Garrion  Hotel,  Motherwell,  at  8pm.  Dr  T.D.  Turner  on 
"Grass,  coke  and  acid." 

Leeds  Local  Pharmaceutical  Committee,  Golden  Lion  Hotel, 
Lower  Brigate,  Leeds.  Meeting  of  contractors  to  discuss  PSNC 
contract  proposals.  Speaker  Mr  A.  Smith,  chief  executive, 
PSNC. 

Wednesday,  February  24 

Plymouth  Branch,  Pharmaceutical  Society,  Farley's  health 
foods  factory,  Torr  Lane,  Plymouth,  at  6.45pm.  Buffet.  Apply 
to  Mr  S.  Lake,  telephone  Tavistock  2104. 
West  Metropolitan  Branch,  Pharmaceutical  Society,  Medical 
School,  Praed  Street,  London  W2.  Dr  P.  Cardew  on  "Audio 
visual  techniques  in  medicine."  Joint  meeting  with  BMA. 
Vork  Branch,  Pharmaceutical  Society,  Abbey  Park  Hotel, 
Blossom  Street,  York,  at  8pm.  Dr  J.  O'Sullivan  on  "Problems 
associated  with  creams  and  ointments  preparation."  Please 
note  change  of  date. 


Thursday,  February  25 

Bedfordshire  Branch,  Pharmaceutical  Society,  Bird  in-Hand, 
Henlow  Camp  crossroads,  at  8pm.  Dr  S.  Bloomfield,  Chelsea 
College,  on  "Disinfectants  —  value  for  money  or  down  the 
drain?" 

Brighton  Polytechnic,  Department  of  Pharmacy,  room  617, 
Cockcroft  building,  at  5.15pm.  Agnes  Borrouman  lecture. 
Speaker  Dr  P.  Krogsgaard-Larsen,  Royal  Danish  School  of 
Pharmacy,  Copenhagen. 

Hull  Pharmacists'  Association,  Postgraduate  centre,  Hull 
Royal  Infirmary,  at  7.45pm.  Joint  meeting  with  Hull  Medical 
Society.  Speaker  from  Scotch  Whisky  Association. 
Liverpool  Branch,  National  Pharmaceutical  Association, 
Adelphi  Hotel,  Liverpool,  at  8pm.  Mr  J.  Downing,  assistant 
secretary,  NPA,  on  "Computers  in  pharmacy." 
Wlrral  Branch,  Pharmaceutical  Society,  Wirral  postgraduate 
medical  centre,  Clatterbridge  Hospital,  at  8pm.  Dr  Senior, 
Unilever  Research,  on  "Plaque  control." 


Friday,  February  26 

University  of  Glasgow,  Boyd  Orr  Building,  University  Avenue, 
at  5pm.  Maurice  Bloch  memorial  lecture  by  Mrs  R.  Short,  MP, 
on  "Medicine  in  relation  to  the  community." 


Advance  Information 

Edinburgh  and  Lothians  Branch,  Pharmaceutical  Society, 
Commodore  Hotel,  February  27.  Buffet  dance. 
Lancaster,  Morecombe  Branch,  Pharmaceutical  Society, 

Medical  centre,  Ashton  Road,  Lancaster,  March  7,  at  9.30am. 
Annual  study  day  on  "Drug  medication  for  the  infant."  Fee 
£3,  details  from  R.W.  Harrison,  "Tresanton,"  2a 
Rydal  Road,  Lancaster. 

Retail  Planning  In  the  1980's.  Unit  for  Retail  Planning 
Information  Ltd,  one  day  conference.  Cavendish  conference 
centre,  London,  March  1 1.  Fee  £40.25  URPI  members,  £86.25 
non-members.  Details  from  Christine  Richardson,  telephone 
0734  588181. 

Packaging  machinery.  Institute  of  Packaging  residential 
course.  White  House  (University  of  Sussex),  April  25-30.  Fee 
£373.75  members,  £408.25  non-members.  Further  details 
available  from  Education  Officer,  Institute  of  Packaging, 
Fountain  House,  la  Elm  Park,  Stanmore,  Middx. 
Westminster 

Pharmaceutical  and  Cosmetic  Industries  Specialist  Section, 

Institute  of  Purchasing  and  Supply,  Sudbury  House,  Newgate 
Street,  London  EC1 ,  on  March  9.  Conference.  Fee  £83.95 
(non-members  £90.85).  Details  of  speakers,  etc,  from  Mrs  C.  V. 
Hewgill,  Conference  and  Specialist  Sections,  Institute  of 
Purchasing  and  Supply,  IPS  House,  High  Street,  Ascot,  Berks. 
Royal  Society  of  Chemistry,  Scientific  Societies'  lecture 
theatre,  Saville  Row,  London  W 1 ,  March  1 1 .  One  day 
symposium  on  "Recent  developments  in  bio-organic 
chemistry. ' '  Details  from  Mr  S.  Langer,  Royal  Society  of 
Chemistry,  Burlington  House,  London  Wl . 
The  Travenol  Award  1980,  Bonnington  Hotel,  92 
Southampton  Row,  London,  March  1 1 ,  at  7pm.  "Not  the  9 
o'clock  kinetics"  —  a  training  programme  in  clinical 
pharmacokinetics"  by  Mr  Scott  Bryson,  Stobbhill  General 
Hospital,  Glasgow.  Buffet  and  presentation. 
"An  introduction  to  microcomputers,"  Middlesex 
Polytechnic,  Trent  Park,  Cockfosters,  north  London,  March 
17  and  24,  9.30-5pm.  Fee  £65.  Information  available  from  Mrs 
C.  Moon,  business  studies  and  management  short  courses, 
Middlesex  Polytechnic,  The  Burroughs,  London  NW4. 
British  Society  for  the  History  of  Pharmacy,  Pharmaceutical 
Society,  1  Lambeth  High  Street,  London  SE1,  March  18,  at 
6.30pm.  Fifth  foundation  lecture  by  Sir  Frank  Hartley  on 
"Pharmacopoeias  (national  and  international)  —  whence  and 
whither?"  Tickets  from  Mr  R.E.  Marshall  at  the  above. 
North  Metropolitan  Branch,  Pharmaceutical  Society,  Lord's 
Banqueting  and  Conference  Centre,  St  John's  Wood  Road, 
London  NW8,  March  18  at  7.30pm.  Annual  dinner.  Tickets 
£18,  from  Glenda  Cymbalist,  25  Edgeworth  Crescent,  London 
NW4. 

Article  Number  Association  1982  conference  and  exhibition, 
Wembley  conference  centre,  March  22-23.  Registration  and  fee 
details  from  ANA  conference  administrator,  Comunications 
Strategy  Ltd,  25  Bedford  Square,  London  WC1 . 
Isle  of  Wight  Branch,  Pharmaceutical  Society,  Swainston 
House  Hotel,  Colbourne,  March  26.  Annual  dinner. 
Socialist  Health  Association,  Mary  Ward  Hall,  5  Tavistock 
Square,  London  WC1,  March  27,  at  10.30am.  Fourth  Clem 
Thomas  memorial  seminar  on  "How  can  we  control  the  drug 
companies?"  Four  guest  speakers.  Tickets  £3,  from  SHA,  9 
Poland  Street,  London  Wl . 

West  Midlands  Region,  Pharmaceutical  Society,  Conference, 
Birmingham,  March  28.  Speakers  Professor  S.S.  Davis  and 
Professor  G.  Teeling  Smith.  Details  from  Mr.  P.  Crees, 
secretary. 

Institute  of  Pharmacy  Management  International:  spring 
weekend  meeting,  March  12-14,  Alveston  Manor  Hotel, 
Stratford-upon-Avon.  Annual  general  meeting  and  conference 
on  business  and  personal  taxation.  Fee  £45.  Details  from  Dr 
I  F.  Jones,  School  of  Pharmacy,  University  of  Bradford,  West 
Yorkshire. 

South  East  England  Region,  Pharmaceutical  Society, 
Postgraduate  medical  centre,  St  Lukes  Hospital,  Guildford, 
March  14,  at  10.30am.  One  day  conference  on  "Fringe 
medicine."  Fee  £2.50.  Reservations  to  Dr  G.  W.  Hanlon, 
regional  secretary,  department  of  pharmacy,  Brighton 
Polytechnic,  Moulsecoomb,  Brighton  BN2  4GJ. 
Thames  Valley  Pharmacists'  Association,  Worcester  rooms, 
Worcester  Park  Hotel,  Maiden  Road,  Worcester  Park,  March 
17,  at  7pm.  Dinner  and  dance.  Tickets  £8.50,  available  from 
Mr  D.W.  Higgins,  390Ewell  Road,  Tolworth,  Surrey. 
Reading  Branch,  Pharmaceutical  Society,  Annual  dinner 
changed  from  March  17  to  March  31 .  Venue  the  same. 
Socialist  Health  Association  annual  conference,  Cole  room,  1 1 
Dartmouth  Street,  London  SW1,  May  15-16.  Annual  dinner 
May  15,  Vitello  D'Oro  restaurant,  Great  Smith  Street,  London 
SW1 .  Speakers  Rt  Hon  Gwyneth  Dunwoody,  MP  and  Lord 
Soper.  Tickets  £5.50  from  SHA,  9  Poland  Street,  London  Wl. 
Society  of  Cosmetic  Scientists,  Grand  Hotel,  Eastbourne, 
April  19-20.  Syposium  on  "Substantiation  of  cosmetic  benefits 
—  proof  of  advertising  claims  and  demonstration  of  product 
efficacy."  Fee  £1 15  (non-members  £140).  Accomodation  and 
other  details  from  the  above  at  56  Kingsway,  London  WC2B. 
Managing  the  new  NHS  —  one  day  conference  and  seminar, 
The  Grand  Hotel,  Birmingham.  Fee  £20.  Further  details  from 
Sarah  Speakman,  Promotions,  4  Little  Essex  Street,  London 
WC2R  3LF. 


London,  February  16:  The  crop  of 
Brazilian  crude  peppermint  oil  this  year  is 
expected  to  be  very  short,  amounting  to 
800  metric  tons  against  a  normal  2,000 
tons  —  hence  the  buying  activity  of  the 
past  few  weeks,  which  still  continues. 
Spot  and  forward  rates  at  the  end  of  last 
week  had  risen  to  £7  kg,  a  rise  of  £1  in  just 
over  a  month.  While  interest  in  Chinese 
peppermint  was  evident  also  during  the 
week  its  price  on  the  spot  at  £6. 10  kg  had 
only  advanced  by  35p  during  a  similar 
period,  and  by  only  half  that  amount  in 
the  case  of  shipment. 

Dearer  also  in  essential  oils  were  spot 
canaga,  Ceylon  citronella,  eucalyptus, 
lemongrass  and  vetivert.  Petitgrain  which 
came  back  on  offer  in  the  previous  week 
after  a  month's  absence  failed  to  hold  its 
price  both  on  the  spot  and  for  shipment. 

Among  botanicals,  while  the  spot 
price  of  Cape  aloes  has  been  steady,  since 
January  the  shipment  price  has  been  rising 
as  indeed  has  aloes  from  Curacao.  Dearer 
also  were  copaiba  balsam,  jalap, 
ipecacuanha  and  liquorice  root.  ■ 
Pharmaceutical  chemicals 

Amylobarbitone:  Less  than  100-kg  £21 .90  kg;  sodium  £24.20. 
Chloroform:  BP  in  180-litre  drum  from  £1.24  per  litre  for  one 
drum  lots  down  to  £0.99  for  39  drums.  In  2-litre  bottle  £3.20 
each  for  175  litres;  £2.50  for  7,000  litres. 
Cinchocaine:  (15-kg  lots)  base  and  hydrochloride  £125  kg. 
Citric  acid:  BP  per  metric  ton  single  deliveries,  granular 
monohydrale  £841;  anhydrous  £887  (powdered  £20  premium 
per  1,000  kg). 

Ether:  BP  anaesthetic  2-litre  bottle  £4.21  each  for  lots  of  175 

bottles;  in  130-kg  drum  £1 ,850  metric  ton.  BP  solvent  in  130-kg 

drum  £1,340  metric  ton. 

Ferrous  gluconate:  £2,495  per  metric  ton. 

Glucose:  (Per  metric  ton  in  10-ton  lots)  —  monohydrate  £325; 

anhydrous  £600;  liquid  43°  Baume  £35 1 .50  (5-ton  lots);  naked 

18-tons  £277.50.  From  October  2 

Glycerin:  In  250-kg  returnable  drums  £860  metric  ton  in  5-ton 
lots;  £885  in  3-ton  lots. 

Iodine:  Resublimed  £1 1 . 16  kg  in  250-kg  lots;  crude  £8.25  in 
500-kg  lots. 

Isoniazid:  BP  1973  £4.70  kg  in  300-kg  lots. 

Mersalyl:  Acid  £72.50  kg  in  10-kg  lots;  £68.50  kg  in  24-kg  lots. 

Metol:  Photo  grade  per  kg.  50-kg  lots  £9.90. 

Paracetamol:  (Per  kg)  10-ton  contracts  from  £2.60  to  £2.90; 

1-ton  £2.95.  Premium  for  d/c  £0.35  kg. 

Pholcodine:  1-kg  £538;  £493  kg  in  60-kg  lots.  Subject  to  Misuse 

of  Drugs  Regulations. 

Physostigmine:  Salicylate  £2.67  per  g;  sulphate  £3.62  in  100-g 
lots. 

Pyridoxine:  £21.55  kg  for  20- kg  lots. 

Saccharin:  BP  sodium,  powder  £3.60  kg;  crystals  £3.20,  both 
for  250-kg  lots. 

Sodium  chloride:  Vacuum  dried  in  10-ton  lots  delivered 
London  4-ply  bags  £52.55  metric  ton. 

Sorbitol:  Powder  £790  metric  ton;  syrup  £395-£410  as  to  grade. 
Succinylsuiphathiazofe:  £9.30  kg  in  50-kg  lots;  imported  £7 
(250-kg). 

Sulphaquinoxaline:  BP  Vet  £15.29  kg;  sodium  salt  £20.90  in 
500-kg  lots. 

Crude  drugs 

Aloes:  Cape  £1,440  metric  ton  spot;  £1,400,  cif.  Curacao 
£3,150,  cif. 

Balsams:  (kg)  Canada:  Spot  quoted  at  £16.10;  shipment  £16.60 
cif.  Copaiba:  £5.55  spot;  £5.65,  cif.  Peru:  £9.50 spot;  £9.40 
cif.  Tolu:  Spot  £5.30. 
Benzoin:  £134  cwt,  cif. 

Camphor:  Natural  powder  £10.25  kg  spot  nominal;  £9.65,  cif. 

Synthetic  96%  £1 .40  spot;  £1 .25,  cif. 

Cascara:  £1,150  metric  ton  spot;  £1,270,  cif. 

Chillies:  Mombassa  £1 ,400  per  metric  ton  spot;  powder  £850. 

Cochineal:  (kg)  Tenerife  black  brilliant  no  spot;  £22.60  cif; 

Peru  silver;  grey  no  spot;  £20.40,  cif. 

Ginger:  Cochin  £750  metric  ton  spot;  £650,  cif.  Other  sources 
not  quoted. 

Ipecacuanha:  Costa  Rican  £33.60  kg,  cif. 

Jalap:  Mexican  £2,915  metric  ton,  cif. 

Kola  nuts:  £1 80  metric  ton  spot;  £200,  cif. 

Liquorice:  Root,  no  spot;  £725  metric  ton,  cif.  Block  juice 

£1 ,400  metric  ton  spot. 
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CLASSIFIED 


Post  to 

Classified  Advertisements, 
Chemist  &  Druggist, 
Benn  Publications, 
Sovereign  Way,  Tonbridge, 
Kent  I  rsy  IKW. 
Telephone  Tonbridge  (0732) 
364422.  Telex  95132. 
Ring  Martyn  Fryer  for  further 
information  on  extension  218. 

Publication  date 

Every  Saturday 
Headings 

All  advertisements  appear 
under  apropriate  headings. 
Copy  date  4pm  1  uesday  prior 
to  publication  date. 
Cancellation  deadline 
5pm  Mqnday  prior  to 
publication  date. 

Display  /  Semi  Display  £10.00 
per  single  column  centimetre, 
min  30mm.  Column  width 
42mm. 

Whole  Page  £850.00 
(260mm  x  180mm) 
Half  Page  £450.00 
(125mm  x  180mm) 
Quarter  Page  £240.00 
(125mm  x  88mm) 

Box  Numbers  £2.50  extra 
Series  Discounts 

5%  on  3  insertions  or  over. 
10%  on  7  insertions  or  over. 
15%  on  13  insertions  or  over 

Business  for  sale 

Business  opportunities 

XI  —  TYNE  &  WEAR  —  £36,000 
will  buy  this  long  established  village 
pharmacy  including  freehold 
property  with  2  bedroomed  flat, 
goodwill  and  stock.  Current 
turnover  £68,000  p. a.  including 
1,100  high  value  scripts  p.m.  Lease 
can  be  arranged  if  required. 

X2  —  LINCOLNSHIRE  —  Good 
living  accommodation  is  contained 
in  these  shop  premises  in  the  centre  of 
a  busy  holiday  resort  on  the  Lincoln- 
shire coast.  Turnover  for  1981 
£110,000  with  excellent  profits. 
Scripts  average  1,550  per  month, 
freehold  property  £23,000,  goodwill, 
fixtures  and  fittings  £15,000  plus 
stock  at  valuation. 

X3  —  HAMPSHIRE  —  Large 
modern  premises  out  of  this  coastal 
town  centre.  Available  on  lease  at 
£7,000  p. a.  Estimated  turnover  for 
the  current  year  £240,000,  based  on 
scripts  of  4,500  p.m.  Goodwill 
£170,000  plus  stock  at  valuation. 

X4  —  SUFFOLK  —  This  delightful 
village  pharmacy  close  to  the 
Norfolk  border  offers  charming 
living  accommodation  in  18th 
century  property.  Current  turnover 
£125,000  per  annum.  Scripts  average 
2,250  per  month.  Freehold  property 
for  sale  at  £45,000  +  stock  at 
valuation.  Offers  for  goodwill, 
fixtures  and  fittings  around  £30,000. 


X5  —  SOUTH  MANCHESTER  — 
These  recently  fitted  out  lock  up  lease- 
hold premises  occupy  an  excellent 
trading  site.  In  a  pleasant  Cheshire 
town,  turnover  for  1 98 1  expected  to  be 
around  £130,000  based  on  scripts  of 
2,000  per  month.  Price  asked  for 
goodwill  £25,000  o.n.o.  plus  stock  at 
valuation. 

X6  —  CHESHIRE  /  LANCASHIRE 
BORDER  —  This  High  Street 
pharmacy  offers  considerable  scope 
for  improvement  by  an  energetic 
owner.  Scripts  average  1,500  per 
month,  turnover  £92,000  per  annum. 
Freehold  property  for  sale  at  £23,000. 
Goodwill,  fixtures  and  fittings  £8,000. 
Stock  at  valuation,  £12,500. 

X7  —  W1RRAL  —  Lock  up  premises 
in  very  pleasant  residential  area. 
Turnover  £105,000  p. a.  on  scripts 
2,000  per  month.  Easily  run  business 
on  very  low  rent  and  rates.  Goodwill 
and  fixtures  £15,000  and  stock  at 
valuation. 

X8  —  NORTH  WALES  COASTAL 
AREA  —  This  freehold  property  with 
excellent  3  bedroom  living  accom- 
modation is  situated  sufficiently  far 
enough  outside  of  this  major  holiday 
resort  not  to  be  affected  by  seasonal 
trade.  This  building  is  small  and  easily 
run,  thus  providing  an  ideal  setting  for 
enjoying  outside  activities.  The  prop- 
erty has  a  large  garden  and  there  are 
excellent  views  of  Snowdonia  and  sur- 
rounding countryside.  Property 
£37,000,  stock  at  valuation  approx 
£10,000,  goodwill  and  fixtures  £2,000. 


?<g  ISrnest  JTGeorge 

>Tffi  &  CO  ■ 

rS    GARDALE  HOUSE.  122  GATLEY  ROAD,  GATLEY,  CHEADLE. 
~  CHESHIRE  SK8  4AT  Tel:  061-428  6718/9 


INVITATION  TO  UK 
MANUFACTURERS 

Who  are  interested  to  manufacture  and 
export  the  following  baby  care  products 
under  customer's  own  label  and  design: 


Baby  Powder 
Baby  Lotion 
Baby  Shampoo 
Baby  Oil 
Baby  Wipes 


Baby  Cream 
Baby  Bath  Care 
Baby  Soap 
Baby  Cotton  Swabs 


Interested  parties  should  send  full  details 
of  products  currently  being  made  in  the 
UK,  together  with  samples,  to: 

EASTWYN  LIMITED 
c/o  60a  Cadogan  Square,  London 
SW1X  0EE 


] 


Branded  cosmetic  and  perfumery  specialist  distribution 
service,  including  gift  pack  design  and  production  with 
high  profit  margin  ranges. 

Turnover  net  of  VAT  currently  running 
at  £530,000 

Low  overheads  resulting  in  high  net  profitability 
Offices,  wharehouse  and  all  facilities 
Location  within  15  miles  of  London 

Offers  in  region  of  £125,000  considered 
Apply  box  CD  2827  


UK  Distributor  requires  , . . 

Continental  (EEC)  manufacturer  of  excellent  range  of  skin 
care  products  seeks  a  well  established  UK  distributor  with 
own  national  sales  force  to  sell,  distribute  and  promote 
throughout  the  UK. 

Products  have  the  potential  to  be  a  major  range  for  the 
right  operation. 

Companies  with  a  good  sales  organisation  in  the  major 
multiples  department  stores  and  independent 
chemists  please  contact: 

Box  C&D  2826 
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AGENTS 

Leading  distributors  of  Toiletry  gifts 
and  chemist  sundries  urgently  require 
agents  for: 


"Buckinghamshire,  Berkshire, 
Bedfordshire,  Oxfordshire 

*  Norfolk,  Suffolk, 
Cambridgeshire,  Essex 

*Kent,  Surrey,  Sussex 


Please  apply  at  once  by  phoning 

01-965  7361  (office  hours) 
01-202  2958  (evening) 


AGENTS  WANTED 

To  sell  diabetic  and  health  food  products 

Luxury  items,  first  of  their  kind  in  the  UK.  Unique 
opportunity  for  established  agents  with  contacts  in 
the  chemist,  grocery  and  health  food  markets. 
Good  commission  rates.  Most  areas  available. 

Write  or  phone 

Newform  Foods  Co  Ltd, 
Stanmore,  Middlesex  HA7  1EL. 
Tel  01-204  6968 


TEXTILE  ENTERPRISES  LTD 


require 
TOP  AGENTS 

for  London  and  the  South  East  to  sell  new  type  of  nappy  pant 
direct  to  retail  outlets 
Excellent  rate  of  commission 
Contact: 
Paula  Lamb 
TEXTILE  ENTERPRISES  LTD 
49  Temperly  Road,  London  SW12  8QE 
Tel:  01  675  5232 

Textile  Enterprises  Ltd  is  a  Common  Ownership  Company 


HIGH  CLASS  FRENCH  PERFUMERY  HOUSE  REQUIRES 

SALES  AGENTS 

For  all  areas  of  the  UK.  High  rate  of  commission. 
Please  apply  with  full  details 

Box  C&D  2828 


EXPERIENCED 
REPRESENTATIVES 
for 

YORKSHIRE  AND  GREATER 
MANCHESTER 

Required  to  sell  our  well  established  range  of  high  quality 
generic  preparations  to  wholesale  and  retail  pharmacists  in 

the  Yorkshire  area  and  the  greater  Manchester  area. 
Preference  given  to  applicants  who  are  engaged  in  this  type 
of  selling  at  the  moment  and  who  live  in,  or  adjacent  to,  the 

territories. 

Salary  plus  good  commission.  Company  car,  pension 
scheme,  other  benefits. 
Applications  in  writing  to: 
Mr.  E.  S.  LESTER 
THOMAS  KERFOOT  &  CO.  LTD. 
VALE  OF  BARDSLEY 
ASHTON-UNDER-LYNE 
LANCASHIRE.  OL79RR 


UNIVERSITY  COLLEGE  HOSPITAL 
Gower  Street,  London  WC1 

Pharmacy 
Storekeeper/Clerk 

Work  involved  includes  receipt  and  transfer  of 
incoming  supplies  and  the  associated 
invoicing/clerical  work. 

Applicants  with  relevant  experience  should 
contact  the  Personnel  Department  (telephone 
01-387  9300  ext  381)  quoting  reference  RQ19. 


CHEMICALS, 
PHARMACEUTICALS, 
RAW  MATERIALS 
AND  GENERIC 
PREPARATIONS 

All  round  experienced 
salesman  who  can  work 
independently  for 
Danish/West  German 
associated  companies, 
urgently  required.  Selling  to 
U.K.  consumers  and  merchant 
houses.  Salary  negotiable  part 
fixed  and  part  commission. 
Please  reply  with  curriculum 
vitae  to:  — 

John  A.  Hyde  &  Co., 
5A  High  Street,  Staines, 
Middlesex  TW18  4RE 
Telephone  Staines  52744, 
56111  and  56112 


Business 
opportunities 


UIDoOCM^nPV 


Acquire  a  franchise  to  offer 
smokers  and  slimmers  a 
revolutionary  new  therapy,  made 
possible  by  the  advent  of  video 
equipment,  on  your  own  premises. 

Packages  are  available  to  suit 
your  means  and  your  geographical 
area.  Potential  returns  are 
unlimited. 

Training  and  assistance  with 
marketing  will  be  given. 

First  class  advertising/pr 
support  is  also  available. 

To  find  out  more 

Contact: 
Videotherapy 

P  O.Box  29, 
Saffron  Walden, 
Essex CBIO  IED 
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Stock  Wanted 


Shopfittings 


A.  &  H.  OTTER  LTD 

(established  1920) 

Largest  cash  stock  buyers  in  the  trade  for 
manufacturers'  clearing  lines,  and  retailers'  stocks. 

8  Northburgh  Street,  London  EC1V  OBA 
Tel:  01-253  1184/5 
Telegrams:  "Sarvill",  London  EC1 


DETROIT 
DISPLAY 
SHELVING 

HIGH 
QUALITY 
SHELVING 
UNITS 
approved  by 


NUMARK 


(TCW) 


K  H  WOODFORD&Co  Ltd 
Ring  Now  0202  36272 


SLASH  SHOP 


EQUIPMENT  COSTS 

Competitive  prices  on  shelving,  wall 
fixed  or  freestanding.  SPUR 
READICLIP,  ARNEG.  Plus 
Gondolas.  Baskets,  Dumpers,  Price 
Guns.  Proven  Products.  Prompt 
service.  HP  /  Leasing  available.  Free 
Estimating. 

Home  Counties  Shop  Equipment 
Spur  Howe, 

Ottertpool  Way,  Warford-By-Patt , 
Watford,  Hertfordshire. 
Telephone:  (0923)  34528 


Stock  for  sale 


DISPENSARY 
and  PHARMACY 

Specialists 


'AFRO'  PRODUCTS 

Probably  the  largest  range  of  English,  American  and  Caribbean  'Afro'  products  in  the 
country.  We  offer  a  unique  service  to  the  retailer;  a  fast  delivery  service  in  all  popular 
brands  of  hair  and  skin  cosmetics. 

T.C.B.  Johnson's,  Palmer's,  Dax,  Dark  and  lovely,  etc.,  etc. 

Please  phone  Cliff  Trowse: 

ZEBBRA  WHOLESALERS, 
127  Stoke  Newington  High  St., 
London  N16. 

Phone  01  -249  31 61,  01-254  8784 


Quality  Continental  System  plus 
total  package  NPA  recommended 
NO  system  matches  UMDASCH  for 
quality.  Prices  pleasantly 
competitive.  See  for 
yourself.. .there's  no  obligation. 

Umdasch  System, 
Apeils  Contracts  Ltd.,  Unit  F, 
Dailroad  Industrial  Estate, 
Dallow  Road,  Luton, 
Beds.  LU1 1FP. 
Ring  Luton  (0582)  30833  NOW! 


Complete  service.  N  P  A.  and 

NUMARK  approved 

Eplan  UNIT  SHOPFITTINGS 

Eustace  International 
E  Plan  Estate,  New  Road 
Newhaven,  Sussex  BN9  OAE 
Telephone:  07912-7711 

(TCW| 


EXPORT / 
IMPORT 

British  and  Continental 
pharmaceutical  and 
Veterinary  medicines. 
Available  for  Africa, 

Middle  East  and 
developing  countries. 

If  you  are  buying  or  selling 

we  would  like  to  make 
contact  with  you.  Telex  us 
on:  881  3246  WEMSEC'G, 
Attn.  Mr.  Brian 


Shopfittings 


QDian 
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\  first  class  contact  with  the  Industry 
ind  a  reliable  aid  in  your  profession . . . 


CHEMIST  & 
DRUGGIST 


Directory  1982 


SS«rr 


The  contents  of  your  year-round  reference  guide  include: 

*  Tablet  and  Capsule  Identification  Guide 

*  Buyer's  Guide  to  products  A-Z 

*  Pharmaceutical  Organisations 

*  Manufacturers  and  Suppliers  Index 

*  Hospital  Pharmacists 

*  Emergency  Services 

*  NHS  Pharmaceutical  Officers 

*  Forensic  and  General  Information  o 

*  Who  Owns  Whom  -  A-Z  Index  of  Companies 

*  Multiple  Retail  and  Wholesale  Outlets 


The 

Pharmaceutical 

Industry 
Encapsulated 


Chemist  &  Druggist  Directory  1982 


"The  only  annual  source 
of  information  to  the 
Pharmaceutical  Industr\ 


Please  complete  in  BLOCK  CAPITALS 

Please  supply   copy/ies  of  CHEMIST  &  DRUGGIST  DIRECTORY  1982  (published  February  1982) 

atU.K  £24.00  per  copy  (£27.00  per  copy  after  publication) 
Overseas  £26.00  per  copy  (£29.00  per  copy  after  publication) 


Name 


.  Job  Title 


Tel: 


EIDER  FORM 

ORDER  NOW 

at  the  special 
e-publication  price 

AND  SAVE 

£3.00 

ND  TO: 

^RRY  MEARDON 
:D  DIRECTORY 

iNN  PUBLICATIONS  LTD    I  enclose  my  cheque/P.O.  made  payable  to  Benn  Publications  Ltd,  for  £ 
vIION  HOUSE,  ERIDGE  RD 
JNBRIDGE  WELLS 

NT  TN4  8HF  Signature  Date 


Company 
Address  _ 


Nature  of  Business 


We've  found  more 
ways  to  run  rings  around 

Following     |||^  CYWTTf-M*f"'lt'lfM-l        All  three 

direct  requests     1*1. -M.V^  VA/XAAL/V^  m^V/lX  products  are  on 


Following  rnp  f  l  iTT 

direct  requests  VA/11 
from  Dentists,  Sensodyne  are  introducing  two 
important  new  additions  to  the  range.  Both 
offer  major  benefits  over  the  competition. 

Sensodyne's  new  DENTAL  STICKS  are 
extra-fine  with  a  unique  ski-shaped  end 
designed  to  avoid  damage  to  delicate  gum 
tissue. 

New  Sensodyne  DISCLOSING  TABLETS 
are  pleasant-tasting  and  simple  to  use.  Unlike 
otherdisclosers,  they  effectively  reveal  plaque 
without  discolouring  the  rest  of  the  mouth. 

This  attractive  display  unit  is  completed 
by  Sensodyne  Dental  Floss. 


f  C  LlLlOn    A 1  three 

\*      id»A\/AA  products  are  on 
*  special  bonus  offer,  right  now.  Each  one  is 
the  most  heavily  promoted  brand  to 
Dentists  in  its  own  category.  That  means 
there's  bound  to  be  plenty  of  professional 
recommendation  and  a  great  deal  of  customer 
demand. 

Contact  your  rep  or  ring  us  direct  at 
Hatfield  61151. 

Sensodyne 

Simply  the  best  aids  to  oral  hygiene 

Stafford-Miller  Ltd..  Professional  Relations  Division,  Hatfield, 

Herts.  AL100NZ. 


Sensodyne 


Simply  the  best  aids  to  oral  hygiene 


Sensodyne 
Dental 
Sticks 

Sensodyne 
Disclosing 
Tablets 

Sensodyne 

Dental 

Floss 
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How  to  make  a  big  profit 
from  a  baby  market. 





SudocreQLSS 
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HEALING  C 
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|  HEALING  f^&SSSS 


1.  Sod  Sees.  E^^V^ 
,J*SisW  Sunburn,  CWWaMs,  w 

-  .w  1  "tenants  out  of  rax* 


Stock  and  display 
Sudocrem.  It's  the  baby 
product  which  will  make 
your  profits  grow. 

Primary  healthcare 
professionals  rely  on 
Sudocrem's  safe,  effective 
formulation.  You  can  join 
them  in  recommending 
Sudocrem  with 
confidence. 


Generous  profit 
margins  will  give  you 
better  returns.  Distribution 
only  through  pharmacists 
will  guarantee  constant 
demand. 

Display  Sudocrem 
in  your  shop  and 
make  big  profits 
from  a  baby 
market. 


Sudocrem 


ANTISEPTIC  HEALING  CREAM 

—NAPPY  HAPPINESS- 

Made  in  Ireland  for  Tosara  Products  (UK)  Ltd.,     Distributed  in  Great  Britain  by: 

David  Anthony  Pharmaceuticals  Limited 

59  Crosby  Road  North,  Liverpool,  L22  4QDTel:  051-920  0460 


Bottle  feeding  takes  a  tui 
for  the  better. 

At  some  time  or  other  every  mum  has  wished  for  a  method 
of  controlling  the  flow  of  bottle  feeding. 

Now  Griptight  have  developed  a  simple  and  ingenious  way 
of  satisfying  babies  ever  changing  appetites  and  feeding 
requirements. 

It's  done  with  a  special  Variflo  teat.  This  has  an  oval  hole  so 
that  when  the  bottle  is  rotated  through  90°  the  flow  can  be 
regulated. 

And  Griptight's  understanding  of  babies  feeding  doesn't 
stop  there. 

The  range  of  teats  from  Newborn  through  Fref  lo  and 
Variflo  develops  through  all  stages  of  feeding. 

Used  with  hygienic  Freflo  polycarbonate  bottles,  feeding 
becomes  more  satisfying  and  enjoyable. 

We're  getting  the  message  over  to  more  mums  than  ever 
before  with  full  pages  in  all  the  mother  and  baby  magazines. 

So  stock  early,  your  sales  are  bound  to  take  a  turn  for  the 

bettertoo-  '-w:rm-m 

fref 


by  Griptight. 
Little  things  mean  a  lot. 

Lewis  Woolf  Griptight  Ltd.,  144  Oakfield  Road,  Birmingham  B29  7EE.  Tel:  021-472  4211. 


reflo 


CO'AlETE  WITH  FIJI?  LATDI 
FfifftO  TEAT,  CAT.  BfiCANn 
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The  joys  of  babyhood 
—  colic,  vomiting  . . . 

By  Dr  A.  Li  Wan  Po,  MPS,  dept  of  pharmacy,  University  of  Aston. 

Recommending  non-prescription  products  is  often 
difficult  and  particularly  so  for  paediatric  patients  — 
almost  invariably,  the  child  is  not  present  when  advice  is 
sought.  Fortunately,  with  proper  interview  of  the 
parents  it  is  often  possible  to  reassure  them  that  nothing 
is  very  much  wrong  with  their  children.  Occasionally, 
useful  remedies  can  be  prescribed.  This  article  looks  at 
the  common  gastro-intestinal  problems  in  children 
together  with  some  newer  non-prescription  remedies  — 
nappy  rash  is  similarly  reviewed. 


Vomiting,  colic,  diarrhoea  and 
constipation  make  up  the  bulk  of  the 
gastro-intestinal  complaints  —  vomiting 
often  accompanies  upper  respiratory  tract 
infections  and  many  parents  describe  the 
regurgitation  of  one  or  two  spoonfuls  of 
food  as  vomiting. 

Clearly  then,  careful  interview  of  the 
parents  is  required.  Where  minimal  and 
very  occasional  regurgitation  in  infants  is 
involved,  reassurance  is  all  that  is  required 
but  feeding  in  the  upright  position  and 
careful  burping  before  returning  the 
infant  back  to  its  cot  are  to  be 
recommended.  A  coughing  bout  may 
initiate  reflex  vomiting  but  isolated 
episodes  are  not  serious. 

Whenever  vomiting  is  serious  enough 
to  require  treatment,  referal  to  a  medical 
practitioner  is  necessary.  Potentially 
serious  conditions  such  as  meningitis  and 
acute  peritonitis  often  present  themselves 
with  vomiting  as  an  initial  symptom. 
Immediate  medical  attention  is  needed 
particularly  if  the  vomitus  is  bile-stained 
or  if  the  child  looks  decidedly  unwell. 
There  are  no  effective  non-prescription 
remedies  for  vomiting  although 
promethazine  elixir  may  occasionally  be 
helpful. 


The  causes  of  colic 


Colic  can  be  defined  as  paroxysmal  pain 
in  the  abdomen.  In  infants  and  children, 
the  condition  is  most  often  of  intestinal 
origin.  Infantile  colic  is  characterised  by 
the  difficulty  in  identifying  any  organic 
cause.  The  intermittent  pain  however 
usually  starts  after  feeding  and  the  infant 
who  is  commonly  under  three  months  of 
age  often  seems  to  be  prone  to  excessive 
belching,  intestinal  rumbling  and  flatus. 

The  fact  that  young  infants  are 
involved  raises  the  question  whether  home 
treatment  is  at  all  justified.  Where  the 
infant  is  quite  clearly  suffering  from 
severe  pain,  the  parents  should  be  directed 
to  consult  a  doctor  at  once.  In  the 
majority  of  cases  previous  episodes  point 


to  uncomplicated  infantile  colic. 

As  with  regurgitation  mothers  should 
be  advised  to  minimise  air  entrapment 
during  feeding.  Over-delayed  feeds  lead  to 
too  rapid  ingestion  by  the  infant  and  a 
consequent  increase  in  air  intake. 
Therefore  bringing  forward  the  feeding 
times  perhaps  by  half  an  hour  may  be  a 
helpful  step.  When  the  mothers  insist  that 
these  measures  have  failed  to  bring  relief, 
a  suitable  non-prescription  remedy  may 
be  recommended.  Three  groups  of 
ingredients  may  be  chosen:  antacids, 
volatile  oils  and  dimethicone. 

Of  the  antacids,  sodium  bicarbonate 
has  traditionally  been  the  most  commonly 
used  in  paediatric  preparations  and  forms 
the  basis  of  mixtures  such  as  gripe  waters 
and  Carminative  Mixture  Paediatric 
(BPC).  Excessive  and  long-term  use  are 
not  advised.  Volatile  oils  from  ginger  root 
and  dill  produce  pleasant-tasting  waters 
which  infants  quickly  acquire  a  taste  for. 

Dimethicone  is  available  either  alone 
(Dentinox  colic  drops)  or  in  combination 
with  antacids  (Asilone  for  infants)  for  the 
treatment  of  wind  pains.  It  is  not  known 
whether  one  is  more  effective  than  the 
other  or  indeed  whether  either  is  effective. 
There  is  however  sufficient  evidence  to 
show  that  dimethicone  when  suitably 
formulated  is  effective  in  relieving 
flatulence  particularly  when  brought 
about  by  enforced  bed-rest  as  in  post- 
surgical convalescence.  Its  mode  of  action 
requires  a  large  surface  area  in  contact 
with  entrapped  air  to  bring  about  its 
expulsion.  Theoretically  therefore,  a 
finely  dispersed  system  is  an  advantage. 


Dire  diarrhoea 


Acute  diarrhoea  is  said  to  be  the  leading 
cause  of  death  in  children  under  four 
years  of  age  and  world-wide  it  has  been 
estimated  that  as  many  as  500  million 
children  are  affected  annually.  Significant 
progress  has  been  made  in  recent  years  in 
our  understanding  of  the  condition  and  its 
treatment,  so  the  grim  statistics  are  likely 


to  improve  significantly  in  the  coming 
years.  In  the  west,  the  condition  is  usually 
much  less  serious  but  nonetheless  still 
accounts  for  a  large  proportion  of  non- 
surgical admissions  to  hospitals. 
The  two  major  advances  are: 

□  The  recognition  that  viruses  are  the 
commonest  cause  of  diarrhoea. 

□  The  realisation  that  oral  rehydration 
therapy  with  polyelectrolyte  solutions 
represents  the  most  rational  and  effective 
approach  to  the  management  of  acute 
diarrhoea. 

There  is  still  much  debate  about  the 
best  rehydration  fluid  and  in  particular 
about  the  electrolyte  content.  It  has  been 
argued  that  what  may  be  suitable  for  use 
in  tropical  countries,  where  the  patients 
are  often  low  in  sodium  even  before  the 
diarrhoeal  attacks,  may  be  too  strong  for 
patients  in  western  countries.  Similarly 
what  may  be  ideal  for  use  under  an 
intensive  care  setting  may  be  unsuitable 
for  home  use.  The  glucose-salt  solution  of 
the  World  Health  Organisation  for 
example  is  90  millimolar  in  sodium  while 
Glucose  Electrolyte  Supplement  of  the 
British  Pharmaceutical  Codex 
(Supplement  1976),  is  only  35  millimolar 
in  sodium.  The  latter  is  generally 
preferred  for  use  in  Britain  and  is 
available  in  convenient,  albeit  expensive 
sachets,  as  Dioralyte.  The  clear 
instructions  supplied  by  the 
manufacturers  are  particularly  useful. 
Glucose  is  included  in  the  formula  as  it 
has  been  shown  that  sodium  absorption  is 
coupled  with  its  absorption  and  that 
rehydration  is  faster  with  the 
combination. 

The  use  of  lemonade  and  other 
products  such  as  Lucozade,  which  contain 
a  high  solute  content,  should  not  be  used 
for  rehydration  as  several  cases  of 
hypernatraemic  dehydration  have  been 
reported  to  follow  from  this  practice.  For 
the  same  reason  reconstitution  with  milk 
powder  is  not  safe. 

Most  patients  will  recover  rapidly  and 
uneventfully  with  adequate  rehydration 
but  unfortunately  for  various  reasons  a 
few  will  fail  to  improve  at  home.  This  is 
particularly  true  of  those  who  are  already 
dehydrated  by  the  time  advice  is  sought. 
Some  will  show  intolerance  to  gluclose. 
To  guard  against  these  possibilities, 
parents  should  be  told  to  seek  immediate 
help  from  their  doctors  if  the  child  looks 
drowsy  and  also  suffers  from  vomiting. 
Any  deterioration  in  the  child's  condition 
should  also  be  reported  without  delay. 

Kaolin  Paediatric  Mixture  (BPC)  is  of 
course  a  well  tried  and  tested  product. 
Surprisingly,  the  test  results  with  such 
adsorbent  systems  have  never  been 
impressive  or  even  convincing.  Claims 
made  for  these  products  include  the 
adsorption  of  toxins,  enteroviruses  and 
bacteria.  The  product  will  continue  to  be 
prescribed  because  of  its  good  safety 
record  and  its  placebo  effect  on  the 
prescriber  both  in  the  pharmacy  and  the 
surgery. 

A  recent  introduction  to  the  British 
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market  is  a  suspension  of  bismuth 
subsalicylate  (Pepto-Bismol).  The  product 
is  recommended  by  the  manufacturers  for 
the  treatment  of  diarrhoea  and  paediatric 
dosages  are  given.  Recent  studies  have 
shown  that  over  90  per  cent  of  the 
salicylate  present  in  the  product  is 
absorbed  following  oral  ingestion  by  both 
adults  and  children.  Repeated  doses  may 
lead  to  salicylate  accumulation  and 
intoxication.  The  product  should 
therefore  not  be  recommended  for 
children.  It  is  worth  noting  that  the 
children  may  additionally  be  receiving 
analgesics  including  salicylates  if  fever  is 
present. 

. . .  followed  by 
a  nappy  rash? 

Diarrhoeal  attacks  are  often  followed  by 
nappy  rash  which  may  therefore  be 
conveniently  discussed  here.  Until 
recently,  the  generally  accepted  theory 
explaining  the  aetiology  of  the  condition 
has  been  that  specific  bacteria  break  down 
urinary  urea  into  ammonia  which  then 
initiates  a  contact  dermatitis  —  the  term 
ammoniacal  dermatitis  is  in  fact  often 
taken  as  a  synonym  for  nappy  rash. 

Recent  work  has  shown  that  the 
condition  is  much  more  complex. 
Determination  of  free  ammonia  in  the 
nappy  squeezings  from  infants  with  and 


without  nappy  rash  shows  that  there  was 
no  difference  between  the  two  groups. 
Application  of  highly  ammoniacal  urine 
to  intact  infant  skin  also  failed  to  initiate 
nappy  rash  although  the  same  application 
to  occluded  scarified  skin  did.  This  may 
explain  why  over-tight  occulsive  plastic 
pants  are  particularly  conducive  to  nappy 
rash.  Despite  these  new  insights  into  the 
condition,  the  traditional  approach  to 
treatment  is  still  rational. 

The  first  step  is  to  ensure  that  nappies 
are  changed  as  soon  as  possible  after  being 
soiled.  Contact  with  faeces  should  be 
minimised  as  much  as  possible.  After 
thorough  cleansing,  a  suitable  barrier 
cream  should  then  be  applied. 
Compliance  with  these  instructions  is 
much  more  difficult  than  is  apparent. 
Perhaps  labels  for  barrier  creams 
dispensed  or  sold  for  the  prevention  and 
treatment  of  nappy  rash  should  include 
wordings  such  as  "Clean  affected  areas 
with  warm  water,  dry,  replace  soiled 
nappy  with  a  fresh  one  after  applying  the 
cream  to  the  whole  nappy  area.  Repeat 
two  hourly  and  immediately  before  bed- 
time at  night." 

For  night-time  use  terry  nappies  with 
their  higher  water  holding  capacity  are 
preferable  to  disposable  nappies.  One- 
way nappy  liners  are  also  useful. 

A  whole  range  of  elegant  and  pleasant 
barrier  creams  are  available.  Creams  are 
usually  less  traumatic  to  apply  to  the 
irritated  skin  than  stiff  ointments.  A 
silicone-containing  cream  may  offer 


added  advantages  and  Siopel  cream  is  a 
good  example  and  is  moderately  priced. 
Boric  acid  and  mercury  containing 
products  (eg  Conotrane)  should  not  be 
applied  to  the  nappy  area  —  these 
compounds  are  known  to  be  absorbed 
percutaneously.  Since  the  infant's  skin  is 
more  permeable  than  that  of  the  adult  and 
since  the  barrier  properties  of  the  skin  are 
compromised  by  nappy  rash,  enhanced 
absorption  can  be  expected.  The  occlusive 
effect  of  nappies  will  of  course  make 
matters  even  worse. 

Nappy  rashes  which  have  lasted  for 
more  than  a  few  days  are  almost 
invariably  infected  by  Candida  albicans. 
More  rarely  Staphylococcus  aureus  may 
also  be  isolated.  Secondary  infections  are 
characterised  by  the  presence  of  isolated 
lesions  or  spots.  Concurrent  oral  infection 
by  C.  albicans  may  also  be  observed. 
Infected  nappy  rashes  will  of  course  need 
appropriate  antifungal  or  anti-microbial 
therapy.  While  a  case  may  be  made  for  the 
use  of  the  weaker  topical  steroids  such  as 
hydrocortisone  in  the  initial  inflammatory 
stages  of  nappy  rash,  more  potent  steroids 
are  unjustified.  Antimicrobial  cover  is 
required  if  steroids  are  used.  Gentian 
violet  paint  which  is  available  without 
prescription  still  has  its  proponents  within 
both  the  medical  and  the  pharmaceutical 
professions.  More  effective  antimicrobial 
agents  such  as  nystatin,  miconazole,  and 
clotrimazole  are  now  available  and  there 
seems  to  be  little  point  in  delaying  relief 
with  the  use  of  unproven  products.  ■ 


A  teething  baby 


The  pain  and  discomfort  of 
teething  is  surely  enough  for  a 
six-month  old  baby,  without  him 

needs  more  than  i^sssl0** 

■  •   ^  ■      Which  is  why  we  include  a  number 

Jfc    |  IflS  nrB^r  ■^B^BB  of  rather  special  ingredients  in 

«  mmmmm^f  m  Dentinox  teething  gel. 

Tincture  of  myrrh,  for  instance,  is  included  to  correct  excessive  salivation-a  particularly 
common  problem  for  teething  babies.  Chamomile  tincture  helps  to  reduce  inflammation 
of  the  troubled  gums.  And  cetylpyridinium  chloride  lessens  the  danger 
of  any  infection  developing. 

Our  first  priority  though,  is  to  relieve  the  pain  swiftly  and  safely. 
Which  is  why  we  include  lignocaine  hydrochloride.  And  we  make 
sure  that  all  the  ingredients  are  included  at  a  level  that  avoids  any 
danger  of  overdosage.  Even  if  the  baby  were  to  swallow  the 
contents  of  a  whole  tube  accidentally. 

So  next  time  a  mother  of  a  teething  baby  comes  to  you  for 
advice,  remember  Dentinox.  It's  specially  formulated  for  babies. 

For  copies  of  our  clinics  poster,  mother's  leaflet  and  samples  of  Dentinox 
gel,  contact  D.D.D.  Ltd.,  94  Rickmansworth  Road,  Watford,  Herts  WD1  7JJ. 


Dentinox  teething  gel. 
It  contains  rather  special  ingredients, 


DENTINOX 
teething  gel 


because  babies  are  rather  special. 
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introducing  one  of 
your  biggest  customers. 


Around  700,000  babies  are  born  in  Britain 
very  year. 

That's  almost  2,000  every  day. 

These  statistics  are  important  when  you 
onsider  that  more  hospitals  use  Gold  Cap 
MA*  than  any  other  baby  milk  formula. 

It's  hardly  surprising,  therefore,  that  mothers 
/ho  bottle  feed  their  babies  respect  professional 
pinion  and  purchase  more  Gold  Cap  SMA 
ran  any  other  brand. 

It's  that  confidence  which  makes  Gold  Cap 
MA  far  and  away  the  brand  leader  with  over 
ne  third  of  the  total  market. 


Order  your  supplies  of  Gold  Cap  SMA  today. 
And  look  forward  to  a  healthy  growth  in  sales. 

Breast  milk  is  the  preferred  feeding  for 
the  newborn.  Infant  formula  is  intended  to 
replace  or  supplement  breast  milk  when  breast 
feeding  is  not  possible  or  is  insu  fficient,  or 
when  mothers  elect  not  to  breast  feed. 
Professional  advice  should  be  followed  on 
matters  of  infant  feeding  and  the  cost  of  formula 
considered  when  deciding  how  to  feed  babies. 

~l~2  wyeth  Nutrition 
MM  Leading  the  way 

Wyeth  Laboratories  (Jolm  Wyeth  X,  Brother  Ltd.) 
Hi  intercom  be  I  me  South  laplow,  Man  lenlieaii,  IV  i  ks 
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SKIMMED  MILK  WITH  NON-MILK  FAT 


What  own  label  can 
do  for  babycare  sales 

The  general  principles  behind  the  own  label  concept  of 
marketing  own  brand  products  is  to  give  the  specific 
advantage  of  "exclusivity  of  franchise"  for  that  brand, 
primarily  to  a  specific  retailer  group,  and  where  a 
voluntary  group  is  concerned,  to  the  wholesale 
distributor  as  well. 


To  be  successful  and  have  credibility  for 
the  consumer,  own  label  products  should 
follow  these  criteria: 

□  The  product  must  show  a  meaningful 
saving  against  major  brands  and  give  the 
retailer  a  higher  than  normal  margin  — 
this  will  protect  his  cash  margin  on  the 
lower  priced  own  brand  products. 

□  The  quality  must  be  maintained  to  gain 
a  high  acceptance  level  by  the  consumer 
and  so  stand  up  against  the  major  brands. 
The  retailer's  image  will  then  be  enhanced 
and  customer  loyalty  built  up  in  a  highly 
competitive  environment. 

□  The  price  must  of  course  be  lower  than 
branded  products  and  wherever  possible 
give  better  value  for  money,  ie  larger  pack 
sizes.  Promotion  of  own  brands  should 
not  necessarily  be  by  deep  price  cuts  —  the 
consumer  will  expect  own  label  products 
to  be  at  the  lowest  price  possible  all  the 
time.  However,  stability  of  price  is 
appreciated  by  the  consumer,  coupled 
with  quality  and  value. 


□  Volume  turnover  potential  is  essential 
—  the  higher  margins  of  own  brands  can 
increase  the  overall  profitability  of  the 
retailer's  business. 

Actively  selling  own  brands  has  many 
advantages  for  enhancing  the  overall 
profitability  at  a  pharmacy.  The  quality 
and  value  image  will  build  store  traffic 
and  give  the  retailer  a  high  degree  of 
flexibility  to  meet  competition.  Also,  the 
consumer  cannot  make  direct  price 
comparison  with  another  competitor's 
own  brands.  And  most  important  of  all, 
the  overall  gross  profit  on  OTC  sales  will 
be  enhanced —  providing  the  sales  of  own 
brands  achieve  a  meaningful  percentage 
of  the  total  OTC  turnover. 

A  firm  commitment  to  such  a 
programme  is  required  —  these  products 
must  be  well  merchandised  alongside  the 
major  brands  to  reflect  the  savings  to  the 
consumer  and  build  a  sound  profitable 
business. 


A  look  at  Nusoft's 
hard  sell 

The  philosophy  behind  NPA  own  brands 
has  not  changed  since  it's  inception  — 
indeed  Keith  Sinclair,  ICML's  marketing 
controller,  has  just  spelt  it  out  in  the 
preceding  paragraphs.  "Nusoft  baby 
products  epitomises  the  own  brand 
marketing  criteria,"  he  says 

The  range  of  29  products  represents  a 
very  strong  weapon  to  enable  the 
independent  chemist  to  meet  and  beat  the 
competition  in  the  High  Street.  The 
quality  and  value  aspect  is  known  to  have 
a  high  consumer  acceptance.  The 
presentation  of  the  range  with  it's 
attractive  nursery  rhyme  theme  and  well- 
established  packaging  is  exclusive  to  NPA 
member  chemists." 

Market  research  now  tells  us  that  the 
food  sector  of  retailing  dominates  the 
toothpaste  and  hair  care  markets,  leaving 
only  15  and  17  per  cent  respectively  of 
these  markets  to  the  independent  chemist. 
It  is  of  the  utmost  significance  to  note  that 
in  respect  of  babycare,  they  still  command 
over  30  per  cent  of  the  total  market  — 
because  the  expectant  or  young  mothers 
can  get  invaluable  advice  and  guidance  on 
the  care  of  her  baby  from  her  local 


pharmacist. 

The  objectives  of  the  NPA's 
marketing  policy  for  Nusoft  baby 
products  continues  to  be  the  maintenance 
of  a  comprehensive  range  and  where 
possible  expansion,  giving  the  consumers 
meaningful  savings  on  quality  products  — 
the  retailer's  profit  will  be  enhanced  to 
offset  the  ever  decreasing  margins  on  the 
highly  promoted  major  brands. 


Mr  Sinclair  believes  the  extra  profit 
will  compensate  in  some  way  for  the 
advice  and  time  the  pharmacist  has  to 
devote  to  maintain  a  high  degree  of 
personal  service  in  this  "most  valuable 
consumer  sector". 

The  range  is  promoted  for  five  out  of 
twelve  months  in  any  year,  giving  the 
independent  pharmacist  a  valuable 
merchandising  tool  to  build  customer 
loyalty  and  volume. 

1982  —  a  right  Royal  year 

Keith  Sinclair  is  in  no  doubt  as  to  the 
trend  in  the  babycare  market  for  1982: 
"With  the  advent  of  the  'royal  birth', 
1982  will  be  the  baby  year.  And  this 
market  —  which  has  shown  little  growth 
recently  but  unlike  other  OTC  areas,  has 
not  declined  —  should  show  a  marked 
upward  trend". 

He  says:  "It  is  of  the  utmost 
importance  for  the  independent  chemist 
to  realise  that  he  must  prepare  his  business 
now  to  consolidate  his  strong  position  in 
this  market.  It  will  be  a  golden 
opportunity  to  increase  sales  throughout 
his  OTC  business  as  there  is  no  doubt  that 
babycare  products  will  be  at  their  peak 
sales  during  the  early  Summer  months". 

Special  attention  to  allocation  of  space 
and  prominent  well-merchandised  shelves 
will  pay  dividends.  "In  this  market  there 
are  only  three  major  ranges  of  babycare 
products,  Johnson  &  Johnson,  Maws  and 
the  most  comprehensive  all  —  Nusoft. 

"The  exclusive  own  brands  will  enable 
the  retail  chemist  to  rationalise  out  the 
slower  selling  'part  range  brands', 
relieving  shelf  space  pressure,  giving  a 
highly  improved  appearance  to  this  most 
important  section." 

Nusoft  baby  products  will  be  heavily 
promoted  during  1982  with  "activity 
increased  by  a  considerable  amount  above 
the  level  seen  in  the  extensive  1981 
programme". 


A  selection  of  babycare  products  from  the 
Nusoft  range  —  the  NPA  own  brand 
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Vantage  range  vital 
for  Vestric 

The  philosophy  behind  Vestric's  own 
label  range  of  babycare  and 
supplementary  products  is  pithy: 
"Quality  products  at  keen  prices". 

The  Vantage  babycare  range  was 
introduced  in  the  Autumn  of  1981  and  is, 
according  to  manager,  Alan  Turner:  "Far 
from  just  another  new  range  —  it  plays  a 
vital  role  in  the  Vantage  scheme  to 
provide  as  much  support  as  possible  for 
independent  pharmacists  in  their  battle 
against  the  supermarkets." 

The  range  was  launched  after  an 
extensive  research  programme  (C&D, 
October  17,  p729).  Vestric  see  pharmacists 
maintaining  a  healthy  share  of  the 
babycare  market,  and  the  babycare 
products  included  in  the  own  label  range 
are  products  which  account  for  an 
estimated  70  per  cent  of  the  market.  The 
stress  on  high  quality  —  manufacturers 
for  Vantage  include  Kimberley-Clark, 
Smith  &  Nephew,  Maws  and  Jeyes  —  is 
seen  by  Vestric  as  critical  for  the 
programme.  "In  the  realm  of  babycare 
and  health  products,  standards  are  clearly 
of  utmost  importance",  says  Alan 
Turner. 

"The  caring  expertise  available  from 
the  pharmacist  and  his  or  her  assistants, 
who  are  able  to  offer  a  free  advice  service 
to  parents  and  other  buyers  of  babycare 
products,  is  obviously  a  far  cry  from  the 
hurried  disinterest  of  supermarket  check 
out  staff." 

The  immediate  success  of  this  range, 
with  an  estimated  £50,000  worth  sold  at 
the  recent  launch  presentations  held  in  23 
locations  throughout  the  UK,  backs 
Vestric's  belief  that  items  in  the  range  will 
be  seen  as  a  reliable  "second  line". 

Competitive  prices,  along  with  the 
high  quality  and  a  vigorous  programme  of 
advertising  support,  mean  pharmacies 
achieve  a  profit  on  return  of  around  25 
per  cent  on  the  range,  with  14  babycare 
products  among  the  21  lines  currently  on 
the  market.  "The  new  name  is  making  an 
impact,"  says  Alan  Turner.  "Customers 
are  already  asking  for  Vantage  products 

Some  of  the  Vantage  babycare  range 


by  name  despite  their  short  time  on  the 
market." 

Latest  arrival  in  the  range  is  an  all-in- 
one  disposable  nappy  with  elasticated  leg. 
The  other  products  are  nappy  liners, 
cotton  buds,  polycarbonate  feeding 
bottles,  teats,  soothers,  petroleum  jelly, 
pants  including  snap-ons,  lotion,  bath 
care,  shampoo,  powder  and  wipes. 

The  £100,000  advertising  campaign  of 
last  Autumn,  to  both  trade  and 
customers,  is  now  being  followed  by 
considerable  expenditure  in  national 
dailies.  The  pack  design  is  in  line  with  the 
Vantage  shopfront  fascias. 

Vestric  say  their  confidence  in  the 
solid  future  of  the  pharmacist  in  the 
babycare  market  could  well  result  in 
further  expansion  of  the  Vantage  range. 
However,  products  such  as  toothpaste  are 
unlikely  to  be  added  because  the  market  is 
too  fragmented. 

Beyond  saying  that  the  early  success  of 
the  babycare  range  is  causing 
"considerable  excitement",  Vestric  say  it 
is  too  early  to  give  market  share  figures. 
"But  Vantage  is  quickly  establishing  a 
reputation  as  a  well-presented,  good 
quality  range.  This  will  be  consolidated  by 
future  inroads  into  the  babycare  market. 

All-in-one  TV  boost 
for  Unichem  range 

Unichem  are  no  strangers  to  own-brand 
baby  products  which,  they  say,  "have 
been  a  colossal  sales  success".  Up  until 
1977,  they  marketed  a  limited  range  of 
baby  lines  under  the  Kemval  name  but 
consumer  research  confirmed  the  belief 
that  housewives  did  not  link  the  name 
with  value  in  the  chemists. 

Within  a  year  of  introducing  the 
products  in  the  new  baby-blue  Unichem 
packaging,  sales  reached  £250,000  and  in 
1979,  £450,000  worth  of  baby  products 
were  sold. 

Bill  Hart,  Unichem's  assistant 
marketing  director,  sees  two  main  market 
influences  for  the  range's  success:  the 
increase  in  coverage  on  television,  radio 
and  in  the  Press  on  baby  products  in 
general;  and  the  increasing  demand  of 


'All-in-one'  with  Unichem 

young  mothers  for  babycare  aids  that 

make  life  as  simple  as  possible. 

In  1980,  when  Unichem  placed  its  first 
consumer  advertisement,  sales  leapt  to 
£850,000.  So  last  year  Unichem  decided 
the  time  was  right  to  centre  baby  products 
in  a  campaign  to  improve  its  share  of  the 
OTC  market  and  £1 50,000  was  set  aside 
for  consumer  advertising  aimed  at 
mothers  and  mothers-to-be.  The 
campaign  mirrored  the  philosophy  that  all 
major  consumer  advertising  should  be 
related  to  products  sold  only  in  chemists. 
"Traditionally,  the  friendly  local  High 
Street  chemist  has  always  been  regarded  as 
a  source  for  advice  on  baby  care  products 
and  this  has  always  influenced  our 
marketing  decisions,"  says  Bill  Hart. 

By  1981  sales  had  soared  to  £  1 . 3 
million  —  an  increase  of  55  per  cent  on 
the  previous  year.  The  favourable 
response  from  chemists  to  1981  's 
consumer  advertising  coupled  with  the 
increase  in  sales,  persuaded  Unichem  to 
spend  £250,000  this  year  on  television 
advertising,  centred  on  elasticated  all-in- 
one  nappies  (C&D  January  2,  plO).  The 
30-second  ad  will  be  screened  at  peak 
viewing  times  and  between  12  noon  and 
3pm  so  as  to  reach  a  high  percentage  of 
mothers  with  young  children. 

"Members  have  received  our  1981 
advertising  extremely  enthusiastically," 
explains  Hart.  "And  as  far  as  we  know, 
Unichem  is  the  only  pharmaceutical 
wholesaler  ever  to  advertise  its  own 
products  on  television,  so  this  venture  is 
extremely  important. 

There  are  now  14  products  in  the 
range.  Five  products  were  introduced  in 
1981  and  more  items  will  be  introduced 
this  year.  ■ 


TISlY  SOOTHERS 
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Farley's  are  back  on  the  box 

Bv  popular  demand  the  Farley's  Golden  Discs    of  money  behind  us,  we'll  be  coming  over  big 


of  Goodness  show  is  back  on  the  box  in  February  and 
March. 

Our  smash-hit  commercials  featuring  those 
blockbusting  hits  of  the  fifties  "Be-Bop-A-Luta"  and 
"Chantilly  Lace"  bopped  their  way  to  top  of  the  charts 
with  mums.  And  that's  the  way  we  mean  to  stay- 
undisputed  brand  leader. 

That's  not  all.  Farley's  are  spending  a  total  of 
£700,000  on  TV,  on-pack  and  in-store  promotions, 
P.O.S.  and  other  below-the-line  activity.  With  this  kind 


^  with 

new  mums.They'll  be  rocking  in  the  aisles  of  stores  i 
and  down  the  country,  clamouring 
for  those  Golden  Discs  of 
Goodness— Farley's  Rusks. 
And  we  all  know  when  young 
mums  go  shopping,  it's  great 
for  business! 

So  get  in  the  Farley's 
and  put  them  up  front.  'Cos  we 
really  know  how  to  move  'em! 


HHB 


FOODS 


Birthrate  slows  and  with 
it  sales  and  'share'  

In  1981  the  previously  burgeoning  birthrate  declined 
embarrassing  the  pundits,  and  the  £100  million  market 
for  prepared  baby  foods  suffered  accordingly  with 
volume  down  in  both  the  babymeal  and  babymilk 
sectors  —  the  independent  chemists'  share  of  the  meals 
and  rusks  sales  declined  but  remained  steady  in  milks, 
syrups,  cereals  and  other  categories. 


Although  accurate  information  is  still  not 
available  from  the  Office  of  Population 
and  Census  Survey  there  are  strong 
indications  that  the  1981  UK  birth  rate 
declined  by  nearly  4  per  cent  in  contrast  to 
earlier  predictions  of  a  continued 
increase.  The  downward  trend  in  the  birth 
rate  is  forecast  to  level  out  in  1982  and  a 
more  optimistic  outlook  is  predicted  for 
1983  as  the  economy  improves. 

Cow  &  Gate  say  this  decline  in  the 
birth  rate  has  obviously  affected  all 
sectors  of  the  baby  feeding  market,  and 
has  lead  to  a  more  aggressive  marketing 
approach  from  many  of  the  leading 
manufacturers.  "We  plan  to  continue  to 
vigorously  support  the  independent  sector 
with  promotional  activity  through  all 
major  wholesalers,"  says  marketing 
manager  Mike  Whitcroft. 

In  the  meals  sector  alone  Cow  &  Gate 
say  volume  is  down  by  10  per  cent  overall 
on  1980  and  value  by  1  per  cent  —  the 
independent  chemist  has  fared  much 
worse  with  a  6  per  cent  loss  of  market 
share  to  sales  of  £8.5  million  (a  19  per  cent 
share)  from  £10.3  million  (a  25  per  cent 
share)  in  a  market  worth  £45m  in  1981. 
Heinz  say  meals  is  a  £50m  sector  and  their 
share  through  all  outlets  stands  at  64.7  per 
cent,  outselling  their  nearest  competitor 
through  all  chemists  three  times. 

For  Cow  &  Gate  jars  took  25.2  per 
cent  of  meal  sales  in  the  independent 
against  Heinz's  49.6  per  cent  (4.6  jars  and 
45  cans).  Sales  of  "dry"  meals  are  put  at 
25.2  per  cent  (up  0.7  per  cent)  with 
Robinsons  taking  13.6  per  cent  (16.6  in 
1980). 

Both  Heinz  and  Cow  &  Gate  see  baby 
yoghurts  as  a  growth  sector,  taking  their 
cue  from  the  adult  market  —  also  baby 
muesli's  for  Heinz. 

Heinz  and  Robinson  are  to  place 
greater  emphasis  on  supporting  their 
brands  through  the  clinics.  Heinz  have  set 
up  a  new  team  of  advisors  to  call  on  them. 
Their  function  is  to  discuss  current 
practices  in  mixed  feeding  and  explain 
"the  Heinz  approach  to  infant  feeding," 
to  health  visitors  —  a  new  20  minute  film 


has  been  produced  especially  for  health 
visitors'  use. 

Robinsons'  team  of  30  baby  food 
advisors  cover  clinics  in  England  and, 
since  January,  major  conurbations  in 
Scotland  as  well  —  almost  all  are  health 
visitors.  Their  free  educational  literature 
is  to  have  a  major  face-lift  in  1982. 
Redemption  of  cash  bonuses  in  their 
"Baby  Bonus"  promotion  have  been 
"very  encouraging  to  date"  —  it 
continues  to  the  end  of  May.  Robinson's 
has  retained  a  15  per  cent  share  of  the 
market  (only  £41m  as  they  see  it)  as  "the 
only  brand  to  offer  a  complete  range  of 
goods"  and  put  their  portion  of  the  dry 
sector  at  60  per  cent  by  volume  (if 
analysed  as  meal  time  servings). 


Cow  &  Gate  will  again  run  promotions 
offering  free  toys  in  return  for  a  specified 
number  of  proofs  of  purchase  —  in  the 
spring  a  baby  sleepsuit  (£2.75  plus  £0.24 
p&p)  will  be  promoted  on  over  3  million 
packs  and  supported  by  leaflets  and 
posters. 

Heinz  will  again  use  "continuous 
television  advertising"  in  the  afternoons 
and  also  the  Press,  with  insertions  in 
parents'  and  womens'  magazines,  baby 


annuals  and  medical  journals. 

Milupa  continue  to  report  increasing 
sales  and  a  greater  share  of  the  baby  food 
market  —  in  the  recent  "Better 
Breakfasts"  campaign  sales  increased  by 
55  per  cent.  A  similar  "Super  Savouries" 
promotion  for  the  six  dinner-time 
savouries  in  the  range  will  be  supported  at 
POS  and  by  "exciting  trade  incentives." 
More  advertisements  in  mother  and  baby 
Press  and  in  para-medical  journals  as  well 
as  extensive  sampling  to  mothers  and 
medical  "recommenders"  has  been 
scheduled  for  1982. 


A  look  at  rusks 


Farley's  Rusks,  brand  leaders  with  75  per 
cent  of  the  £10m  total  infant  feeding  rusks 
market,  are  receiving  £700,000 
promotional  backing  this  year  from 
Farley  Health  Products. 

The  support  includes  television 
advertising  campaigns,  personalised  in- 
store  promotions,  new  POS  material  and 
an  extensive  programme  of  on-pack  offers 
—  there  will  be  an  on-pack  promotion  in 
March.  Product  manager,  Barbara 
Bufton,  says  "Our  main  objective  this 
year  is  to  reinforce  Farley's  Rusks' 
strength  as  a  wet  cereal  and  to  build  on  the 
brand's  appeal  as  a  nutritious  biscuit." 
Farley's  will  continue  to  promote 
Osterusks  in  the  area  of  recommendation, 
with  a  Press  advertising  campaign,  and 
direct  to  mothers,  via  baby  annuals.  Cow 
&  Gate  are  following  up  the  1981  relaunch 
for  their  Liga  rusks  with  advertising  in  the 
leading  baby  annuals  and  specialist 
mother  Press,  and  sampling  via  the 
Bounty  bag  —  they  put  the  rusk  market  at 
only  £7m  and  say  the  independents'  share 
is  worth  £1 .4m  or  20  per  cent  (25  per  cent 
in  1980). 

Sales  of  Bickiepegs  have  noticably 
increased  over  the  last  six  months  and  will 
be  followed  over  the  next,  with  their  first 
advertisements  in  the  "popular"  papers. 
Sterling  Health's  Delrosa  range  of 

5  syrups  continue  to  dominate  the  baby 

q  syrups  and  juices  market,  with  an 
increased  market  share  of  56  per  cent  — 

I  the  independents'  share  of  a  £4m  market 
remains  at  33  per  cent  in  1981,  according 

|  to  Cow  &  Gate. 

1       Delrosa  will  be  supported  during  1982 
<->  with  colour  advertising  in  the  consumer 
mother  and  baby  magazines  and  in 
specialist  baby  annuals  with  sampling 
through  Bounty  bags.  Everyone  in  the 
market  place  must  be  hoping  for  a 
"Charles  and  Di"  influence  on  last  year's 
unexpected  decline  in  the  birth  rate  — 
except  the  supporters  of  the  small  family 
car.  ■ 

For  a  review  of  the  baby  market  turn  to 
pl4 
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DISPOSABLES 


Chemists  keep 
their  share  of 
growth  market 

The  baby  bottoms  boom 
continues  to  reverberate 
around  an  otherwise 
sleeping  market  place  and 
excites  both  manufacturers 
and  retailers  alike  —  and 
particularly  chemists. 

Sales  are  set  to  treble  over  the  next  five 
years  according  to  the  Disposable  Baby 
Napkin  Manufacturers  Association,  while 
manufacturers  variously  put  the  current 
value  of  the  market  at  between  £53  and 
£60  million  and  say  it  is  capable  of 
showing  up  to  25  per  cent  growth  in  1982. 
Further  heavy  advertising  and 
promotional  support  for  all  products  — 
including  the  new  brands  —  should  ensure 
this  upward  trend  continues. 

So  the  interested  parties  obviously 
believe  that  there  is  much  potential  for 
growth  left  in  a  market  which  has 
increased  its  value  by  400  per  cent  in  the 
last  five  years  and  230  per  cent  in  the  last 
three.  With  the  number  of  disposable 
nappies  sold  fast  approaching  600  million 
and  a  target  of  at  least  80  per  cent  of  the 
"available  babies'  bottoms"  left  to  aim  at 
this  optimism  has  a  solid  base. 


. . .  but  grocers  'more  aware' 


The  consensus  of  manufacturers  is  that 
the  chemist  still  accounts  for  around  75 
per  cent  of  all  disposable  sales,  with  the 
grocer  approaching  a  20  per  cent  share 
and  other  outlets  standing  at  5  per  cent. 
One  manufacturer  puts  the  chemists' 
share  even  higher  at  80  per  cent  but  warns 
that  the  grocery  trade  is  becoming  more 
aware  of  the  disposable  markets' 
potential. 

Robinsons  of  Chesterfield  suggests 
that  the  chemist  can  continue  to  benefit 
from  the  overall  growth  and  maintain 
share  by  stocking  a  good  selection  of 
leading  brands  in  a  full  range  of  sizes. 

Last  year,  volume  sales  of  disposable 
nappies  increased  by  66  per  cent  and  this 
extra  business  is  particularly  appealing  to 
the  retailer  since  sales  of  disposables  offer 
a  totally  new  profit  source  —  they  do  not 
take  sales  away  from  any  other  product 
category.  "With  more  and  more  grocery 
outlets  beginning  to  sell  disposable 
nappies  it  is  vital  for  the  chemist  to  keep 
stock  levels  up  and  to  allocate  these 


products  sufficient  shelf  space  alongside 
other  babycare  products  in  an  easily 
accessible  area  of  the  shop  —  display  and 
awareness  means  sales". 

The  last  18  or  so  months  has  proved 
without  a  doubt,  say  Robinsons,  that  it  is 
the  elasticated  all-in-one  nappy  that  is 
going  to  create  the  new  business  for 
chemists.  "Over  two  thirds  of  mothers 
know  and  prefer  elasticated  all-in-ones 
over  the  ordinary  all-in-ones  because  of 
the  leakproof  qualities  and  extra  comfort 
that  elasticated  nappies  provide  for  their 
babies". 

Derek  Dix,  Modo's  marketing 
director,  says  the  company's  recent 
launch  of  its  Bobtails  all-in-one  range 
"has  exceeded  our  most  optimistic 
targets".  He  estimates  that  the  market  is 
divided  roughly  70  per  cent  for  all-in-one 
and  30  per  cent  for  the  two-piece  systems: 
"Mothers  are  prepared  to  pay  that  little 
bit  more  for  extra  protection". 

Peaudouce  launched  their  babyslips  in 
the  UK  18  months  ago  as  the  first 
elasticated  product  and  say  they  have 
gained  approximately  15  per  cent  of  the 
total  market.  They  will  continue  to 
support  the  chemist  trade  "who  have  been 
largely  responsible  for  the  Peaudouce 
success  story". 

Colgate-Palmolive  are  sticking  to  their 
July  '81  prediction:  "That  within  five 
years  the  disposable  nappy  market  would 
be  bigger  than  facial  tissues,  bigger  than 
kitchen  towels,  bigger  than  soap". 

They  say  that  six  months  on,  new 
elasticated  Snugglers  have  increased 
Curity's  market  share  by  2  per  cent  to  36 
per  cent  and  claim  "over  50  per  cent  of 
the  UK  hospitals  use  their  product". 

In  spite  of  the  trend  towards  all-in- 
ones  Lilia-White's  Golden  Babe  Bambi 
range  of  insert  nappies  continues  to  hold  a 
healthy  share  of  the  market,  particularly 
through  chemists  where  they  say  it  is  now 
the  leading  insert  brand  with  10  per  cent 
of  the  total  disposable  market.  Bonded 
Fibre  Fabric,  part  of  the  Courtaulds 
group,  report  that  60  per  cent  of  their 
nappy  liner  sales  are  now  one-way  — 
twice  the  percentage  of  three  years  ago. 

Peter  Fewell,  of  Freshtex,  the 
marketing  division  of  BFF,  attributes  this 
to  the  success  of  the  all-in-one  disposable 
nappy.  "Mothers  tend  to  use  one-way 
disposables  on  going  away  occasions  —  at 
weekends,  visiting  the  in-laws,  travelling 
and  so  on.  During  the  week  they  want  to 
keep  the  benefit  of  the  one-way  for  the 
baby,  so  they  are  increasingly  turning 
away  from  the  conventional  nappy  to  the 
type  which  cuts  down  nappy  rash". 

The  DBNMA  are  distributing  a  poster 
for  health  visitors  and  baby  clinics  this 
month.  It  contains: 

□  Illustrations  and  information  on  one- 
size  pads,  graded  pads,  and  standard  and 


elasticated  all-in-one  nappy  systems. 

□  Figures  on  the  average  daily  and  yearly 
costs  of  using  the  different  types  of 
disposable  nappy,  and  on  the  costs  of 
sterilising,  washing  and  drying  terry 
towelling  nappies.  Prices  from  32p  per 
day  for  two  piece  disposables,  59p  for  all- 
in-ones  and  61  Vip  for  terry  nappies. 

□  Information  on  how  disposables  work. 
Chemists  have  historically  lost  their 

share  of  a  variety  of  markets  for  a  variety 
of  reasons  —  some  of  which  will  have 
been  beyond  their  control.  "Disposables" 
are  at  the  moment  "an  asset"  and  must 
not  be  regarded  as  a  disposable  one  but 
jealously  guarded  and  nurtured  —  just 
like  precious  babies  and  their  "booming 
bottoms". 


Promotions 


□  Robinsons  will  spend  £3  million  in 
1982  on  television  and  Press  advertising 
for  Paddi  Cosifits  together  with 
promotional  activity  including 
demonstrations  at  health  centres  and 
clinics. 

□  Bobtails  from  Modo  will  feature  in  an 
"Easter  Bunnies"  promotion. 

□  Support  for  Peaudouce  Baby  slips 
continues  with  advertising  on  television, 
radio  and  in  the  specialist  mother  and 
baby  publications. 

□  Curity  Snugglers  will  carry  a  consumer 
offer  of  a  "baby  record  book"  through 
independent  chemists  and  be  supported 
throughout  1982  by  a  new  national 
30-second  television  commercial.  A 
sampling  insert  is  to  be  included  in  each  of 
the  mother  and  baby  magazines  during 
the  year. 

□  The  DBNMA  poster  is  available  from 
department  15,  28  Newman  Street, 
London  W1P3HA. 


Addresses 


Colgate  Palmolive  Ltd,  76  Oxford  Street, 
London  W1A  1EN. 
Freshtex,  Henrietta  House,  Henrietta 
Place,  London  Wl A  4SN. 
Lillia-White  Ltd,  Alum  Rock  Road, 
Birmingham  B8  3DZ. 
Modo  Consumer  Products  Ltd,  Flint 
Road,  Saltney  Ferry,  Chester. 
Peaudouce  UK  Ltd,  827  High  Road, 
North  Finchley,  London  N12  8PR. 
(Distributors)  Sterling  Health,  St  marks 
Hill,  Surbiton,  Surrey  KT6  4PH. 
Proctor  &  Gamble  Ltd,  Gosforth, 
Newcastle-on-Tyne  NE99  1EE. 
Robinsons  of  Chesterfield,  Wheat  Bridge 
Mills,  Chesterfield.  ■ 
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milupa 


have  the  formula  for  growth! 

New  Aptamil  to  complement 
the  growing  success  of  Milumil 


Granulated  infant  milk  fori 


-  easy  to  mix  and  satisfying 


New  Aptamil  Milumil 


-  a  fully  adapted  baby 
milk  formula  that  may 
be  preferred  for  the 
newborn  infant  where 
breastfeeding  is  not 


-  a  modern  modified 
baby  milk  that  is 
particularly  suitable 
when  baby  needs  a 
more  satisfying  milk 


Aptamil  and  Milumil  meet  the 
latest  DHSS  recommendations  for 
the  composition  of  infant  formulae 
and  are  granulated  for  easy  mixing 
and  measuring. 

Available  now  from  your  local 
wholesaler. 

milupa 

The  new  generation  of  Baby  Foods 


chosen  or  isn't  possible,  food. 
Milupa  Limited,  Milupa  House,  Hercies  Road,  Hillingdon,  Middlesex.  UB10  9NA  Telephone:  Uxbridge  59851 


The  bright  new  horizons  of 


ays 


An  excitingly  fresh  range  of  babycare  products  from  embee 

especially  designed  to  be 
modern  in  style,  practical  in  use  and  hygienically  safe 

-  all  such  important  features  to  ensure 
satisfied  customers  and  lasting  commercial  success! 


Mendle  Bros.  Ltd.,  Ferndale,  Rhondda,  Name  

Mid  Glam.,  CF43  3EW  Tel:  0443  730784 

Address  

Please  send  me  an  'Early  Days'  brochure  \j 
and  details  of  my  nearest  stockist.  ■   Tel 


PRODUCT  REVIEW 


Griptight  tighten 
grip  on  market 

Lewis  Woolf  Griptight  added  to  their 
Nursery  range  of  bottles,  teats,  soothers, 
disposable  nappies  and  accessories  with 
the  introduction  of  three  new  products  at 
the  end  of  January. 

The  clean  and  carry  capsule  (£0.99) 
has  two  separate  chambers  to  store  sterile 
soothers  for  use  at  home,  in  the  car,  or  on 
holiday.  The  capsule  is  sold  complete  with 
two  Binky  special  soothers  plus  the 
nursery  A  to  Z  —  an  advisory  leaflet  on 
soothers. 

The  Nursery  wipes  are  strong  yet  soft 
and  gentle  and  contain  a  mild  antiseptic  to 
help  protect  against  nappy  rash  or  for  just 
wiping  fingers  or  freshening-up.  They 
come  in  an  economical  100  pop-up  pack 
(£1.39). 

The  Binky  shaped  soother  has  a 


Maws  innovation 


Maws  say  1982  will  be  a  year  of  further 
expansion  and  new  product  innovation 
and  intend  to  increase  their  brand 
leadership  which,  they  say,  stands  at  over 
56  per  cent  of  the  feeding  bottle  market, 
at  61  per  cent  for  teats  and  is  over  40  per 
cent  for  feeding  bottle  sterilants. 

An  advertising  campaign,  featuring 
one  and  a  half  page  spreads,  will  run  in 
women's  magazines,  selected  baby 
annuals  and  specialist  baby  Press,  with  the 
copyline  "Maws  get  it  right  from  the 
start"  —  support  continues  for  the 
toddler  knife  and  fork  training  set  with 
full  page  colour  ads  in  all  mother  /  baby 
specialist  monthly  magazines.  Ashe 
Laboratories  Ltd,  Ashtree  Works, 
Kingston  Road,  Leatherhead,  Surrey 
KT22  7JZ.  ■ 


Vasogen  radio  boost 


Pharmax  Ltd  are  launching  Vasogen  baby 
cream  into  the  OTC  market  with  new 
packaging  and  the  support  of  a 
heavyweight  advertising  campaign 
throughout  1982  —  the  new  50g  pack  will 
be  the  first  baby  cream  to  be  heavily 
promoted  on  radio. 

The  advertising  commences  on 
Capital  radio  with  30  second  spots  in 
mid-February  and  is  scheduled  to  roll  out 
on  a  national  basis  during  1982. 
Additional  support  will  come  from  full 
colour  pages  in  the  principle  mother  and 
baby  Press.  Pharmax  Ltd,  Bourne  Road, 
Bexley,  Kent  DA5  1NX.  ■ 


"  A 


shaped,  pure,  soft  latex  teat,  a  contoured 
shield  to  keep  the  growing  teeth  in  proper 
alignment  and  ventilation  holes  for  extra 
safety.  The  soother  is  "Kite"  marked  and 
retails  at  £0.45.  The  three  new  products 
will  be  backed  by  consumer  advertising  in 
the  major  baby  publications.  Lewis  Woolf 
Griptight  Ltd,  144  Oakfield  Road,  Selly 
Oak,  Birmingham  B29  7EE.  ■ 


A  new  set  of  five  baby  feeding  spoons 
(£0.59)  from  Cannon  Rubber,  smoothly 
moulded  in  blue  polycarbonate  and 
virtually  unbreakable  —  they  can  be 
sterilized  by  boiling  or  a  cold  water 
method 


£lm  from  J&J 


The  first  signs  that  the  upsurge  in  births  of 
the  last  few  years  is  over  are  beginning  to 
appear.  Provisional  figures  for  the  first 
half  of  1981  indicate  that  the  number  of 
births  declined  by  between  4  and  5  per 
cent  compared  with  the  1980  period  — 
this  may  be  rather  unwelcome  news  for 
some  baby  product  manufacturers. 
However,  the  great  bonus  in  terms  of  sales 
of  Johnson's  baby  products  is  that  75  per 
cent  of  sales  stems  from  adult  usage. 

Over  £1  million  will  be  put  against  all 
brands  in  the  range  for  1982.  There  will  be 
a  major  television  campaign  and,  for  the 
first  time  ever,  Johnsons  will  be  featuring 
an  "extra-free"  promotion  on  seven  baby 
toiletry  brands  commencing  in  February. 

Johnson  &  Johnson  will  also  be 
continuing  its  "domination"  of  Bounty 


sample  bags  throughout  1982  with  leaflets 
and  "money-off"  coupons  —  Bounty 
bags  are  distributed  to  80  per  cent  of  new 
mothers.  Johnson  &  Johnson  Ltd,  260 
Bath  Road,  Slough,  Berks  SL1  4EA.  m 


Tender  Touch  'push' 


Tender  Touch,  the  market  leaders  in 
branded  cotton  wool,  will  be  pushing 
ahead  this  year  with  their  plans  to  increase 
their  share  of  this  buoyant  and  still- 
expanding  market.  They  forecast  a  total 
market  value  of  £24  million  during  the 
year  and  their  marketing  plans  are  geared 
to  taking  an  increased  share  of  this 
potential  business,  a  large  proportion  of 
which  falls  in  the  babycare  sector. 

The  promotional  support  for  the 
brand  in  1982  will  include  advertising  in 
women's  interest  Press,  trade  incentive 
schemes  and  consumer  promotions  — 
these  will  include  regional  "Bonny  Baby" 
competitions.  Smith  &  Nephew  Ltd, 
Bessemer  Road,  Welwyn  Garden  City, 
Herts,  m 


Micro-chip-based 
baby  scale 

Weightech's  new  babyscale  has  been 
designed  for  use  in  hospitals,  clinics, 
maternity  homes  and  chemist  shops.  The 
micro-chip-based  electronic  scale  displays 
baby's  weight  in  2g  steps  up  to  10kg,  and 
displays  weight  in  bright  easy-to-read 
15mm  digits. 

The  baby  pan  is  moulded  plastic  and 
lifts  off  easily  for  cleaning.  Bench 
mounted  (12  x  17in)  and  operating  from 
240  or  1  lOv  mains,  the  scales  meet  all  the 
electrical  safety  standards  for  equipment 
of  this  kind  (£395  trade).  Weightech  Ltd, 
Transferry  House,  New  Road,  Newhaven, 
East  Sussex.  ■ 


Tommee  Tippee  bibs 
link  with  Mr  Men 

Jackel  International  have  launched  Mr 
Men  designed  bibs  as  part  of  their 
Tommee  Tippee  range  of  infant 
accessories.  More  promotions  and  new 
product  launches  are  planned  along  with 
the  introduction  of  new  display  stands  in 
two  widths  designed  to  show  the  revised 
packaging  format  to  greater  effect. 

"Sales  of  Tommee  Tippee  accessories 
have  shown  a  13  per  cent  growth",  says 
Mr  T.  Straker,  marketing  manager.  Jackel 
International  (UK)  Blyth, 
Northumberland  NE24  4RG.  ■ 
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Trimster  exports 
'service  and  value' 


Fast  growth  for 
Sudocrem 


Mendle  care  for 
'Early  Days' 

A  range  of  value-for-money  baby 
products  is  being  promoted  by  Mendle 
Brothers  from  January  with  special  retail 
pack  offer. 

A  review  of  the 
baby  milk  market 


Sudocrem  in  action 

The  Early  Days  range  has  eight 
products  —  plate,  deep  dish,  double 
handled  trainer  mug,  baby  beaker  with 
single  and  double  handle,  spoon,  fork  and 
pusher  set,  and  two  styles  of  potty  and 
comes  in  a  choice  of  three  pastel  colours 
—  stone,  pink  or  blue.  All  the  products 
are  made  of  high  quality,  durable, 
polypropylene  and  are  hygienic  in  use  as 
they  can  be  washed  in  boiling  water  (up  to 
140°C).  The  range  includes  two  boxed  sets 
and  a  cutlery  set  "skin-packed"  on  card. 
Mendle  Brothers  Ltd,  Ferndale, 
Rhondda,  Mid  Glamorgan  CF43  3EW.  ■ 


educational  leaflets,  films  and  teaching 
aids  all  aimed  at  improving  infant 
nutrition. 

This  has  resulted  in  raising  the 
incidence  of  breast  feeding  in  Britain  to  60 
per  cent,  ie  60  per  cent  of  mothers  begin 
by  breast  feeding  their  babies.  In  spite  of 
the  efforts  made  in  education,  most 
mothers  switch  to  branded  baby  milk 
food  before  their  baby  reaches  four 
months.  This  should  not  be  interpreted  as 
failure  on  the  part  of  the  medical  and 
para-medical  professions,  but  rather  it  is  a 
reflection  of  the  life-style  of  today's 
mother. 

Chemists  have  traditionally,  and  still 
do,  hold  the  bonus  share,  but,  says  Mr 
Wall,  the  independent  is  under  pressure 
from  the  competitive  grocery  and  drug 
store  chains,  in  addition,  in  spite  of  the 
fact  that  the  most  competitive  price  is  to 
be  found  in  clinics,  clinics  have  lost  some 
share  of  the  market. 

The  independent's  share  remains  at  25 
per  cent  —  an  increase  in  value,  however, 
of  £1 .2m  to  £  1 1  m  —  in  a  market  currently 
estimated  at  £44-45m.  Mr  Wall  claims  a  44 
per  cent  share  of  all  milk  sales  for  Wyeth 
and  Cow  &  Gate's,  Mike  Whitcroft,  a  34 
per  cent  share  of  the  independent  chemist 
sector  (Wyeth,  33  and  Farley,  28).  Cow  & 
Gate  confidently  expect  to  maintain  this 
position  in  1982,  and  will  continue  to 
endorse  Government  codes  of  practice 
relating  to  the  marketing  and  sale  of 
breast  milk. 

Wyeth  expect  sales  of  milks  designed 
for  babies  intolerant  to  lactose  or  allergic 
to  cow's  milk,  to  enlarge:  "Wysoy  sales 


"Eye-cathing  quality,  quick  delivery, 
colourful  display,  good  service  and 
excellent  value",  are  said  by  managing 
director,  Simon  Pratt,  to  be  the  reasons 
for  Trimster's  continued  expansion. 

The  number  of  UK  chemists  stocking 
the  range  in  1981  and  "substantial"  new 
markets  were  opened  overseas  in  Hong 
Kong,  Singapore,  Malaysia  and  the 
Middle  East.  Trimster  Co  Ltd,  Portland 
Road,  Dorking,  Surrey  RN4  IEW.  m 


'Wide'  advertising 
for  Anbesol  in  1982 


Anbesol  liquid  antiseptic  and  anaesthetic 
for  teething  babies  will  be  widely 
advertised  during  1982.  Anbesol's  rapid 
growth  in  the  stomatological  market  has 
been  aided  by  the  use  of  television . 
commercials.  In  addition  it  receives 
consistent  support  in  home  interest  and 
women's  magazines.  International 
Chemical  Co  Ltd,  Chenies  Street,  London 
WC1E  7ET.  u 


should  reach  £lm  at  rsp  this  year  —  a 
golden  opportunity  for  chemist." 

With  the  recent  formation  of  a 
hospital  sales  force,  Farley  Health 
Products  is  now  reaping  the  benefits  of 
increased  investment  in  the  hospital  field 
and  its  generally  improved  links  with  the 
health  professions. 

Group  product  manager,  Mr  Anthony 
Bush  said:  "The  fact  that  we  are  the  only 
British  infant  milk  manufacturer,  with 
high  quality  products  and  services,  has  led 
to  a  very  positive  feeling  towards  us  by 
our  customers." 

Considerable  development  work  has 
taken  place  recently  on  Osterfeed  which 
has  resulted  in  an  extension  of  the  shelf 
life  from  nine  to  twelve  months. 


Addresses 


Bickiepegs  Ltd,  43  Jopp's  Lane,  John 

Street,  Aberdeen  AB1  1BX. 

Cow  &  Gate  Ltd,  Cow  &  Gate  House, 

Trowbridge,  Wilts  BAM  8HZ. 

Farley  Health  Products  Ltd,  Torr  Lane, 

Plymouth  PL3  5UA. 

H.J.  Heinz  Co  Ltd,  Hayes  Park,  Hayes, 

Middlesex. 

Milupa  Ltd,  Western  House,  Hercies 
Road,  Hillingdon,  Middlesex. 
Robinsons  Baby  Foods,  Reckitt  & 
Colman  Products  Ltd,  Dansom  Lane, 
Hull  HU8  8DD. 

Optrex  Ltd,  City  Wall  House,  Basing 
View,  Basingstoke,  Hants. 
Wyeth  Laboratories,  Taplow, 
Maidenhead,  Berks.  ■ 


For  the  five  years  up  to  1981  the  market 
for  baby  milk  grew  due  to  increases  in 
births  and  some  extension  in  the  feeding 
period  —  1981  saw  a  levelling  off  in  this 
growth. 

The  market  has  seen  considerable 
activity  during  1981.  Product 
improvements,  new  products,  creation  of 
specialist  hospital  sales  forces  and 
increased  retail  availability  of  brands  have 
all  been  features  of  active  efforts  to  win  a 
share  of  this  sector  of  the  food  market 
which  is  estimated  to  be  worth  £45 
million. 

UK  marketing  practices  were  attacked 
by  War  on  Want  in  a  report  published  this 
month  (C&D,  February  13,  p253). 

Mr  Tom  Wall,  marketing  manager  of 
Wyeth  Nutrition,  says  mother's  natural 
milk  is  recognised  by  all  as  the  ideal 
because  of  its  advantages  in  terms  of 
nutritional  completeness,  availability,  cost 
and  emotional  involvement  between 
mother  and  baby.  The  promotion  of 
breast  feeding  has  been  particularly 
successful  in  the  UK  and  this  reflects  the 
combined  efforts  of  the  DHSS, 
recommendation  from  paediatricians, 
encouragement  and  education  from 
nursing  staff  and  community  health 
workers.  Manufacturers  too  have  played 
their  part  in  a  positive  way  by  providing 


Tosara  say  Sudocrem  antiseptic  healing 
cream  has  now  become  Britain's  fastest 
growing  OTC  topical  —  launched 
nationally  two  years  ago,  sales  are 
expected  to  exceed  £1  million  during  1982. 

In  the  coming  year,  Tosara  plan 
national  promotions  to  target  mothers 
and  primary  healthcare  professionals 
across  the  country.  A  folder  holding 
advisory  leaflets  will  be  distributed  to 
health  visitors  and  community  nurses. 
Also,  100,000  single  dose  samples  will  be 
given  to  mothers  when  they  buy  certain 
own-brand  disposable  nappies  and  nappy 
liners. 

Sudocrem  is  manufactured  by  Tosara 
and  distributed  in  Great  Britain  by  David 
Anthony  Pharmaceuticals  Ltd,  59  Crosby 
Road  North,  Liverpool  L22  4QD.  ■ 
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Now  more  reasons  than  ever 
to  stock  Cannon  babysafe. 

Cannon's  bottle  and  teat  has  always  been  reason  enough 
to  stock  'babysafe'.  With  the  smooth  neck  and  all  the  gradu- 
ations printed  on  the  outside.  Plus  the  genuinely  anti-colic 
nature  of  the  teat  especially  designed  to  provide  natural 
flow  rates. 

The  name  says  it  all.  Everything  we  produce  is 
super-safe.  And  to  prove  it  we've  been  awarded  the 
Royal  Institute  of  Public  Health  and  Hygiene's  Certificate 
of  Merit. 

So  all  the  more  reason  to  take  stock  of  the  other 
potential  money  spinning  products  that  compliment  our 
best  selling  bottles  and  teats. 


The  'babysafe'  compact  and  economical  sterilizing. kit  is  brought 
to  you  by  Cannon  technologists  who  care  and  includes:  sterilizer 
tank,  float  lid,  tongs  and  protective  cover  plus  mixing  jug  with 

id  and  spatula, 
8oz/250ml  feeding 
bottle  with  cap,  disc  and 
teat.  Also  one  months' 
supply  of  Cannon 
granules. 


\bysafe 


The  Cannon  specially  shaped  long  handled  feeding 
brush  is  strongly  recommended  for  thorough 
cleaning  and  features  a  cleaning  device  for 

teats  too. 


rrrr 


mumm  ®  babysafe 

We  take  more  care 


Cannon  Rubber  Ltd,  Ashley  Road,  Tottenham,  London  N17  9LH.  Tel:  01-808  6261 
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*With  £3>000,000 
behind  them. 


they're  bound  to 


Massive  support 

We'll  be  spending 
£3  million  on  advertising 
and  promotion  in  1982. 

The  Cosifits  "Conga"  TV 
commercial  will  continue  to 
delight  mothers  nationwide. 


add* 


COSIFITS 


Massive  growth 

In  the  last  year,  Cosifits' 
rate  of  volume  sales  has 
grown  more  than  four  times 
the  overall  rate  for  the 
market? 


Increase  your 
Cosifits  stock  now 
and  profit  from 
our  £3  million 
support! 


6 


All-in-one  nappit"> 

For  babies  over ' 


>()ib. 


Robinsons  of  Chester 


field 


Independent  Retail  Audit  bimonthly  data. 


Robinsons  of  Chesterfield 

Chesterfield,  Derbyshire  S40  2AD.Tel:  (0246)  31101. Telex:  547320. 


